USINESSFARL = e

[CITY OF MUSKEGO ECONOMIC
DEVELOPMENT & MARKETING
PLAN 2012]

2012 Economic Development & Marketing Plan



\J

versiener |k X1 Voltedge

2012 Economic Development & Marketing Plan



\J

dergens Ik X1 Voltedge

Table of Contents

Location & Regional Context......c.cceeveeereerreerereecreneererenes 5
Study Area Profiles........cueiveeeiveenrnenneneeenneeneseeenneesneens 11

Quantitative ANalysis......ccocceeveeerrerveerrreenneeseeesseesseeenes 23
Transportation

People

Economy

Living

Education

Local Economic Incentives/Information

Retail Analysis.......ccccereeerecriceneccennnnrsneerscesssnasssaecsssessnnes 41
Supply and Demand Gap Analysis

Submarket Trade Area Comparison

Regional Comparison

Real Estate Analysis......ccccoveirrnnnnennssncsnnnnnsennssnesnnssnsnns 51
Regional Competition
Land Value Analysis

Stakeholder Interview Summary.........ccccecveecreeereerennen. 61

Economic Development Recommendations............... 65
Muskego Economic Development Initiatives

Study Area Recommendations

Industry Cluster Opportunities

Marketing Recommendations ..........cceeeerveervenrenneeennees 87
Target Industries and Sub-Positioning

Marketing Strategies

BesSt Practices ........ccceeiviiinncnnnnnnsnnennssnssnnenssnsssnsssssnsnns 95
Implementation Plan ........eeeneenneineeencnneensseecnees 99

Strategy Matrix
Detailed Implementation Plan
Timeline

Appendix

2012 Economic Development & Marketing Plan



\J

versiener |k X1 Voltedge

2012 Economic Development & Marketing Plan



vierbicher

planners = engineers | advisors

\J

XY Voltedge
Location & Regional Context

Muskego is located in southern Waukesha County, within the Milwaukee
Metropolitan Area. Located south of Interstate 43, Muskego’s growth followed
historic regional arterials including Janesville Road, Racine Avenue and
Moorland Road. These arterials provided connections through Muskego from
East Troy and Mukwonago to downtown Milwaukee, and north-south
connections to Interstate 94, Waukesha and lllinois. Interstate 43 (formerly WIS
15) was completed in 1976 to provide more rapid regional connectivity, which
now links Muskego to Interstates 94, 894 and continues north to Green Bay.
While Muskego benefits from regional employment and consumer spending
patterns, it also must compete for residents and businesses with adjacent
municipalities. A regional map identifying these major competition centers is
provided on page five.

Within Muskego, there are several distinct commercial and residential districts.
The two lakes and three major transportation corridors create a commercial
isthmus along Janesville Road, flanked by residential subdivisions along Woods
Road and high-quality homes surrounding both lakes. Janesville Road itself,
most notably the Pioneer Drive intersection, represents the historic community
spine, and is home to many of the original local retail, service and restaurant
establishments. The southern half of Muskego is heavily residential, including
both suburban subdivisions as well as large lot home sites interspersed with
agricultural uses. Racine Avenue is home to local-serving retail and anchored
just south of the Janesville intersection by the Muskego Business Park. The
Moorland Road interchange is characterized by regional retail establishments.
Farther east on Janesville Road is the Tess Corners area, with its distinctly rural
characteristics and neighborhood oriented retail and service businesses. These
individual nodes are highlighted on the map on page six and also explored in
greater detail in the real estate analysis chapter of this document.

The community has been one of the fastest-growing residential areas within the
Milwaukee metro over the past two decades and benefits from a highly
educated and fiscally stable population base. Residents seeking suburban home
sites within easy commuting distance to Downtown Milwaukee, Brookfield and
other regional employment centers select Muskego based on its quality
educational institutions, available lakefront and high-quality suburban
subdivisions and family-friendly amenities. However, this concentrated surge in
residential growth and subsequent aging in place have created a relatively older
average age of 40.8. While older families and empty nester households
represent significant spending power, they also have different priorities than
younger families which have resulted in shifting demand for consumer goods
and municipal service demands.

Muskego has grown along its major transportation corridors which connect the
two manufacturing and industrial employment centers as well as the traditional
commercial development on Janesville Road and Racine Avenue. More recently,
a fourth hub has emerged with the regional commercial and industrial node
along Moorland Road toward Interstate 43. With increased commercial

2012 Economic Development & Marketing Plan
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development north on Moorland in New Berlin’s Westridge Business Park, the
corridor has gradually gained a reputation as a business destination. The 2008
relocation of GE Healthcare to Muskego has extended this focus south into
Muskego. While the local economy remains predominantly tied to local and
regional influences, there is an opportunity in the future to increasingly recruit
employers who can take advantage of the highly-educated residential
population. Nearly half of employed Muskego residents work in sales, office and
professional occupations, which are underrepresented in Muskego’s current
economic base. The ability to expand the daytime employment base will
significantly increase the community’s potential to recruit additional national
retail businesses, especially restaurant establishments.

2012 Economic Development & Marketing Plan
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Racine Avenue Neighborhood
Commercial Developments feature
attractive architecture and
landscaped parking lots and setbacks.

XY Voltedge

The City originally identified five primary study areas for the economic
development plan, which generally correspond to Muskego’s existing
redevelopment areas and tax increment finance districts. The five study areas,
also identified in the maps on pages 12-15 include:

e Racine Avenue Commercial/Muskego Centre

e Muskego Business Park

e  ‘Downtown’ Janesville Road, including Pioneer Drive

e Moorland Road

e Tess Corners

Each of these areas includes distinct property types, existing businesses and
market drivers. The diverse nature of Muskego’s economy is also evidenced by
the fact that one or more significant employers are located in nearly every study
area. Similarly, the fragmented local economy is highlighted by the presence of
a grocery store within three of the four areas. While consumers will certainly
travel to a preferred grocery store, each store also serves a distinct local market.
A profile of each study area is provided below, and individual economic
development recommendations will be provided for each study area, as well as
for the community as a whole, in the recommendations chapter.

Racine Avenue Commercial/Muskego Centre

The neighborhood commercial node at the intersection of Racine Avenue and
Janesville Road includes locally-oriented retail such as grocery, fast
food and pharmacy uses. The proximity to the Muskego Business Park
provides access to 2,400 daytime employees within one mile, which is
the highest concentration in the City. The Muskego recreation trail
passes through this area, representing the only commercial node with
proximity to the City’s only off-street trail network, with regional
connection to the seven waters trail. Generally, development in this
area of Muskego is newer, with higher quality architecture and
landscaped parking areas.

Despite the strong local market, the Muskego Centre property has
experienced significant turnover in the in-line spaces. A challenge for
this node is the presence of single family residential homes along both
Racine Avenue and Janesville Road, which minimize the ability to
provide multi-stop consumer destinations and limit the visual sense of
the intersection as a key shopping destination. The potential for New
Berlin to develop additional business park acreage at the Racine
Avenue interchange and projections for continued residential growth
in Muskego and surrounding towns will drive increasing local
consumer demand and commuting traffic which will help the retail
and service businesses. This local market expansion should benefit
area retailers and eventually encourage redevelopment of residential
parcels.

2012 Economic Development & Marketing Plan
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Muskego Business Park is home to
many of Muskego’s largest employers.
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Based on current occupancy and stakeholder input, the Muskego Business
Park is a well-functioning industrial area, offering a product which is
attractive to local and regional businesses. The majority of vacancies exist in
multi-tenant spaces which face greater competition elsewhere. The
southern and newer end of the business park represents a more intensive
use of space with greater lot coverage, while several remaining vacant
parcels exist within the core of the business park. In many cases these
parcels were purchased for anticipated expansion which did not occur, or
are being held for future use. Additionally, the municipal garage building
and associated storage occupy a significant amount of acreage in the center
of the park.

The Muskego Business Park has a complement of local, regional and
international businesses including light manufacturing and distribution
facilities. The park is attractive for its efficient single tenant facilities in a
traditional industrial-type setting. It also offers a convenient internal street
grid with connections to both Janesville Road and Racine Avenue.
Limitations include a lack of available developable parcels and overall
distance from the interstate to facilitate distribution and employee
commuting.

Downtown Janesville Road

The downtown portion of Janesville Road encompasses the area from Bay Lane
through one block west of Pioneer Drive. It is functionally separated from the
Racine/Janesville intersection by a several block span of single family residential
uses, and from the Moorland corridor by a series of green spaces including
retention ponds and park space. Within the downtown corridor are a number of
sub-districts, including the automotive-oriented commercial buildings and single

Single tenant and auto-oriented
commercial structures are common
features along Janesville Road.

tenant professional and service buildings. The area is also home to multiple
public facilities including the library, post office and a fire station.

Along the bulk of the downtown portion of Janesville Road, properties
have benefitted from significant City attention in recent years, including
the implementation of design guidelines, the building and sign
improvement program and impending streetscape upgrade. Remaining
challenges include the Parkland Mall and fragmented property ownership
combined with generally small parcel sizes. However, the presence of odd
parcel configurations with excess rear space and building demolition which
will result from the Janesville Road reconstruction create numerous near to
mid-term infill and redevelopment opportunities. Several of the road
reconstruction casualties include corner parcels which provide
opportunities for signature properties and/or entrance signage. There is
some evidence that pent up demand for property improvements/
investments which were put on hold due to uncertainty associated with
the Road reconstruction project may spur private sector activity in the
corridor in the next few years, with some opportunity for City direction if

properly designed and timed incentives are available and marketed.

2012 Economic Development & Marketing Plan
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Pioneer Drive is home to Muskego’s

traditional two-story historic
structures.
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Pioneer Drive, which represents Muskego’s historic downtown core, retains only
a handful of original structures, including the Pioneer Inn, and Horn Brothers.
Others have been torn down with remaining vacant lots or redeveloped with
parking in front of one story brick commercial structures. However, the ability
to construct buildings with minimal setbacks and provide a walkable
pedestrian friendly corridor is unique in Muskego and should be encouraged.
Moving forward, the updated zoning pedestrian and bike connections to the
Muskego Recreational Trail, and potential for future lakefront park space
provide an opportunity to create a higher density commercial and recreation
node in the Pioneer Drive area of Janesville Road. The relatively short distance
(approximately 1/3 of a mile) between the Recreation Trail and Janesville Road
is ideal for creating a distinct commercial identity with the potential for a few

signature projects to have a significant impact on the perception of the corridor.

Pioneer Drive

Moorland Road

In contrast to the other study areas, Moorland Road represents an emerging
district for Muskego. Not surprising given the presence of the highest traffic
count intersection at Janesville and Moorland Roads, the corridor is home to
significant new investment. Known as Muskego Commerce Center West and
East, new development includes a modern business park and regional
commercial corridor. Regional retail tenants including Wal-Mart, Kohl’s and Ace
Hardware on the east side of Moorland provide an anchor for the three
remaining regional retail sites and associated outlots. The rear acreage behind
Wal-Mart has been planned to accommodate three additional light industrial
buildings of up to 78,000 square feet each.

Across the street, GE Healthcare’s new 485,000-square-foot distribution center
was the catalyst for development of Muskego Commerce Center West, which is
slated to include one light industrial building, one warehouse building and a
two-story office building with one site remaining for a retail or service outlot.
This corridor is also the location recommended for Muskego’s pursuit of a local
hotel flag, which would create a balanced regional commercial presence along
the corridor.

Walm art

Wal-Mart is one of three new regional retailers to locate along the east side of Moorland Road.

2012 Economic Development & Marketing Plan
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Challenges in the future for Moorland Road will be the provision of adequate
transportation and circulation infrastructure given the limited connection
between any of the proposed or existing development areas. Additionally, the
ability to connect this corridor with ancillary commercial nodes such as
Downtown Janesville Road or Tess Corners which can provide supplemental
service office and retail parcels and establishments is essential for Muskego to
fully capitalize on this regional park location. Although there is a large amount
of acreage available today, the scale of proposed new development creates
opportunities for only a handful of new businesses within currently planned
developments.

Tess Corners

The study area encompassing Tess Corners is the most undeveloped of all the
study areas, with one third of parcels having an improvement to land value ratio
of less than one. An additional third of acreage is dedicated to non-taxable uses
including City, County and church properties. Janesville Road at this point has
significantly less traffic volume than areas west of Moorland Road, limiting the
ability of additional retail to be successful in the area.

Despite the lower traffic volumes, the surrounding residential neighborhoods
provide some of the highest density residential areas within Muskego. The
higher density and mixed-use zoning allowed in the area can help boost
property values and spending power for this node, while also accommodating
demand for younger households and empty nester households who have
limited housing options in Muskego. The Tess Corners area is also home to some
of the longest-tenured businesses in Muskego including Salentine Buick and
Bushy’s Pub.

Somewhat separate and distinct from the Janesville Road area is the Tess
Corners Business Park. The park, as with Tess Corners as a whole, is less
developed than its western counterpart, with individual business entrances off
of Tess Corners Drive and College Avenue. Circulation is the main issue facing
businesses and developments in the area. The business park has no internal
transportation network, and the College Avenue connection to Moorland Road
is largely residential and rural in character, limiting direct business connections.
However, the Tess Corners area represents an opportunity to build on the
success of the Muskego Business Park by providing additional light industrial
opportunities with the increased advantage of West College Avenue access to
Moorland Road.

2012 Economic Development & Marketing Plan
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Quantitative Analysis

This chapter contains information on over 30 locational criteria and depicts how
the Muskego community fares on those criteria. All of the following data points
have been identified by site selectors as being the most important data that’s
needed to get an accurate idea of what an area is like. Businesses also find this
data important because the site selection process relies very heavily on data. If
you want to market your community to businesses, you must know what they
are looking for when relocating or expanding as well as how that data portrays
your region.

This locational data is also used to develop an appropriate positioning based on
how site selectors will view your community. This is possible because the data
reveals your community’s strengths, weaknesses, and opportunities for growth.
In some cases these measures are only available (such as unemployment) or
applicable (labor force) at the Metro or County level, and are provided as a basis
for discussion with companies relocating or expanding from other regions. In
other cases information is specific to Muskego and highlights differences
between individual regional communities.

This report is broken into five sections: Transportation, People, Economy, Living,
and Education. A summary of additional relevant information specific to
Muskego is included as a final component of the analysis.

Quantitative Findings Summary
Based the criteria reviewed, Waukesha County/Milwaukee MSA has the
following advantages/disadvantages:
e Close proximity to General Mitchell International Airport and the Port of
Milwaukee
e Population growth (since 1990) that has outpaced that of the
Milwaukee MSA, Wisconsin, and the U.S. as a whole
e A population whose median age is higher than that of Wisconsin and US
as a whole (but marginally younger than the rest of the county)
e A poverty rate that is about one-third that of the MSA and the U.S. as
whole.
e Aunion representation rate that is about half that of Wisconsin and of
the U.S.

At the same time, Muskego has the following key advantages/disadvantages:

e Close proximity to 1-43

e Labor force of over 200,000 (20-mile radius)

e Adiverse economic base, with seven employers having 100+ employees
in a range of industries. The relatively recent location of GE Healthcare
is a strong positive sign about the community’s benefits.

e Very low crime rates

e Acost of living that is slightly higher than the US average, but also
higher home values, higher home ownership rates, and higher
household income than the MSA, Wisconsin, and US as a whole.

2012 Economic Development & Marketing Plan
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e Very high educational attainment (similar to Waukesha County, but well
above the MSA, state, and country as a whole)

Transportation

Having easy access to 4-lane highways, airports and ports is critical for most
businesses, especially those in the transportation/warehousing and
manufacturing industries.

Road

e Distance to Nearest Interstate = Just north of Muskego is 1-43

e Number of Truck Terminals= 212 (Waukesha County)

e 4-lane US Highways = 1 (US Highway 45)

Air

e Nearest Commercial Airport = General Mitchell International Airport
0 # of Airlines Serving Airport =9
0 # of Flights Daily = 200+
O Runway Length = 9,960 feet

Water

e Distance To Nearest Port = Port of Milwaukee is 16 miles northeast of

the city

People

People are ultimately what drive a business, whether it’s the consumers
purchasing your product or your company’s employees. There are a lot of data
points that can provide an insight into the people of your community, but some
are more important than others. We have selected those essential criteria and
listed them below.

Labor Force
% Change Last 5 Years

1.50%

1.10% 1.05%

1.00%

0.50% —

0-00% T T T 1

-0.50% +—

-1.00% +——

-1.00% -0.83%

-1.50%

Waukesha Milwaukee MSA Wisconsin United States
County

Source: Stats America www.statsamerica.org

Labor Force = 211,484 (within 20-mile radius of Muskego)
Population = 23,684

2012 Economic Development & Marketing Plan
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Labor force change depicts the growth of labor in your area. It is important to
have current information because expanding and relocating businesses need to
know what future employment might be like.

Population Growth
Since 1990

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Waukesha Milwaukee MSA Wisconsin United States
County

Source: Stats America www.statsamerica.org & US Census Bureau www.census.gov

Population growth also gives a snap shot of what future employment might be
like, and it could possibly be a better indicator because labor force growth does
not take into account the people living in the area and working outside of the
area. Population accounts for those who live in the community.

2012 Economic Development & Marketing Plan
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Population Change by Age

85+
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Population by age shows a snap shot of what the current population looks like,
but it can also be used as an indicator of the future as a higher percentage of
younger population will result in a thriving community and workforce for years
to come.

For Muskego, significant population growth the past several decades coupled
with high average home prices have created a significant percentage of the
population which is approaching retirement age. Similarly, the adult children of
these aging residents are not choosing to remain in Muskego, as the population
of 25-34 year olds continues to decline. Some decline is typical as adult children
leave to attend college. However, in order for these children to return to
Muskego, whether immediately post-college or to start a family, suitable entry
and mid-level housing must be available to meet this demand.

2012 Economic Development & Marketing Plan
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Population by Age

100%
4% 49 1% 7.079 25.86% 12.89%
80% -

60% ﬂl‘l I‘
-4 I EEE

0% T T f
Preshool School College Young Older Older
(0Oto4) Age(5to Age(18 Adult(25 Adult(45 (66+)
17) to24)  tod4)  to65)

®m Waukesha County m Milwaukee MSA = Wisconsin United States

Source: Stats America www.statsamerica.com

Median Age
42
41
40

40.8 41.1

39 38.2 38.1
38

37
36
35 +— —
34

36.8

Muskego, WI  Waukesha Milwaukee Wisconsin  United States
County MSA

Source: Sperling's Best Places www.bestplaces.net

A younger median age is usually accepted as being better than an older media

n

age. When the median age is younger, it means that there will be a large labor

force for longer than if the median age was older. Muskego, having grown
quickly in the 1990’s, has a current median age that is 2.7 years older than the
State average, and 4 years older than the national average. Waukesha County

as

a whole has a comparable profile. The recent recessionary limitations on home

turnover have reinforced this trend by limiting new home purchases.
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Ethnic Diversity
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Sources: Stats America www.statsamerica.org

A community’s ethnic diversity indicates how diverse the population is.
Depending on the industry’s particular workforce, the ability of the community
to attract and support a diverse workforce may be an important consideration.

Economy

Businesses that are considering relocating or expanding need to look at the
economy of a community. This is done so they can gauge if other businesses are
faring well in the community or if business isn’t doing well. If a community
looks business-friendly, the company is more likely to relocate or expand there.

Major Employers

Major employers are important as they can attract others in the supply chain or
in their clusters. Also, these are your current constituents and local businesses
that contribute to the community and economic growth. Often times they can
be your biggest proponents to the area. The following table identifies some of
the major employers within Muskego.

Company Name Full Time Industry

InPro Corporation 286 Building & Architectural
Products

M2M Machining 265 Machinery

GE Healthcare Technologies 120 Healthcare

Pick' n Save Muskego 114 Retail

Tudor Oaks Retirement 100 Healthcare

2012 Economic Development & Marketing Plan
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Wal-Mart 100 Retail

4 Front 80 Manufacturing

Reynolds Machine Co. 65 Manufacturing

ACE World Wide 59 Logistics

Muskego Lakes Country Club 50+ Recreation

NABCO Entrances 50+ Manufacturing

Wisconsin Coil Spring, Inc. 50+ Manufacturing

Muskego Health Care Center 50+ Healthcare

Piggly Wiggly 50+ Retalil

Great Lakes Dart Distribution 50+ Manufacturing

Veolia ES Solid Waste Midwest 50+ Waste Management

E.J. Salentine Buick-Pontiac 50+ Automotive

ProHealth Care Medical 50+ Healthcare

Precision Screw Thread Corp 50+ Manufacturing

Lakeshore Medical Clinic 50+ Healthcare

Custom Wire Industries 40+ Manufacturing

Average Wage

$18.00 $16.98 51578 <1627

$16.00 +—— —

$14.00 +—— —

$12.00 +— —_

$10.00 +—— —_
$8.00 +—— —
$6.00 +—— —
$4.00 —— | S—
$2.00 — —_
%00 +— — o - .

Milwaukee MSA Wisconsin United States

Source: BLS www.bls.gov/home.htm

The average wage is drawn from all of the occupations in a given area. When
comparing average wages, companies would like to see lower wages because
that results in a lower cost of labor although higher wages could also represent
better productivity.

2012 Economic Development & Marketing Plan
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Median Household Income

$90,000
$80,000

$70,000
$55 521

$60,000 v §51,539 $51,660
$50,000
$40,000
$30,000
$20,000
$10,000 +——

S0 - T T '

Muskego, WI Waukesha  Milwaukee  Wisconsin  United States
County MSA

$77,856 $75,516

Source: Stats America www.statsamerica.org & Sperling's Best Places
www.bestplaces.net

Median household income is the middle value when all household incomes are
arranged from highest to lowest. A higher median income indicates higher
wealth than a lower income. This is also an indicator of the education and
productivity from the people who live in the community. These indicators seem
somewhat contradictory, but are used differently by different industries.
Additionally, the median household income measure is focused more on the
immediate area, while the average wage is a reflection of the entire labor shed,
which includes a wider geographic area. Ideally, the immediate area will have
high median incomes, with entry level workers available in the surrounding
area.

Unemployment Percent Change

(last 5 years)

[
100.00% 90.00% 95.30%

80.00% +——
60.00% +——
40.00% +——
20.00% +——
0.00% -

76.00% 75.30%

Waukesha Milwaukee MSA Wisconsin United States
County

Source: Stats America www.statsamerica.org & BLS www.bls.gov/home.htm

Unemployment percent change indicates how the number of unemployed
constituents in the community has changed in the past five years. A higher rate
of change indicates that there are more workers available for hire.
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Employment Percent Change

(last 5 years)
0.00% T T T )
-1.00% +—— _ _ _ —
-1.90%
-2.00% +—— _
-2.80% -2.90%
-3.00% +——-
-4.00% —-4.60%
-5.00%
Waukesha Milwaukee MSA Wisconsin United States

County

Source: Stats America www.statsamerica.org & BLS www.bls.gov/home.htm

Employment percent change shows how the number of employed workers has
changed over the past five years. A higher rate of change (larger bar on the
graph) is correlated with declining unemployment. This means that either the
number of jobs has grown or that the population is aging and leaving the
workforce, or a combination of these factors.

Unemployment Rate
12.00%

10.20%

0, —
10.00% 3.70%

o
8.00% 7-10% 7.40% 7.60%

6.00% +—— —1 —1 —

4.00% —

200% +——  ——! - - -

O-OO% T T T T 1
Muskego, WI Waukesha Milwaukee Wisconsin United States
County MSA

Source: Stats America www.statsamerica.org

The unemployment rate is the percentage of the available workforce that isn’t

employed. A low unemployment could indicate a thriving economy but a high

unemployment rate could also be advantageous for a community since there is
high labor availability.
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Source: Stats America www.statsamerica.org

Wisconsin United States

The poverty rate is the percentage of the population that lives in poverty, which
currently is considered as a family of four with a household income of less than

$22,350.

38.00%
36.00%
34.00%
32.00%
30.00%
28.00%
26.00%
24.00%
22.00%
20.00%

Future Job Growth

35.88% 35.88%

Q
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€}

24.26%

. 21.68%
[ |

Muskego, WI Waukesha Milwaukee

County

Source: Sperling's Best Places www.bestplaces.net

MSA

Wisconsin United States

Future job growth is the projected change in job availability over the next ten
years based on migration patterns, economic growth, and other factors. Similar
to population growth, a positive job growth outlook indicates a growing

community.
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Population by Occupation
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20.00%
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Management, Professional Service Sales and Farming, Construction, Production,
Business and and Related Office Fishingand Extraction and Transportation
Financial Occupations Forestry Maintenance and Material
Operations Moving

Muskego, WI  m Waukesha County Milwaukee MSA  ®m Wisconsin  ® United States

Source: Sperling's Best Places www.bestplaces.net

Population by occupation shows how the population of a community is
concentrated among different types of occupations. The statistics can indicate
which types of occupations have the highest number of workers.

Depending on industry, the nature of the local workforce may also be of
interest. Union Representation (% of pop. is member of a union) is one such
measure, especially for manufacturing sector companies.

e Milwaukee MSA - 6.6%

o WI-14.2%

e US-11.9%
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The quality of life in a community is important, as it is one of the factors that
attract labor to the area. Businesses often look at quality of life factors in order
to decide if a certain community would be a good place for relocation or
expansion.

Crime Rates
Crime rates are separated into two categories: violent crime and property
crime. Violent crime includes four categories of offenses: murder and non-
negligent manslaughter, forcible rape, robbery, and aggravated assault.
Property crime includes the offenses of burglary, larceny-theft, motor vehicle
theft, and arson. The crimes are rated on a scale from 1 to 10, with 10 being the
highest.
Muskego

e ViolentCrime=1

e Property Crime=1

Milwaukee
e ViolentCrime =9
e Property Crime =8
United States
e Violent Crime =4
e Property Crime=4

Commute Time
Commute time is the average number of minutes required for a worker’s one-
way commute to work. This often indicates whether or not the workers of
community businesses actually live in that community or are commuters.

o Muskego = 27.7 minutes

o WI=22.6 minutes

e US=22.8 minutes

Work At Home
The work at home percentage indicates the percentage of workers whose home
is considered their primary place of work.

e Muskego = 2.80%

e WI=3.84%

o US=4.07%
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Cost of Living
117
11y | A
107 +
102 -+
97 +
92 +
87
Overall Food Utilities Misc.
O Muskego, WI ® Waukesha County Milwaukee MSA
W Wisconsin M United States

Source: Sperling's Best Places www.bestplaces.net

The cost of living indices are based on the US average of 100. A rating over 100
is considered more expensive than average, and a rating lower than 100 is
considered more affordable than average. Higher overall costs in Muskego
area associated with higher home costs, although the community is competitive
in other indicators.

$285,000.00
$265,000.00
$245,000.00
$225,000.00
$205,000.00
$185,000.00
$165,000.00
$145,000.00
$125,000.00

Median Home Cost

$262,400.00 ¢>56 800,00

$194,700.00

$183,450.00

$146,220.00

Muskego, Waukesha Milwaukee Wisconsin  United
Wi County MSA States

Source: Sperling's Best Places www.bestplaces.net

Higher median home costs are usually correlated with higher a cost of living and
potentially a higher quality educational system.
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Home Ownership Rate

30.30%
73.18%
60.10% 60:73% 60.14%
T T T T T———
Muskego, WI Waukesha Milwaukee Wisconsin United
County MSA States

Source: Stats America www.statsamerica.org

The home ownership rate indicates how many occupied homes are owned by
the occupant. This often shows if people are grounded in an area, which means
lower population turnover and therefore the presence of long-term workers.

Physicians per
100,000 People

400.4
350.4
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0.4

I 281.2
21892205 —
_ T T

Muskego, WI Waukesha Milwaukee Wisconsin United States
County MSA

Source: Best Places www.bestplaces.net

The physicians per 100,000 rating indicates how the ratio of physicians to
100,000 people. A higher number is preferred because that means that there
are plenty of doctors to provide care.
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Education is highly valued among businesses for two reasons: first, a more
educated workforce equals a higher-skilled workforce, and that leads to
increased productivity. Also, educational institutions not only educated
workers, but they can also be partners in research and many other
collaborations. Finally, workers want to know that they (or their children) can
obtain a quality education in the community and surrounding areas.

Colleges and Universities within 50 Miles = 28, including:
Milwaukee School of Engineering
Medical College of Wisconsin
Marquette University
UW-Milwaukee

UW-Whitewater

Carroll College

Milwaukee Institute of Art and Design
Alverno College

Mount Mary College

Wisconsin Lutheran College

Cardinal Stritch University

Waukesha County Technical College
Milwaukee Area Technical College
UW-Waukesha

Nearest Technical or Vocational College
Waukesha County Technical College

Educational Attainment

120%
95.50% 95.33%
100% 88.64% 85.37%
) 80.61%

80% -—
60% -—
40% 1 25.29%

. 0

0,
20% -— 19.25% o H_ZFJ'ZOA) 15.53% 15.74%
(1] _T7°,i.71% 569 31 A5% 61 27% 39 B7%
0% - | : -I : || : || : [ | .

Muskego, WI  Waukesha Milwaukee Wisconsin  United States

County MSA
m High School Grads m 2-year College Grads
m 4-year College Grads Graduate Degrees

Source: Sperling's Best Places www.bestplaces.net
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Educational attainment shows what percentage of the population holds a
certain level of education, whether it’s high school, a 2-year degree, a 4-year
degree or a graduate degree. A highly educated population indicates that
workers are intelligent and skilled.

17.5

Number of Students
per Teacher

16.8

17 16.7
16.5

16

15.5
15

14.9

14.5

[IEY
B
H

14

135 +——
13

12.5

Muskego, WI  Waukesha Milwaukee Wisconsin  United States

County MSA

Source: Sperling's Best Places www.bestplaces.net

The number of students per teacher is the ratio of the number of students to
the number of teachers. A lower student/teacher ratio is desired since that can
lead to teachers devoting more time and attention to each student.

Cost per Student

$6,500

$6,249
56,119 $6,030

$6,000 $5,914

$5,500

$5,678

$5,000

$4,500

$4,000

Muskego, WI

Waukesha Milwaukee Wisconsin  United States

County MSA

Source: Sperling's Best Places www.bestplaces.net

2012 Economic Development & Marketing Plan

38



vierbicher

planners engineers

advisors

\J

XY Voltedge

Cost per student is the dollar amount that the local school district spends on
each of its students. More money spent on each student will most likely mean
that the students will receive a better, well-rounded education. A lower cost per
student could also mean that the community does a good job of educating
students while optimizing costs.

Local Economic Incentives/Information

Certain criteria may be very important, but it isn’t necessarily comparative to
surrounding and competing areas. For example, the number of available sites
and buildings is important to a business looking to relocate or expand, but the
availability at a city or county level can’t be fairly compared to the state or
national level.

Business Climate

Business climate is an important factor because it can highlight a political
outlook, the community’s tax climate, and the programs and incentives that a
community can offer to businesses.

Incentives

Incentives are very important because they can be all that is needed for a
business to relocate or expand in a community. It is best to list a few key
incentives instead of providing a laundry list of incentives that can be found
anywhere.

State Incentives:
Expansion/Relocation Assistance
http://commerce.wi.gov/BD/docs/BD-Starting a Business.pdf

State Programs and Incentives
http://www.wisconsin.gov/state/core/wisconsin business incentives.html

Local Incentives:
e Revolving Loan Fund
o TIF Districts

State Taxes

Corporate Tax: 7.9%
Personal Income Tax: Varies
Sales Tax: 5.0%

Waukesha County Sales Tax: 5.1%
Milwaukee County Sales Tax: 5.6%
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Muskego compares favorably with nearby communities from a property tax
perspective. The table below highlights the effective property tax rate for
Muskego and competing communities.

Municipality 2010 Property Tax
(Per $1,000 taxable value)
Muskego $17.05
New Berlin $17.11
Brookfield $18.01
Waukesha $20.21
Franklin $23.74
Milwaukee $25.25

Sites and Buildings

Sites and buildings: This is your product and what you are trying to sell. It is
important to have specific sites and buildings and to know what industries they
are best suited for. When you know that information, it makes responding to
inquiries and selling a lot easier.

Available Sites and Buildings
http://www.ci.muskego.wi.us/EconomicDevelopment/SaleLeaseOpportunities/t
abid/380/Default.aspx

Gas, Telecomm and Electric Service Providers (Names of companies)
e Gas/Electric = We Energies
e Telecomm =Time Warner
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Supply and Demand Gap Analysis

Stakeholder interviews consistently identified a trade area which encompasses
the area shown on the map below, extending to Hales Corners and Franklin on
the east, Waterford to the south, Big Bend to the west and New Berlin on the
north. The secondary trade area which provides the bulk of customers for
Muskego businesses is generally the area within the 15 minute drive time
highlighted on the map below. The immediate trade area and tertiary trade
areas were drawn to evaluate the success of Muskego businesses in drawing
retail spending to the City, and the strength of competing nodes located in
surrounding communities which will limit Muskego potential in certain
categories.

Muskego Trade Area Map

Brookfield
D i
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Sauth Milwaukee
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=€)
e
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Trade Area Populations

Population Employment Retail Businesses
10 minute 36,646 7,753 246
15 minute 138,157 18,866 1,103
20 minute 426,298 48,882 3,683

In order to identify areas of unmet consumer demand, a supply and demand
analysis was conducted which examined spending patterns within Muskego and
portions of adjacent communities which contribute to retail spending in the
City. Because of its geography, Muskego represents only a portion of the total
consumer base available to local retailers and establishments. By identifying and
understanding the makeup of this larger pool of potential consumers, Muskego
and its businesses can effectively;

- Capitalize on unmet consumer demands regionally,

- Provide meaningful data to potential retail tenants, and

- Market to potential customers.
While the City of Muskego needs to focus on its local economy and elements
which it can influence, its retailers do not serve only this population and
prospective businesses will draw workers and customers from a larger region.
The following section identifies and explains the primary, secondary and tertiary
trade areas which provide the bulk of consumer traffic for a majority of
Muskego businesses. While some businesses will draw customers from outside
the region based on a unique service, and others rely heavily on internet sales,
most local businesses will receive 75 to 80 percent of sales from within these
geographic areas. These trade areas were identified based on regional
geographic and economic patterns with additional input from local businesses
to identify current consumer traffic patterns.

Primary Trade Area: This is defined as the area within which residents would
prefer to purchase goods and services in Muskego over other retail destinations.
Because of the lack of interchange frontage and limited internal transportation
network due to the presence of the lakes, this primary trade area represents the
area within a 10-minute drive from the center of Janesville Road, and includes a
majority of the City as well as portions of adjacent communities including Hales
Corners and New Berlin. However, due to the relatively sparse population
densities in outlying areas, the total population within this primary trade area is
36,000.

Secondary Trade Area: A secondary trade area is defined as the area from which
people are equally likely to select Muskego as another destination for individual
goods and services depending on the relative quality of offerings. This trade
area encompasses roughly a 15-minute drive from Muskego, which includes
portions of other adjacent communities such as Franklin and Waterford. This
area includes nearly 140,000 residents.

Tertiary Trade Area: The tertiary trade area represents the larger region from
which residents are likely to travel on a regular basis for specific retail or
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entertainment trips. Residents within the tertiary trade area are unlikely to visit
Muskego on a daily basis, but are willing to travel to the City to visit specific
establishments or destinations if a particular good or service is not locally
available, or if individual establishments can provide superior goods or services
to those locally available. For Muskego, this area extends to Lake Mills,
Jefferson and Fort Atkinson and includes over 425,000 residents. However,
because of the proximity to Milwaukee and Brookfield retail areas, residents in
the northern and eastern portions of this trade area would require a significant
draw to select Muskego over other available alternatives. The exception to this
rule is regional residents who commute to and near Muskego, who represent a
viable market for retailers who are able to cater to commuter shopping needs.

This review of consumer demand and spending habits reveals a number of
retail sectors where the primary trade area is successful in drawing outside
residents into the area to purchase goods and services, or where local demand
is significantly greater than would be expected given local demographics. This
draw is identified by the fact that total sales within these retail segments are
greater than the demand which would be required to serve only the local
population. For example, the primary trade area has stronger than expected
automotive spending, driven by Muskego and Hales Corners dealerships, and
higher than expected Health & Personal Care Stores, a category which includes
pharmacies, optical sales and vitamin/supplement stores.

Percent of Local Spending Captured

150%
100% —
Local Gap 50% -
0% -
Primary Trade Area Secondary Trade Area Tertiary Trade Area
H % of HH spending captured locally B % HH Retail Spending Captured

% HH Food & Drink Spending Captured

In addition to retail segments which demonstrate a regional draw, there are
other segments where there is little or no local provision of goods and all
consumer spending in the segment is done outside of the area. A local example
of an unmet demand is Furniture and Home Furnishings, where a total $8
million gap between anticipated consumer demand and current retail sales was
identified. While this gap between demand and supply can illustrate a market
opportunity, it may also be that there is a competing retail location which is
meeting these needs elsewhere. In the case of Muskego, the lack of Furniture
Sales leakage in the secondary trade area highlights the fact that most Muskego
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residents are making these purchases within this trade area. For purchases
which are not made regularly (i.e. mattresses) there may be little local demand
for these goods as residents are willing to drive to Milwaukee and conduct this
type of shopping when it is required and a concentration of a particular type of
establishment is available. Additionally, it is important to consider the
magnitude of the demand gap. The smaller the gap, the greater a percentage of
local sales that a new business would need to capture in order to be profitable.
In some cases, an identified gap in supply of a particular good or service may be
better met by incorporating additional line items into existing stores to increase
profitability of existing establishments. For instance, the demand for stationary
and gifts illustrated by the $282,000 gap in spending could be met with the
addition of inventory at local florists, which have demonstrated success at
drawing customers from a wide region.

The following table illustrates those retail segments for which there is unmet
local demand as well as those where Muskego is able to draw outside
consumers. The unmet demand categories have been filtered to highlight only
those segments where there is unmet demand for merchandise types which
could be expected to succeed within Muskego given the community’s regional
context and real estate market fundamentals. The detailed supply and demand
tables with for all merchandise line items within each trade area can be found in
the appendix.
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Primary Trade Area
Overall Unmet Demand of
$74m

Secondary Trade Area
Overall Surplus Spending

Tertiary Trade Area
Overall Unmet Demand

Unmet Demand

Regional Draw
(Surplus
Spending)

e General Merchandise
(S49 m in unmet demand)

e Gas Stations
(524 m)

e Limited Service Restaurants
($17 m)

e Grocery Stores (512 m)

e Clothing ($11 m)

e Furniture & Home
Furnishings ($6 m & $2 m)

o Building Materials & Garden
Supply ($5 m)

o Full Service Restaurants
($3 m)

e Auto Parts (52 m)

e Motor Vehicle Parts &
Dealers

e Health & Personal Care

e Sporting Goods & Hobby
Stores

e General Merchandise
(S77 m in unmet
demand)

e Gas Stations
($57 m)

e Grocery Stores ($27 m)

o Building Materials &
Supplies
(518 m)

o Full Service
Restaurants
(S17 m)

e Clothing (516 m)

e Specialty Food (513 m)

e Motor Vehicle Parts &
Dealers

e Direct Sales & Mail
Order Fulfillment

e Department Stores

e Health & Personal Care

e Sporting Goods, Hobby
& Books

o Office Supplies & Gifts

e Gas Stations (5108 m in
unmet demand)

e Grocery Stores (S55 m)

e General Merchandise
Stores (534 m)

o Full-Service Restaurants
(518 m)

e Home Goods

($5m)

e Motor Vehicle Parts &
Dealers

e Health & Personal Care

e Electronics & Appliance

e Building Materials &
Garden Equipment

e Furniture Stores

Examining the spending and demand patterns for the three trade areas
together, some comparisons can be made which indicate potential
opportunities for retail in Muskego. For instance, there is an overall undersupply
of Grocery and General Merchandise stores among all three areas, illustrating
additional demand for large merchandisers or warehouse stores, which are
suitable uses for the Moorland Road Corridor. This category includes retailers
not currently present in the region including Sam’s Club, Costco and smaller
discount stores. Similarly, there is a regional draw by motor vehicle parts and
dealerships in all three trade areas, but a general lack of automotive parts stores
or dealerships for recreational or commercial vehicles in the area. These types
of uses may be complementary with existing clusters and capture additional
spending from the existing customer base. Other categories which demonstrate
sales gaps within the immediate trade area and which represent a potential fit
for the demographics of Muskego residents include furniture and home
furnishings and building materials and garden supply stores. These types of
stores are frequently looking to expand in areas with a large percentage of
homeownership and favorable growth prospects, both of which are available in

Muskego.
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A number of changes have taken place since 2002 with regard to retail
spending. The previous analysis used the same 10-minute drive time primary
trade area as was used in this report. In general, there has been an overall
decline in retail demand within the trade area, which is largely due to shifting
consumer expenditure patterns following the recent recession. By and large,
those retail types which served as a regional draw in 2002 have retained that
status, with the exception of Jewelry sales, which has lost market share. Many
of the top retail gaps are also the same, including General Merchandise,
Recreational Vehicles and Gas Stations. One notable change has been the
growth in restaurant demand, which moved from near the bottom of the list in
2002 with $1.5 million in unmet demand to third on the list today with $22
million in total unmet restaurant demand (The Taurean report did not indicate
demand for individual restaurant models such as limited or full service).

Submarket Trade Area Comparison

From a retail perspective, there are distinctions between the western (Racine
Avenue) market and the eastern (Moorland Road) market. The western market
is home to a higher immediate daytime population count, but has significantly
less daily traffic between Janesville Road and Racine Avenue. The Moorland
Road corridor has sufficient traffic to attract retail, but is currently lacking any
sort of daytime employment base to support full-service restaurant activity,
which is the most frequently mentioned desire by stakeholders. Moving further
east, the Tess Corners area has still less employment, residential base and traffic
volume than the Moorland Road intersection. An additional challenge is the
nature of the daytime employment. Industrial employees are generally not seen
as desirable for traditional restaurants due to their shorter lunch hours and
tendency to provide in-house catering or cafeteria options. The following maps
and table illustrate the variation in local market characteristics for the two ends
of the Janesville Road corridor.

2012 Economic Development & Marketing Plan
46



vierbicher

planners = engineers

advisors

West Trade Areas

: %
=

A,
qar

oy Wy

XY Voltedge

_East Trade Areas

As a comparison, the first table on the following page highlights sample site
requirements for several national restaurant chains, which was the most
frequently-mentioned desirable retail type by stakeholders, as well as in
Muskego’s 2008 survey of residents as part of the Comprehensive Planning
process. While retailers may select sites which do not meet all of the preferred
criteria, sites typically will need to meet the general desired ratios, or
demonstrate near term growth potential. Muskego currently meets only two of
the standard criteria, namely traffic counts and household income. However,
calculated employment projections for Moorland Road show the potential for
2,700 additional employees in the immediate corridor upon buildout.
Additionally, the two mile radius centered on National and Moorland Road in
New Berlin includes more than 20,000 daytime employees. The continued
growth in the area, particularly the addition of the new Children’s Clinic and
comparable uses which offer both employees and clientele, create a significant
pool of potential daytime traffic which is well within a 10 minute drive of
Moorland Road locations, and 15 minutes from downtown.

West Versus East Trade Area Demographic Profile

In the short term, helping current and prospective local and regional restaurant

Population Population | Employment | Employment | Traffic Counts Traffic Counts
West Trade East Trade | West Trade East Trade Janesville & Janesville &
Area Area Area Area Racine Moorland

1 mile | 6,184 6,114 2,359 1,725 12,500/8,000 19,700/16,000

2 mile | 12,895 12,250 4,048 4,551

5mile | 47,745 69,528

tenants identify existing trade area populations and commuting patterns will
build on the existing evening base to help grow a strong local restaurant
customer pool. Restaurants such as brew pubs, supper clubs and

restaurant/entertainment venues are all designed to serve this type of customer

base and may be more successful in Muskego in the near term. Including a
variety of retail channels to expand the customer base, similar to the
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Gingerbread House’s strategy, is also a way for restaurants to become profitable
in a small trade area.

advisors

National Restaurant Site Criteria (Muskego comparison on previous page)

Population | Population | Population | Employment | Traffic Household
1 mile 2 mile 5 mile Counts Income
Panera 10,000 6,000 20,000 $50,000 +
TGI Friday’s 150,000 35,000 $50,000 +
IHOP 25,000 80,000 10,000 28,000
Olive 100,000 $50,000 +
Garden

To quantify the importance of the daytime market on restaurant profitability,
the table below illustrates the typical revenue sources for national restaurants,
including the average ticket price and percentage of revenue per meal. As
illustrated by the table, the lack of lunch traffic potential in Muskego results in a
39 percent decline in revenue potential, which would require sufficient evening
traffic to offset this gap. The column at the far right titled ‘Evening Only’
illustrates the increase in weekly visitors which would be required to offset this
loss as compared to a traditional restaurant spending pattern. Food to go, fast
food, supper club and bar oriented restaurants are the exception to this rule, as
many do not open until 11am or even 3pm, with a focus on maximizing traffic
during the afternoon and evening.

Impact of Daytime Population on Restaurant Revenues

Percent of Typical Typical Typical National Avg. National Evening
Restaurant Ticket: Ticket: Ticket:  Full Service Restaurant Only
Spending* Casual Family Quick Restaurant Avg. Required
Dining Dining Service Sales Weekly Weekly
Equivalent Meals Meals
(by type)
Morning 9% $8.94 $7.53 $3.94 $373,000 745 -
Meal
Lunch 30% $12.17 $8.43 $5.59 $1,242,000 1,822 -
Dinner 46% $14.53 $10.33 $6.12 $1,905,000 2,341 3,870
Snacks 5% $7.57 S5.62 $3.52 $207,000 488 1,255
(including
evening)

*additional 10% of spending is represented by to-go food
Source: NPD Group, Nation’s Restaurant News, New Strategist, BLS, NAIOP
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Average Annual Revenue Per Business: Restaurant

Muskego
Brookfield
New Berlin

Delafield

Wisconsin

USA

S0 $500,000 $1,00(,000 $1,500,000 $2,000,000 $2,500,000

Average Annual Revenue Per Business: Personal Service

Muskego
Brookfield
New Berlin

Delafield

State

USA

S0 $50,000 $100,0J0 $150,000 $200,000 $250,000 $300,000

Regional Comparison

Comparing the estimated annual revenue per business for Muskego versus the
County, Metro Area and State in the graphs on this page, we can see that
Muskego’s current businesses are generating less than average revenue per
business. The graphs below highlight these general ratios for restaurant
businesses and personal service businesses such as salons, dry cleaners and
barbershops. Individual business types with these broader categories have
varying average revenues, but the relative earnings between the comparison
geographies are representative. The orange bar represents the national median
revenues per business. When this analysis is extended to include nearby
communities, Brookfield and Delafield full service restaurant businesses
experience nearly twice the revenue of Muskego. Muskego competes favorably
with New Berlin, supported by the retail demand analysis and comments from
local restaurateurs. Muskego also outperforms the County and Metro for
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grocery and pharmacy sales. Service industry businesses are most profitable in
Waukesha County as a whole, with Delafield businesses enjoying particularly

high per business sales volumes.
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Real Estate Analysis
Regional Competition

X Voltedge

Muskego’s location on the edge of the Milwaukee Metropolitan Area results in
significant competition for new residents and businesses. Similarly, area
residents have a wide variety of options for shopping and entertainment
destinations, requiring local businesses to compete with regional and national
businesses for local dollars. The map provided in the introduction on page 5 of
this document highlights these competing nodes.

Regional Industrial Nodes

Community  Business Park Size Use Profile Vacant Land
Available
Muskego Muskego Business Park 273 Acres Ind/Light Ind 8 Acres
Tess Corners Business Park 60 Acres Light Ind None
Muskego Commerce Center 191 Acres Comm/Light Ind 146 Acres
Franklin Franklin Business Park 425 Acres Office/Light Ind  19.55 Acres
Franklin Industrial Park 210 Acres Industrial None
North Cape Industrial Park 25 Acres Industrial None
New Berlin New Berlin Industrial Park 1,126 Acres  Ind/Light Ind None
Westridge Industrial Park 563 Acres Comm./Ind 388 Acres in Exp.
Waukesha Waukesha Corporate Center 90 Acres Comm/Light Ind 53 Acres
Regional Office Nodes
Community  Small Scale Office Park/Node Size Profile Avg. Rent
Greenfield Forest Home & Layton 15,000 SF Professional Service  $11.50 NNN
bldgs
Greenway Corporate Center ~ 15-20,000 SF  Professional Service  Proposed
bldgs
New Berlin  City Center 4 buildings Mixed-Use $16.00 NNN
National Ave Variety Professional Service  $17.50 NNN
Moorland & Cleveland 10-30,000 SF Tech/Service $10.50 NNN
bldgs
Muskego Janesville Road Small single Professional Service  $11.00 NNN
story
properties

Within the Milwaukee region, there is a hierarchy of business locations which
varies by industry type. For those companies which prefer a suburban location,
Waukesha County is a popular alternative to the higher cost Milwaukee County.
Within Waukesha County, the northern I-94 corridor is the most popular
alternative, although regional businesses or those with southern concentrations
of clients or employees can thrive along the 1-43 corridor. For Muskego,
business parks in the adjacent communities of New Berlin, Franklin and
southern Waukesha represent the most immediate competition, although each
community has developed one or more niche areas. Muskego does not have any

2012 Economic Development & Marketing Plan
51



yergener |k X Voltedge

existing concentrations of Class A or B office space, but profiles of nearby office
parks are also provided as this a potential growth area for the community.

This lack of office space for lease hampers the development of smaller service /
professional businesses that would not be interested in owning their own
building. These businesses could include engineering, accounting, IT, real estate
and other professional and technical businesses which match the local
employment base. In addition, the relative lack of available land, especially land
suitable for 50,000 square feet or larger facilities, gives Muskego a competitive
advantage along Moorland Road. However, the total industrial land available in
this corridor does not represent a significant supply during a normal building
cycle, with room for only a few additional companies within the improved site.
The Muskego Commerce Center is anticipated to accommodate four additional
buildings, including two industrial facilities. Based on historic trends which place
annual demand for new Waukesha County facilities at 25-30 per year, the
scarcity of competing improved land in southern Waukesha County could
provide demand for additional expansion sites in Muskego as early as 2016.

An additional emerging advantage for Muskego is a result of the ongoing effort
by many municipalities to upgrade aesthetics and design standards in older
industrial parks. The added cost of doing business coupled with reduced ability
to utilize external yard space will provide a competitive advantage for parks
which can accommodate these traditional industrial tenants.

As mentioned above, there is little traditional office space available in Muskego
and allowing for multi-tenant office space in aesthetically pleasing locations can
help attract this type of development as the market improves. While Muskego
will likely only support small-scale two to three story office buildings, adding this
property use will help improve the commercial/residential ratio and
accommodate office uses which complement existing businesses. The proposed
Muskego Commerce Center buildout is an example of this the most likely near-
term commercial office development for Muskego, with the adjacent Basse
Farm site serving as a future location. The team also received some stakeholder
input which indicated that the Tess Corners area may be an appropriate location
for small scale office development.

Land Value Analysis

Another way to evaluate the relative health of Muskego commercial districts is
to examine the ratio of improvement value to land value, as well as the total
value per acre. The following series of maps on pages 33 to 36 show the areas of
concentrated value within Muskego’s commercial districts.

This relationship measures the total value of improvements against the value of
land. If the ratio is 1.0, the improvements and land are of equal value. Ratios of
more than 1.0 indicate that improvements have a higher value than the land
and the land itself is being used in an economically effective manner. On the
contrary, assuming that land value is, in part, determined by the potential
income stream generated if the property is used to its fullest extent, the higher
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the value of the land, the greater intensity of use it should be able to sustain.
Therefore, a ratio of less than 1.0, indicating that the land is worth more than
the improvements made on it, means that the land is not being used to its
economic potential.

Within Muskego, a majority of parcels in each study area are used effectively,
although some pockets of inefficiency exist. The properties with the greatest
ratio of improvements to land value are located in the southern half of the
Muskego Business Park, where the newer flex and office/warehouse properties
are located. These buildings also typically have greater lot coverage than
buildings in the northern portion of the park. There are also several downtown
properties which demonstrate high ratios of improvement to land value. These
include several of the zero setback buildings along Pioneer Drive, and the few
multi-story properties along Janesville Road. In terms of land use, retail
properties tend to have higher improvement to land values with office and
service uses having lower ratios. This trend is more clearly seen in the second
map, showing total value per acre, on which the retail parcels at Racine and
Janesville, along with the retail and retail service uses at Moorland and
Janesville stand out as high performing parcels. The economic development and
marketing plan will identify mechanisms to capitalize on nodes of existing value,
and to identify catalytic projects which will help drive value in areas of the
community which are currently underutilized from a commercial standpoint.

The final map in the series uses the same approach in evaluating residential
property value, providing a map of overall residential property values within the
community. This map provides a visual to identify clusters of high disposable
income. Given the predominance of single family lots on comparably sized
parcels, the value per acre map highlights generally the same trends, although
multi-family parcels stand out to a greater degree. Residential wealth within
Muskego is fairly well distributed, with the highest value residential areas
surrounding Little Muskego Lake, adjacent to Bass Bay and near Lake Brittany.
Multifamily properties including townhomes and condominiums also provide
significant tax base and spending power for the City. However, a limiting factor
in Muskego is the fact that high value households are concentrated primarily in
large single family residential developments with extensive on-site or
community facilities available to residents. These amenities, while attractive to
residents, limit the need to pursue recreation and entertainment options
elsewhere in the community and, as a consequence, to conduct additional
spending at local businesses.
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Stakeholder Interview Summary

The following summary provides an overview of the information and opinions
obtained from the 13 stakeholder interviews conducted by the Vierbicher team.
These interviews included conversations with a variety of stakeholders in the
community including local business owners from retail, industrial and service
industries, local property owners for various property types, developers,
brokers, residential agents, Chamber staff, regional economic development
professionals and other individuals who have knowledge of Muskego from a
business and real estate perspective. The summary includes an overview of
major themes which were introduced by a majority of stakeholders, as well as
specific areas of opportunity and potential challenges which were mentioned by
multiple individuals. In some cases, there are aspects of Muskego’s business
climate which were mentioned as areas of both strength and challenge,
depending on the individual. The opportunities, challenges and opinions
identified through this process were further explored in the market analysis
process to develop marketing messages or initiatives to address areas of
concern.

Major Themes

- The City is helpful and easy to work with. (mentioned by almost
everyone)

- New Berlin, Franklin, Oak Creek, Waukesha are the primary competition
but Waukesha County in general is the scope of commercial searches by
companies that typically consider Muskego. (a desire to get out of
Milwaukee County is frequently a driver)

- Communicating with County on Janesville Road project is an issue.

- Lack of full service restaurants most cited need. (but restaurants do not
feel supported by residents and the lack of daytime market makes
business difficult for many national models)

- The local market still driven by local demand/investors/players.
Moorland Road is the best opportunity to attract regional
uses/attention.

Strengths/Opportunities

- The City is responsive and approachable, better than many communities
to work with from business and development standpoint.

- Moorland Road has significant regional potential as economy improves
— lack of large industrial sites in competing communities.

- Many Janesville Road businesses/owners are waiting for construction to
end before investing, likely some pent up demand as a result of this
trend.

- Lakefront park space is an opportunity to boost tourism/create a central
node. Lakefront retail will also allow the community to capture
spending from boaters and daytime visitors.

- Muskego Business Park is very popular with owner/user manufacturers
who live in the area

- The City has a growing population of high net worth residents, attractive
demographics for many service and retail businesses.
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Existing City programs such as TIF and Facade/Landscaping grants/loans
were well received.

Residential serving retail does well —i.e. grocery, quick service/to-go
foods, retail services.

City has many long-standing businesses with established clientele and
history in community.

Muskego is still a local market. (quiet, small town feel)

There are businesses continually looking at spaces in the City, with
ample spaces/sizes/types of spaces available to meet most needs.

Weaknesses/Challenges

Daytime employment is located on the opposite end of Janesville from
higher traffic counts.

Tess Corners is disconnected from rest of Janesville Road, with less
traffic volume and limited economic drivers.

Increasing enforcement of design standards (related to outdoor storage)
is making Muskego Business Park less attractive — outdoor storage is a
valuable commodity and will grow in importance as other communities
regulate it out of existence.

Shrinking population of younger families is a concern. (relative to impact
on schools, support for community amenities)

Muskego itself is not a draw for residents. New home buyers are
typically looking in Waukesha County generally and the house/lot is
what draws them to Muskego. Need to maintain quality of existing
housing and available development sites to remain attractive.

Parkland Mall is a weakness and a challenge.

Dated facades/mix of building types/uses on Janesville mentioned as a
hurdle by businesses wanting to upgrade their properties.

City needs to appreciate/recognize existing businesses more.
Surrounding towns more affordable from residential perspective, which
may be a limitation in the near term.

Muskego is still a local market (with a lack of regional
players/knowledge).

Sewer connection fees associated with tenant turnover makes
investment property/multi-tenant retail or industrial less attractive. The
fee structure limits ability to budget in advance, minimizing property
owner ability to upgrade properties. Also, increases the cost of opening
small business and may hinder development of multi-tenant office
structures.

Durham Road closure and School connection issues are a concern from
a traffic congestion perspective.

To understand the strengths, weaknesses, and needs of Muskego relevant to
identified potential industry clusters; Ady Voltedge interviewed three major
employers in the area. These interviewed helped filter or reaffirm some of the
secondary research (desk research) previously conducted and get to know the
local employers, their businesses, opinions, and needs. The information found
during this process also provided insights into why businesses chose Muskego,
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thereby identifying saleable points useful for recruit other similar businesses to

the area.

Employers interviewed during this stage included:
e InPro
e  M2M Machining
e TerraFirma

Some of the key advantages/disadvantages identified are as follows:
e Productivity and work ethic is excellent with almost no turnover
0 Almost all labor is drawn from the Milwaukee MSA
0 Laboris fairly easy to find, especially now with the current
economy
0 IT and technical jobs are the hardest positions to fill
0 Could use better training programs although Waukesha Area
Technical College is good
= Most training is done in-house
e Muskego is a small, well run community
0 Seen as a bedroom community to Milwaukee
0 Still has a community feel or small town atmosphere
0 Organized, efficient, responsive, and detail oriented
0 Current Mayor is economically focused and understands
business
0 There have been some growing pains of a farm community
growing into a modern city
0 No public transportation
e There is no downtown area per se but the upcoming construction on
Janesville Rd. will help
0 There is, however, some friction over Janesville Rd.
e Qutstanding school system
0 The school board does a good job
O State Superintendent of the year
O High test scores
e Quality of life is great; with
0 Nice parks, bike paths, and sidewalks
= Good amount of foot traffic on sidewalks
0 Wonderful lakes but could use more lake access
= Need to justify the lake community vibe
0 Crime s very low
e Low taxes
e College Ave. industrial park has a straight shot to the highway
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Economic Development Recommendations

A series of recommended economic development initiatives was developed for
Muskego to help the City capitalize on existing opportunities and address issues
which were identified in the analysis and stakeholder interview phases of this
study. These initiatives are intended to help the City attain a more balanced
community which blends residential, industrial, office and commercial uses
which complement the local economic and demographic strengths of the
community. Recommended initiatives include community-wide action items,
study area specific programs, and overall marketing and branding strategies.
Strategies and initiatives associated with each of these focus areas are
described in this chapter and the following chapter, with a detailed
implementation plan provided in the last chapter of this document.

Muskego Economic Development Initiatives

General community-wide initiatives include targeted retention, recruitment and
expansion-related activities which are suited to Muskego’s existing business
mix. Additional elements are provided which can help encourage and facilitate
desired development types within the City. These initiatives include
recommendations for new programs, potential revisions to some existing
ordinances or regulations, and continuation or expansion of existing initiatives
which have been effective and/or popular in the community. While these
initiatives have been identified to address specific opportunities or issues within
the City, it should be noted that stakeholder interviews unanimously identified
Muskego’s City staff and representatives as one of the best communities to
work with regionally. Expressions such as ‘approachable’ and ‘reasonable’ were
used frequently, even by individuals discussing points of frustration. Based on
this feedback, the City should continue its proactive approach to business
outreach and further this reputation regionally, perhaps through the addition of
testimonials by area businesses and developers as part of its marketing efforts.

Repeated stakeholder comments regarding Muskego’s sewer connection fee
structure prompted additional research in this area. The concern from property
owners with investment properties (especially multi-tenant) in Muskego stems
from the community’s application of variably priced sewer connection fees for
changes in use for existing properties. Applying/adjusting a sewer connection
fee for a change in tenant is not a common practice. This practice introduces
uncertainty into the budget for multi-tenant properties, and also generally
increases the cost of commercial property in Muskego. At minimum, it appears
to create a disincentive to upgrade the intensity of use for underutilized
properties and requires property owners and the utility to maintain records
tracking details of tenant employment and space buildout. Ultimately, it may
discourage new multi-tenant development within Muskego by introducing
additional cost variables and/or requiring commercial properties to subsidize a
larger amount of sewer costs than usage would indicate is necessary. As
Muskego works to upgrade existing property tenancy and appearance or recruit
additional multi-tenant development (such as an office park), the structure of
these connection fees should be reviewed. Unless the practice is required to
comply with the billing requirements of MMSD, a simpler and more predictable
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system with less accounting requirements would be beneficial in fostering a
friendly attitude toward multi-tenant developments. It is likely that the revenue
created through these additional fees can be obtained through a more intuitive
system or by eliminating the administrative time required to monitor and
enforce the existing system.

Another potential long-term project is the simplification of Muskego's street
numbering system. As Muskego hopes to attract more outside consumers and
businesses with regional clients, the current directional street address system
may become problematic. Muskego addresses do not display correctly, if at all,
on many internet and GPS based systems, making it more difficult for tourists,
visitors and deliveries in the community. The system is especially confusing for
travelers coming from other nearby communities who use more conventional
address systems on the same road. The City should explore the potential to use
more conventional street addresses for building signage and directions while
retaining the existing system for emergency response and parcel records as a
compromise to a costly full conversion.

Business Retention and Expansion

Muskego’s proactive approach to planning and development provides
significant support for businesses interested in Muskego. Continuing current
business retention activities such as business retention visits, business owner
surveys and building and sign grants is recommended. One area for
improvement, identified by several stakeholders, is increased recognition of
existing businesses. Muskego is fortunate to have a significant number of long-
time local businesses which are well established in the region. The City’s recent
focus on recruitment of new businesses and development has created a
perception of reduced support for existing businesses. Introducing a business
recognition program which promotes and honors local businesses who have
reached key milestones in the community (i.e. five, ten, twenty-five years) can
be a simple way to honor existing businesses, connect residents with Muskego
establishments and promote past economic development recruitment
successes. This type of program can also be conducted in partnership with the
local media, which can publish a business profile in the local paper.

Given its strong base of local manufacturing companies, Muskego is an ideal
candidate to employ techniques associated with the economic gardening
approach to economic development. By identifying common issues facing
existing businesses such as marketing, market data, or business strategy, the
City can facilitate access to shared resources at a reduced rate. In contrast to
economic gardening programs targeted at providing seed capital for startups,
this type of initiative is similar to joint purchasing arrangements common to
retail businesses. Working with existing companies to identify common needs,
the City can connect businesses with resources or professional expertise (i.e.
legal, accounting, or branding) in specific areas of need through a negotiated
reduced group purchase rate.

A similar objective can be achieved by providing subsidized access for qualified
local businesses to the PeerSpectives program or Wisconsin Innovation Service
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Center (WISC)’s Customer Diversification Assessment can boost profitability and
growth potential for manufacturing sector employers. These programs
represent established systems provide which a forum for business leaders to
address common issues such as product development, operations and
succession planning with other companies in similar positions and offer
customized services to manufacturing companies to help diversity customer
base, identify potential expansion markets.

Additional activities which can further support existing businesses include
expanded connections with regional resources such as Waukesha County EDC
and M7, Wisconsin Economic Development Corporation (WEDC) and Wisconsin
Innovation Service Center (WISC). Connections with startup resources, small
business funding, training programs and capital improvement financing exist
within these organizations. This funding is available both to supplement local
business recruitment incentives, but also to assist existing businesses to expand
and grow their workforce. Developing partnerships with these regional
organizations can leverage existing staffing and funding and allow Muskego to
better focus local resources. Maintaining regular contact with regional and
statewide economic development programs will also have a side benefit of
keeping them informed about local opportunities and priorities which may fit
with planned initiatives or grants which can help further local initiatives by
coordinating with a larger program. The Chamber’s business education
programs are also a good complement and funnel for connecting interested
local residents and businesses with available regional resources.

Business Recruitment

The planned development of the Moorland Road corridor will continue to
attract regional companies interested in Muskego. However, the available
parcels are only sufficient to accommodate a few new facilities in specific size
ranges. If historic construction patterns return, this area could be fully built out
for industrial uses in only a few years. In order to provide an array of options,
the City should work to encourage infill development within the Muskego
Business Center and Tess Corners park to accommodate smaller complementary
users which may desire locations adjacent to new Moorland Road tenants.

The City has also struggled to address the mismatch between residential and
commercial properties in the community, as well as bridge the gap between
residential workforce skills and local employment. The ability to provide new
Class A/B office park location for multi-tenant office properties is essential to
addressing this issue. However, there is minimal land available in suitable
locations for this type of development. The Basse Farm location has the greatest
potential for higher image office properties, and would benefit from proximity
to the regional business park and retail development. Working with the
property owners to create a conceptual vision for this property, including a
transportation plan to accommodate internal circulation for Moorland Road
developments, can help provide a vision for this area.

Additional nodes appropriate for professional service users include:
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e The east side of Racine Avenue north of Janesville Road;
e The south side of Janesville Road west of Racine Avenue; and
e The Tess Corners area.

However, these secondary locations will be more successful if the Moorland
Road area is built out first, allowing clients and vendors of larger users to locate
in smaller adjacent developments.

Given the desire by residents for specific business types (especially restaurants)
indicated in the comprehensive plan and through the stakeholder interviews,
the City would also benefit from the introduction of a business referral program.
This type of program provides a monetary reward for individuals who refer new
businesses which subsequently open in Muskego, engaging residents and
existing businesses in the economic development process. Muskego’s
professional- and management-oriented residential base provides an ideal
opportunity to incentivize business relocations for companies which already
employ local workers. An example of a similar successful program is provided in
the case study chapter for further reference.

Incentives typically play some role in recruitment planning, especially when the
recruitment target is a sector not currently located within the community, or
involves a significant private sector investment, such as headquarters relocation
or other large scale operation. Muskego has a history of supporting this type of
business expansion through its local revolving loan fund and tax increment
financing. The section below highlights some of the most useful incentives for
recruiting individual industry types.

Industrial: Infrastructure and capital improvements are the most significant
costs associated with relocating industrial businesses. Traditional incentives
such as revolving loan funds for capital equipment purchases, provision of
infrastructure such as enhanced power, fiber or water/sewer, and employee
training allowances are typically effective at offsetting some of the relocation
costs which can facilitate industrial moves.

Office: Office relocations are driven by client and employee locations, as well as
by office space availability, cost and image. If a company is relocating employees
from other locations, housing assistance for existing or new employees can be a
non-traditional way of addressing concerns about employee recruitment. The
most valuable incentives from an office relocation perspective are those which
are provided by the landlord either in tenant improvement costs, rent
abatement or other similar cost relief structures.

Retail: Retail incentives can be grouped into those elements which are attractive
to regional or national chains versus locally owned establishments. Regional
chains are not highly swayed by incentives, with the exception of destination
retailers such as Bass Pro Shops or other comparable companies which typically
seek significant infrastructure allowances and tax abatements as part of a
relocation decision. Restaurants and other household-serving establishments
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typically will require that a site meet their minimum threshold before incentives
are a consideration. In the case that this type of retailer is persuaded to relocate
through rent abatement or other incentives, they are still prone to leave the
market if minimum thresholds are not met by the end of the first least period.
Locally owned retailers receive significantly more benefit from municipal
incentives. Retail is one of the most difficult business types to finance in this
climate, and few federal or state loan pools are available for this type of tenant.
However, opening a retail establishment involves significant up-front costs if the
space is not built out for the proposed use. Providing tenant improvement
incentives such as loans or matching grants to support capital expenses such as
hoods, vents, HVAC, cabling or other permanent fixtures can help improve the
chances of first-year cash flow while also improving dated retail spaces and
enhancing property values in older retail districts.

Development Planning

Development planning initiatives are, by nature, long-term, with improvements
addressed as properties are redeveloped. For Muskego, improvements to the
overall transportation framework and enhanced visual location cues are two
initiatives with significant potential to help recruit new businesses and facilitate
success for existing companies.

In general, the fragmented transportation network within Muskego
makes it difficult to access local retail establishments via foot or bicycle,
and many times requires a significant drive based on limited street
connections between residential and commercial areas. This is a
challenge to local retailers, as residents who are resigned to driving
significant distances to shopping destinations become more likely to
drive to other communities, as shopping locally is not significantly more
convenient.

The reliance on several major arterials in the community emphasizes
the linear nature of a few streets. The lack of key nodes and visual
landmarks along Janesville Road, Moorland Road and other main
corridors reduces the impact of any particular business. This is
reinforced by the lack of distinctive architecture within Muskego
generally. The new streetscape will create a distinct character for
Janesville Road, and is a great step in the right direction. Additionally,
the monument signage at entrances to the community and business
parks contributes to the sense of place.

Long-term, as Muskego develops its reputation within the region and
development patterns push growth outwards, Muskego has the
potential to create unique commercial opportunities which capitalize
on its rural character and outdoor amenities. An emerging trend is

Muskego and its business districts. toward business parks with an environmental emphasis which attract

companies with a corporate policy toward sustainability, but also offer
increased amenities for employees while minimizing impact on sensitive areas.
The new sustainable business park in Weston, Wisconsin, offers office and flex
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space adjacent to a wetland conservancy with associated trails and aquatic
views. The park was engineered to minimize storm water impact, and tenants
commit to zero emissions operations in accordance with the parks’ green
emphasis.

Study Area Recommendations

The recommendations below provide an overview of initiatives or actions which
can advance redevelopment or new investment in individual areas within
Muskego. Recommendations associated with individual sites, specific
geographic areas or physical changes are reflected in the maps on pages 54
through 57.

Racine Avenue Commercial/Muskego Centre

The Racine Avenue Commercial node has the greatest potential over the long
term as development occurs north toward New Berlin. Efforts to continue
policies promoting high quality development and the provision of pedestrian
amenities along the Racine Avenue corridor to coincide with the eventual
development of an additional business park in the quarry area will help connect
workers with local retail amenities.

Ongoing efforts to promote daytime employment density in the area through
increased utilization of parcels within the Muskego Business Park and
redevelopment of Racine Avenue and Janesville Road residential parcels into
professional service or office uses will also benefit existing business success and
fill additional storefront vacancies within the Muskego Centre development.
Continued efforts to encourage redevelopment of single family
residential properties and promote high quality architecture at this
node are recommended.

Muskego Business Park

The Muskego Business Park is a successful example of a local industrial
park. As growth and expansion occurs within the metro area, this type
of real estate will become increasingly valuable. The City should
maintain its focus on enhanced aesthetics along Racine Avenue and the
Muskego Recreation Trail while simultaneously promoting and
accommodating outdoor storage in the interior areas of the park.
Matching grants for improvements to aesthetics of storage areas and
signage are appropriate to maintain the overall image of the park,
benefitting existing and prospective corporate users. The pedestrian
and bicycle amenities along Racine Avenue from Janesville Road to
Saturn Drive should be expanded in the long-term to accommodate
more worker pedestrians and bicyclists. The extension of similar
facilities north to Lakewood Drive can facilitate the connection

Entrance signage options create a between this worker pool and nearby retail establishments.

defined sense of place for
neighborhoods or districts.

Working with existing property owners in the Muskego Business Park to
determine expansion plans associated with vacant parcels can help
identify near-term development opportunities. Assisting those property owners
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who do not anticipate a near-term need for expansion space to market excess
land will drive property values, provide operating cash for existing businesses
and increase local employment by fully utilizing the existing park. Additionally,
exploring the potential for relocation of the existing municipal garage facility
can provide additional centrally-located parcels for taxable development
activity.

Given the concentration of manufacturing tenants, increased partnerships by
the City and Chamber to connect with the Waukesha EDC and area technical
colleges can also help to retain local businesses. These partners provide
established programs to help companies access critical workforce training and
capital improvement funding, ultimately increasing the need for expansion
locally.

Downtown Janesville Road

Muskego lacks a traditional retail core. Providing coordinated streetscape,
signage and architectural design standards for properties in the downtown
portion of Janesville Road can create an identity for this key commercial district.
This unique commercial area should be emphasized by highlighting the existing
residential and green areas which separate the downtown portion of Janesville
Road from the regional development at the Racine and Moorland intersections.
Demolition and right of way expansion as part of the Janesville Road
reconstruction project will open up several corner parcels for redevelopment,
with the potential to create visual landmarks and introduce neighborhood
signage at key intersections. This, in addition to the streetscape improvements
as part of the street reconstruction, will create a more pedestrian and
community-focused corridor which encourages visitors to spend more time in
the corridor.

Uncertainty surrounding right-of-way acquisition for the road construction
project has limited private property investment along the corridor. Although the
planning phase is now complete, many businesses are still hesitant to invest,
fearing that construction will negatively impact their business. However, having
a number of properties simultaneously undergoing improvements would help to
convey activity and spur additional investment. Encouraging property owners to
time projects to coincide with the end of construction can further leverage the
significant investment in the streetscape component with improved public
perception and business marketing. Enhancing the existing Building and Site
Grant program to include a permit fee moratorium, or allowing interior capital
improvements which can accommodate desired business types (i.e. public
restrooms, hoods/vents, etc) can facilitate this type of coordinated investment
activity.

Longer-term, opportunities to create a downtown commercial and recreation
node will capitalize on Muskego’s unique lakefront amenities and encourage the
significant area residential population to visit the downtown. The presence of
both Big and Little Muskego Lake, the Muskego Recreation Trail and existing
recreation businesses such as Mather Lanes and the High Tide on or adjacent to
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this corridor create potential synergies. The City should capitalize on future
lakefront park opportunities to drive increased property tax revenues by
encouraging higher density mixed-use properties in the surrounding area.
Priorities for future waterfront park space should be to provide lake views from
Janesville Road while also accommodating internal uses which will activate the
space and provide event and gathering space serving the entire community. The
ability to secure a return on investment for what would require a significant City
investment suggests that efforts to facilitate surrounding ancillary development
through adjacent property consolidation to facilitate increased density, should
coincide with park improvements. This would provide greater incentive to
encourage additional private sector investment around what should be a key
focal point for downtown redevelopment. Discussions with adjacent property
owners to market larger redevelopment opportunities spanning multiple sites
can help to encourage larger scale and higher density uses on surrounding
parcels.

An additional long-term opportunity is to encourage infill development on rear
areas of deep parcels through conditional use zoning. Encouraging horizontal
mixed-use development can increase the value of Janesville Road parcels and
encourage long-term higher density uses on the commercial frontage.
Multifamily development should target younger and empty nest demographics
which are currently underserved in the community. Expanding the range of
housing available will help retain young adult and aging residents and provide
an adjacent customer base for local retail. Apartment demand is projected to
grow in comparison to single family development. Identifying areas to
accommodate this demand in ways that cater to desirable demographic
segments will facilitate continued growth in Muskego.

Pioneer Drive

Pioneer Drive specifically has the potential to redefine its identity. The
streetscape and trail connections planned for the corridor will better define the
commercial area and create a sense of place. Opportunity exists for smaller
retail and service establishments due to the nature of existing buildings, small
parcels and zero-lot line development potential which offer greater potential for
streetfront signage on small shops which would be hidden among the larger
buildings and landscaped setbacks on Janesville Road. Personal service uses,
cafes, design studios and other small format uses are particularly attracted to
this type of environment. However, limited existing vacant space in historic
buildings will require new construction to attract new businesses to the area.
The City can help serve as a convener for the project by working with existing
property owners who are willing sellers and potential retail businesses to
connect with developers with expertise in small scale mixed-use development
which are critical elements for project success. The City’s investment in Pioneer
Drive reconstruction and trail connections connecting Pioneer Drive to the
Muskego Recreation Trail further enhances the local and regional potential to
draw visitors to a small scale walkable commercial node.
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Ultimately the most successful downtown areas, whether historic or suburban
in nature, are supported by a variety of local groups. This type of leadership
cannot come directly from the City, but can be encouraged through the initial
setup and facilitation of organizational structures such as business improvement
districts, arts councils, merchant’s associations and the like. Providing seed
funding for this type of organization can spur local owner and establishment-
driven revitalization. An example of this type of success from a business
improvement district along an automotive corridor is provided in the case study
chapter for a revitalized stretch of Colfax Avenue in Lakewood, Colorado.

Moorland Road

Moorland Road provides the greatest near-term opportunity for Muskego’s
commercial development. Existing and planned developments have
demonstrated the ability to attract regional and national company interest in
Muskego based on the proximity to Interstate 43 and presence of large
development sites. The remaining available sites should continue to succeed in
attracting this type of development in the near future. At present, there are ten
parcels identified for commercial tenants, excluding associated retail outlots.
With a mix of intended uses, these developments are sufficient to change the
character and perception of Muskego as a commerce center and also provide
limited long-term development potential.

The Basse Farm site, which currently serves as a regional agricultural draw,
represents the most logical second phase commercial development target.
Given the limited available adjacent land, the site represents one of the best
locations for the City to pursue a new Class A/B office development, providing
for a better local business mix and offering increased employment options for
Muskego residents. Planning for the future development of this site including
site design, circulation and utility costs can help facilitate development as the
market improves. The City may want to explore the expansion of TID 10 either
to assist in the cost of site preparation or as development becomes more likely
to boost marketing of the site.

In order to capitalize on this opportunity, and ensure the long-term appeal of
the Moorland Road as a business and commerce destination, the City should
work to improve circulation and connectivity within what could become a full-
service business park. Currently, the three existing developments are separate
and do not accommodate internal circulation, increasing the potential for
congestion on Moorland Road. Creating a transportation plan for the Basse
Farm property to incorporate internal connections for cars, bicycles, and
pedestrians will encourage workers and visitors to shop and eat locally. The
Basse Farm site offers the opportunity for a direct connection to Janesville Road
and Downtown Muskego, as well as to Moorland Road and across to the eastern
retail area.

Tess Corners
Tess Corners, which has multiple vehicular connections to Moorland Road and a
significant portion of undeveloped acreage, represents a long-term commercial
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opportunity for Muskego. The Tess Corners Business Park area has the
potential to replicate the success of the Muskego Business Center by
accommodating additional light industrial tenants. With the proximity to
Moorland Road via Janesville and West College Avenue, the park can
attract more regional businesses. However, the lack of internal circulation
will need to be addressed to avoid congestion on Tess Corners Drive,
better accommodate truck traffic, and maximize interior site utilization.
Introducing an internal street grid for the park and encouraging enhanced
aesthetics along Janesville Road and Tess Corners Drive will update the
image and functionality of this park, making it attractive to a wider
audience.

The southern side of Janesville Road offers the potential for locally-
oriented mixed-use development. The zoning in the area already
accommodates this type of use, which was mentioned as an advantage by
several brokers familiar with the area. Encouraging development of
locally-serving professional office and multi-family residential will create
the opportunity for businesses associated with regional companies on
Moorland Road to locate in smaller scale space. Additional smaller scale
commercial opportunities such as executive suite or shared work space for
local residents requiring a remote work location or meeting space is also
an opportunity for this area.
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Industry Cluster Opportunities

The following chapter examines industry clusters which represent areas of
compettive advantage for Muskego. Although this data is based on the larger
scope of Waukesha County, it does give a very close representation of the
strongest industries, especially taking into account drive time. This data will be
further evaluated by incorporating employer interviews and input from the
Community Development Authority to identify specific industries are most
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Industry Cluster Opportunities

The following chapter examines industry clusters which represent areas of
compettive advantage for Muskego. Although this data is based on the larger
scope of Waukesha County, it does give a very close representation of the
strongest industries, especially taking into account drive time. This data will be
further evaluated by incorporating employer interviews and input from the
Community Development Authority to identify specific industries are most
pertinent to the Muskego area and represent realistic and desirable recruitment
targets.

Preliminary Target Industry Analysis

During the preliminary target industry analysis we reviewed several pieces of
information at the 2-3 digit NAICS code level. The criteria that we based our
initial findings on are listed below: tax base, growth, and location quotient, and
supply chain gap analysis.

Tax Base

Tax base is calculated by multiplying the number of jobs with the earnings per
worker. Manufacturing currently has the highest tax base in Waukesha County
followed by finance, insurance, and real estate.

Growth

Growth is measured in a number of ways: number of jobs, percentage of jobs,
competitiveness effect, and growth of location quotient. Below is the growth by
number of jobs where we can see that finance, insurance and real estate is one
of the largest growing industries.
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Competiveness Effect

Competiveness effect takes into account the growth of an industry in terms of
jobs (since 2007) and the expected change within that industry due to outside
factors. Although manufacturing lost a considerable amount of jobs since 2007,
the expected loss of jobs was higher than the actual loss of jobs due to the
down turn in the economy and therefore the competiveness effect was positive.

Waukesha County Competitive Effect by Industry
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The location quotient takes into account the requirements of an industry in a

Location Quotient

certain region, in this case Waukesha County, and the production of that

industry within the region. For example, a location quotient of 1 would mean
that an industry is producing just enough product to satisfy the needs of that
region; a location quotient over 1.2 is said to be an export industry. It is also

important to point out that the size of the bubble in the chart below represents

the number of jobs within the industry. Manufacturing once again rises to the

top with a location quotient over 2.

Waukesha County Location Quotient by Industry
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Waukesha County Location Quotient Detail by Industry Sector

Earnings Per Growth |Competitive |2007 Location (2010 Location |Location Quotient

NAICS |Industry Cluster Name Worker  |of Jobs |Tax Base (# of Jobs) |(%) ct  |Quotient |Quotient Growth (2010 - 2007)
31-33 |Manufacturing 571,989 41,504 $2,987,831,456 -7,645| -16% 577 2.10 2.19 0.09
Administrative and Support Services $33,475| 14,301 5478,725,975 -249 -2% 1,23-_8| 0.84 0.94 0.10
Wholesale Trade 575,830 17,836 $1,352,503,880 -1,811 -9% -193 1.85 1.88 0.03

52-53 |Finance, Insurance, and Real Estate 552,589 28,659 51,507,148,151 646| 2% 348 1.05 1.08 0.04
51 Information 576,272 5,719 5436,199,568 323 6% 779 0.94 111 0.17
55 M ent of Companies and Enterprises $101,436 6,087 5617,440,932 -44 -1% 9€| 1.95 1.97 0.02
Transportation and Warsehousing 550,195 8,047 5403,919,165 -109 -1% ST?_'l 0.76 0.84 0.08

62 Health Care and Social Assistance $52,365| 26,984 $1,413,017,160 1,455| 6% -6 0.88 0.91 0.03
23 Construction 564,737 15,382 $995,784,534 -4,613]  -23% -307 1.08 1.08 0.00
|§62 Waste and Remediation Services $61,366 736-| S45,165,3?6| 62 9% 70 1.07 121 0.14
|al Other Services 428,911 13,1931| $381,422,823 -433 -3% -63 0.93 0.94 0.01
54 Professional, Scientific, and Technical Services $65,434| 17,406 $1,138,944,204 —746-| -4% ~496| 0.94. 0.94] 0.00
90 Government $55,729| 18,032 $1,004,905,328 248| 1% -54 0.47 0.48 0.01
22 Utilities $113,114 790 589,360,060 68 9% 51 0.77 0.84 0.07
61 Educational Services $29,321] 5,073 $148,745,433 225 5% -75 0.78 0.79 0.01
71 Arts, Entertainment, and Recreation 515,442 5,360 $82,769,120 -175 -3% -292 0,93 0.90 -0.03
Retail Trade 527,868 27,581 5768,627,308 -3,436 -11% -1,063 1.02 1.01 -0.01
21 Mining, Quarrying, and Oil and Gas Extraction 563,227 251 $15,869,977 -118 -32% -241 0.22 0.12 -0.10
31 3% 41 0.17 0.18 0.01

11 Agriculture, Forestry, Fishing and Hunting

| $55,975.79

$24,240

995

524,118,800

ing Industry (Growing)

lining Industry (Large but declining)
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Recommendations, Tools and Tactics
The recommendations highlighted in the previous section encompass a wide
variety of initiatives including community-wide as well as area and industry-
specific. Examples of individual action items which have been identified for
Muskego include activities which capitalize on existing strengths or address
challenges, such as;
e Recognizing existing business successes and anniversaries,
e Supporting and encouraging existing business growth including fostering
connections with services and training,
e Expanding and formalizing regional partnerships to enforce Muskego’s
perception as an active player in the Milwaukee metropolitan region,
e Addressing ordinances and fee structures which may preclude certain
types of development,
e Providing development-ready locations for desired industry types such
as offices and restaurants,
e Recruiting businesses with connections to the community through a
business referral program,
e Incentivizing improvements to existing properties to meet modern
company needs,
e Facilitating infill development to create signature nodes in downtown,
e Encouraging unique developments which capitalize on Muskego’s lakes
and natural amenities,
e  Utilizing existing tools such as TIF to provide support for private sector
partners, and
e Communicating meaningful information with
These action items have been grouped according to timing and area of focus
and included in the implementation plan chapter.

These recommendations and action items are supported and reinforced through
a variety of tools and tactics which coordinate efforts among local and regional
partners and ensure that available resources are targeted in meaningful ways.
Tactics also include specific marketing and outreach tools and activities which
are important ways to spread the word about Muskego and its efforts to
decision makers with the ability to select Muskego as a project location.

Tools

Implementation of the Marketing Plan and Economic Development initiatives
are most effective when the proper time and dedication is given. City staff
should first evaluate who can tackle the recommendations during the terms
given in this Plan. If found that more time and dedication is required to carry out
the implementation effort, thoughts should be given to reorganizing resources
in the Community Development Department which may include the hiring of
other staff depending on the level of time the community would like to place
towards completing the planning and economic development activities in
Muskego. There are a variety of models which have been employed by similarly
sized communities which may be worthy of consideration for Muskego. These
include the addition of an economic development coordinator within the
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Planning Department, as done in Sun Prairie, creation of a separate Economic
Development department to help facilitate inter-departmental cooperation
similar to Fitchburg, or City support of a public-private entity, similar to
Watertown’s Economic Development Corporation. Each structure has unique
advantages which should be considered in light of local politics, staffing and
work flow.

Aside from staffing, there are other tools which can streamline implementation
and help coordinate efforts and leverage efforts within various departments.
One such tool includes a dedicated contact relationship management system
(CRM). The WEDC and many regional workforce boards are using Sales Force,
but other systems such as ACT provide comparable service. As with any digital
tool, these systems work best when they are used consistently, ideally across
departments to track interactions with existing companies. Software which best
fits local work style and computer systems are recommended.

Tactics
Tactics are most closely associated with messaging and medium — what is
conveyed about the community, to whom, and how it is communicated. The key
aspects of any sustainable market positioning are whether it meets all three of
the following criteria:

e Isimportant to the audience (relocating and expanding companies)

e Is unique (differentiating) relative to other communities

e |s difficult to copy

To that end, when we develop positioning statements for regions, we focus on
what factors are most important/unique and how well does the region rate on
that factor. These messages are different for each industry, and the following
marketing recommendations section indicates which messages both apply to
Muskego and are of critical importance to individual target industry groups.
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Marketing Recommendations

We are recommending a two-tiered approach to positioning — one that first
focuses on greater Milwaukee metropolitan area, and then a second level that
focuses on Muskego. The greater Milwaukee information is included as relevant
information for companies currently outside the region, and also to reinforce
Muskego’s position as a part of the core Milwaukee area.

Waukesha County/Greater Milwaukee region:
e Afast-growing population
e Access to multiple interstate highways, an international airport, and the
Port of Milwaukee, facilitating the distribution of goods
e Close proximity to the cultural amenities of Milwaukee (professional
sports teams, world-class art, music, and restaurants, etc.)

City of Muskego:

e A highly-educated workforce of over 200,000 (20-mile radius)

e Adiverse and growing economic base — industries such as building
materials, machinery, healthcare distribution, manufacturing, logistics,
etc.

e Proximity to the major consumer markets of Chicago (9.4 million) and
Milwaukee (1.6 million). Minneapolis (3.3 million) is within a day’s drive,
as are the MSAs of Madison, Racine, Janesville, Fond du Lac, Sheboygan,
Appleton, Green Bay, OshKosh-Neenah, Wausau, LaCrosse, and Eau
Claire.

e Close proximity to supply chains related to regional cluster industries,
such as water technology, food processing, medical devices, printing,
finance and insurance, and information technology.

Target Industries and Sub-Positioning
Three target industries have been identified for the City of Muskego’s industrial
economic development business attraction efforts. These industries were
chosen based on:
e Current size and growth within the region
e Relative concentration of these industries within the region now
(location quotient)
e Earnings per worker in these industries
e Fit with the available properties, as described to us by City of Muskego
staff and online listing services
e Fit with existing businesses

The three target industries are:
e Manufacturing
e Transportation and Warehousing
e Finance, Insurance, and Real Estate (FIRE)

The optimal positioning for Muskego in each of these industry sectors is shown
in the tables on the following pages.
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Locational Criteria by Importance to Manufacturing
(a.k.a. Recommended Sub-Positioning of Muskego/Waukesha County)

Site/Building Availability

Proximity to Customers
Electric Power Reliability
Proximity to Highways

Vocational Education/Training Resources

Extremely Important Very Important Important
Wages and Fringe Benefits Natural Gas Costs Fiber optic capacity and
Electric Power Costs Workers Compensation Costs redundancy
Incentives Property Taxes
Site/Building Cost Personal Income Tax
Corporate Income Tax
Unskilled/Semi-Skilled Labor Availability Skilled Labor Availability Air Service

Access to Port

Availability of Range of Housing

Educational System
Housing Cost
Recreation

Bold indicates those factors where Muskego/Waukesha County has an advantage, and therefore, should be central talking points to this site
selectors and companies within this target industry.

Locational Criteria by Importance to Transportation & Warehousing
(a.k.a. Recommended Sub-Positioning of Muskego/Waukesha County)

Extremely Important

Very Important

Important

Site/Building Cost
Property Taxes
Inventory Taxes

Workers Compensation Costs
Wages and Fringe Benefits
Electric Power Costs
Personal Income Tax
Corporate Income Tax

Incentives
Fiber optic capacity and redundancy

Proximity to customers
Proximity to highways
Rail access

Port access
Site/Building Availability

Unskilled Labor Availability
Skilled Labor Availability

Air Service
Vocational Education

Crime Rates

Housing Cost

Recreation

Educational System

Bold indicates those factors where Muskego/Waukesha County has an advantage, and therefore, should be central talking points to this site
selectors and companies within this target industry.
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Locational Criteria by Importance to FIRE

(a.k.a. Recommended Sub-Positioning of Muskego/Waukesha County)

Extremely Important

Very Important

Important

Wages and Fringe Benefits

Site/Building Cost

Electric Power Costs

Property Taxes Workers Compensation Costs Incentives
Fiber optic capacity and redundancy

Personal Income Tax

Corporate Income Tax

Skilled Labor Availability Unskilled Labor Availability Air Service

Site/Building Availability
Vocational Education
Proximity to customers

Educational System
Housing Cost
Recreation

Bold indicates those factors where Muskego/Waukesha County has an advantage, and therefore, should be central talking points to this site
selectors and companies within this target industry.
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Marketing Strategies

The following strategies are intended to highlight activities or initiatives which
should be conducted with a specific focus on companies within the previously
identified target clusters. These items are intended to complement activities
undertaken as part of Muskego’s overall economic development program and in
some cases may duplicate items introduced in the economic development
recommendations section. Examples in the Best Practices chapter and in the
marketing timeline portion of the Implementation Plan further illustrate how
the strategies introduced below can apply to Muskego specifically.

e  First, focus on retaining existing industrial businesses, and capturing any
expansions they may be planning.

0 Create a database of all tenants in your industrial parks. Include
square feet, recent expansions (year, dollar investment, amount
of space), key decision-makers, date of lease expiration,
industry, and local companies which they buy from or sell to.

0 Atleast annually, visit with the Top 25 businesses in person.
Conduct a standard “BRE” interview (business retention &
expansion) inquiring about their satisfaction with being located
in the city, key strategic initiatives, and growth plans.
(Milwaukee 7 and/or WEDC may have a program to assist in this
data collection.)

0 Ask the Mayor to visit at least 10 companies annually.

0 Create ongoing communications with these businesses, such as:

= Ongoing advisory panel to the City.

= Networking events so business owners can meet each
other.

= Industry-focused work groups.

=  Ongoing email or snail mail communications.

e Make sure property information is listed in all publicly available
databases, and updated regularly. This includes LocatelnWisconsin.com,
through WEDC, and any other property databases that you or local
brokers may have access to.

e Develop baseline-marketing tools with which to market the City to
industrial businesses from outside the region. Specific tools/order:

0 Website
A dedicated site for outwardly focused information is
recommended, including a list of properties, locations and
incentives available at various sites.

0 “Why Muskego?” regional profile sheet and sheets targeted at
individual industry clusters.

0 Participate in selected industry events, especially those that are
on strategy for Muskego and can take advantage of regional or
state-wide initiative by Milwaukee 7 and WEDC.

= Example industrial events include Pack Expo or the
Parcel Forum, both of which are held in Chicago. ICSC is
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the preeminent retail event, which is attended by a
number of competing communities. Leading up to these
events, specific target companies should be identified
for individual meetings to discuss site needs and
Muskego offerings.

e Develop, implement, and measure the success of target industry direct
mail campaigns.
0 National site selectors working in each of the three target
industries.
= ‘Site selector’ is a general term which can also refer to
brokers and developers. Conducting a ‘road show’ to
Milwaukee area brokerage firms highlighting available
opportunities, existing companies and development
opportunities can help keep Muskego opportunities top
of mind. As with industry events, these road shows may
be most successful if done in partnership with a
developer who has land or space available in the
community.
=  For larger sites or sites best suited to a particular type
of manufacturer, including regional or even national site
selectors who work in the industry can accomplish
similar results.
0 Companies in the specific target industries.
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Best Practices

While Muskego’s economic opportunities are largely tied to the health of the
larger Milwaukee metropolitan area, the City can benefit from the experiences
and successes of communities with comparable geographic and economic
positions relative to metropolitan areas across the United States. Using
Muskego’s economic and demographic profile as a base, communities were
identified which shared common traits such as geographic proximity to adjacent
metropolitan area, manufacturing base, comparable transportation networks
and demographic clusters. These communities were further refined to profile
communities which have introduced innovative and successful economic
development or marketing initiatives which have helped to shift local trends and
perceptions. The following communities offer examples for Muskego to follow
as it implements the recommendations associated with this plan.

[
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Grandview is an outer ring suburb of
Kansas City with a strong manufacturing
employment base.

Bt Sprngs—Grain el
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Grandview, Missouri

Overview: A suburb of Kansas City, Grandview is also located on the
fringe of the metropolitan area, with a strong manufacturing base.
Grandview’s 23,519 residents enjoy access to a 950 acre lake and
beach with a full service marina. The community’s economy hinges on
the 3.5 million square feet of industrial space which are home 80
industrial companies, employing 16 percent of total workers.

Economic Development Initiative: Business Recruitment Rewards
Program

Program Summary: In order to address common community demands
for specific retail and industrial businesses, the City implemented a
business recruitment rewards program to encourage residents to
participate in the economic development process. The program offers
$1,000 (and up to $5,000) for individuals who successfully refer new
businesses to the community. The program was originally offered to
Grandview residents, but has been expanded to include city workers
(excluding planning/ED staff) and brokers who bring new businesses to
the community. In order to obtain the $1,000, the company must open
in or relocate to the community and provide five full time jobs. An
additional $1,000 is available for each additional five jobs, up to the
$5,000 maximum. Additional limitations specify the business must
represent an industry new to the community and not replicate existing
business. Information on the program is provided in regular newsletter
mailers to the brokerage community, residents and businesses.
Targeted marketing focuses on brokers with listings in adjacent
communities in case prospects who cannot locate space in these parks
would consider Grandview.

Program Success: Grandview has granted six awards in the two years
since the program launched. The program typically generates at least

one phone call inquiry per week with information on a new business prospect.
In addition to the six new businesses, the program has provided continued
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positive press, a more engaged citizenry, and opportunities for broker
networking. An additional unintended consequence has been earlier notice of
business prospects. Where the City was previously made aware of businesses
during the due diligence phase, or even after a property was acquired, they are
now becoming aware of companies as they are scouting locations. Advanced
access to these new businesses has allowed ED staff to facilitate business
permitting, provide relevant tax and incentives information in a timely fashion
and introduce incentives which might be available to prospects prior to lease
signing (Missouri programs have a but for clause which is not available after a
lease has been signed).

West Colfax Avenue includes many
cherished local landmarks, but also
suffers from obsolete and vacant
buildings and disconnects between
adjacent land uses. Recent planning
activities have improved the
streetscape and facilitated property
improvements to encourage new
business growth and private sector
investment.

Colfax Avenue, Lakewood, Colorado

Overview: Colfax Avenue is a quintessential 1950’s strip development
which extends the entire length of the Denver Metro. Once a key cross-
country highway travel route, the corridor declined with the arrival of the
Interstate system, resulting in a large number of vacant and underutilized
properties. Some vintage establishments and buildings remained standing,
surrounded by used car dealerships, pawn shops and daily rate motels. A
proposal by Wal-Mart to open a store in the area spurred the City and
local groups to take action to plan for a revitalized future for the
boulevard.

Economic Development Initiative: A 2006 planning process resulted in the
2011 formation of the West Colfax Business Improvement District and the
Arts 40 West Arts District to spearhead a renewed identity, provide for
joint marketing for the corridor and oversee business initiatives to support
new business formation in the area.

Program Summary: A business improvement district was created which
encompassed more than 100 corridor properties. The annual assessments
on these properties averaged $4 per $1,000 of assessed value. The total
BID budget is roughly $200,000 annually, which has leveraged additional
grant funding. The Arts District’s 501c3 status has also leveraged
additional charitable donations and foundation funding. The City provided
the seed funding to local organizers for the public open houses and
outreach required to solicit property owner participation, and approves
the annual board of directors candidates. The City has also participated in
redevelopment projects, including property assembly and tax increment
financing assistance for projects along the corridor.

Program Success: Since their inception, the business improvement district
and other local partners have undertaken a number of initiatives. Some
successes include:
e Hired a part time director to oversee programs and communicate
with businesses and prospects.
e Advocated for streetfront retail pad sites at the Wal-Mart
redevelopment.
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e launched a joint advertising campaign for mailed and newspaper
advertising.

e Created fagade improvement grant program.

e Funded series of banners, signage and pedestrian improvements and
hosts annual corridor clean-up days to enhance the customer
experience.

e Created four unique events held annually on the corridor.

e Created a local arts program with donated art gallery spaces along the
corridor and artist displays in more than a dozen area businesses.

Phoenix Park, Eau Claire, Wisconsin

Overview: Phoenix Park is a 9 acre park located at the confluence of the

Chippewa and Eau Claire Rivers in Downtown Eau Claire. The park is the result
of a brownfields project of a former foundry and sawmill. The entire site was 15
acres, 9 of which were converted into a park, while the remaining 6 acres were
sold for redevelopment.

Economic Development Initiative: In order to obtain citizen buy-in and support
for the park, an extensive citizen participation process was used to plan the
actual park space. This process led to the development of a regional plaza,
labyrinth, farmer’s market space, clock tower and walking and biking trail
connections which encourage maximum use of the space. Developer outreach
for development of the remaining parcels and adjacent properties was
facilitated by the concept plans for the space, and also supported by residents
who had been involved in the planning process.

Program Summary: While Phoenix Park is larger than Muskego’s planned park,
and located adjacent to an established downtown, the project had to overcome
significant perception of blight. Royal Credit Union initially committed to
locating its new office building adjacent to the park, but it took seven months of
negotiations and targeted outreach to developers once the park was completed
to secure an additional developer for the bulk of the remaining space. The City
assisted with property assembly, provided funding for infrastructure (estimated
$1.3 million, financed with TIF) and offered targeted incentives worth up to
$900,000 and payable upon completion of specific development objectives.

Program Success: In addition to creating a beloved public space and well-
designed park, the investment was able to attract investment from local
companies and outside developers, including Royal Credit Union and
Minneapolis’s Lander Group. The project was nominated for an award in the
Project for Public Spaces competition, and ultimately attracted over $3.1 million
in grants and more than $10 million in private sector development. The project
includes office space housing more than 300 employees, 17,000 square feet of
retail space and 84 residential units in phase I.
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Marketing Case Studies, Various Communities

Visit with the Top 25 Businesses:

Marshall County, IN has continuously remained in constant communication
with their largest constituents by reaching out and visiting with the top 25
employers on a yearly basis.

Mayor Visits:

The City of Fitchburg, WI has conducted periodic Mayor visits with a great deal
of success. On a typical visit the Mayor goes on a plant/facility tour and simply
touches base with the employer.

Email Communications:

Ady Voltedge has worked with and received several email communications
from various areas in the nation. Some of the better ones include: Jasper
County, IN; Cedar Rapids, IA; and The Quad Cities.

Networking Events:

Drum Country Business (a 3-county region in northern NY) did a great job with
the launch of their website. They were able to have several key individuals
attend the media kick-off event including a world-renown site selector and the
state senator.

Regional Profile Sheet:

Ady Voltedge has developed regional and industry profile sheets for several

areas. They are extremely helpful as a highlight of the areas advantages and

are used at prospecting meetings, as mailers, and at events. The ones shown
above were created for Eastern lowa Economic Development Alliance, Drum
Country Business (NY), and Greater Sterling Development Corporation (IL)

Industry Specific Targeted Mailer:
Eastern lowa Economic Development Alliance used a targeted mailer prior to
an industry event to gain interest and set up meetings with other companies.

Website:

Websites are one of the most used and best ways to communicate an areas
advantages and points of difference. Ady Voltedge have created several award
winning websites including: Lansing Economic Area Partnership (Ml), Drum
Country Business (NY), and Eastern lowa Economic Development Alliance.
Economic Development Washington County (WI) just launched at the end of
February
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Implementation Plan
The following pages contain the following materials which were created to help
coordinate and track progress related to various initiatives in Muskego. The plan
includes;
e Strategy matrix for referencing recommended initiatives, anticipated
impact, cost and timing.
e Detailed implementation plan including an overview of activities
presented in the previous chapter, responsible party, timing and cost.
e  First 24-month timeline of recommended economic development and
marketing activities.

This plan was created based on findings from the market analysis and
stakeholder engagement and builds upon previous or in-place programs and
initiatives by the City of Muskego and its local economic development partners.
For ease of use, the plan is divided by geographic study area, and provides
short, medium and long-term initiatives for Muskego’s economic development
and marketing efforts. To facilitate local discussions on priorities and assess the
potential for return on investment from recommended activities, an opinion of
probable cost is provided, along with an index of the magnitude and type of
impacts which can be expected from the proposed initiative. The column titled
Focus Area Impacts provides a 1-5 ranking system for each of the core
objectives identified by the plan and confirmed by the Community Development
Authority. These objectives include:

e Daytime Population — addresses the ability of the proposed initiative to
boost daytime population counts, providing job opportunities for
residents and growing the local retail base.

e Tax Base — ranks initiatives on their ability to increase and diversify the
local property tax base to fund ongoing City programs and services.

e Business Growth —reflects the likelihood of new business formation or
business expansion as a result of the initiative. This measure also
identifies the type of businesses which would be positively impacted as
a result of the initiative.

e QOL/Marketing — reflects the ability of initiatives to generate positive
good will or publicity for the community, and/or the ability to improve
the experience of residents, workers or visitors to the study area in
question.

One thing to keep in mind when reviewing these rankings is that the magnitude
of the impact is based on the study area in question, and is not always directly
comparable across geographic areas. For instance, programs which improve
access to properties within the Tess Corners area may indicate a 5 ranking on
both connectivity and property tax, while a similar initiative on the Basse Farm
site ranks similarly. Both initiatives may have similar levels of impact in terms of
percent reduction in local traffic congestion and percent increase in property
values, but the magnitude of the change from the perspective of total property
tax or travelers impacted will be significantly different.
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Note: Rankings are based on the ability to influence a particular aspect within the identified

Muskego Economic Development and Marketing Strategy Reference Guide

focus area. They do not convey a total magnitude of benefit as compared to initiatives in
other locations within the community. For example, two initiatives intended to boost

property values will have very different net returns depending on the starting base value of
properties in the target area.

Strategy

Community Wide

Industry Influence

Promotes

Business
Growth

Provides

External
Marketing Total
Opportunity Score

Increases Growth in
Daytime Commercial Tax
Population Base

Improves
Connectivity

XM Voltedge

Industry Influence Key
(which industries does this impact?)

Office

a | Residential

Overall Ease of
Implementation

Industrial

Retail

Timeline
Near Term =24 mos
Mid Term=3-4 yrs
Long Term = 4+ yrs

a g . Moderate Mid-Term $1,000-$5,000
1 |Startup Support L ) 3 1 0 2 11
Easy Mid-Term Minimal
2 |ID Office Sites 5 4 4 3 21
Moderate Varies
3 _|Connectivity 2 1 5 3] 14 -:
3 a Easy Near-Term Minimal
4 |Business Referral @ 2 2 0 4 11
3 ! }- Near-Term Minimal
5 [Ordinance Structures [ 1 4 0 1 10
. m - Easy Ongoing Minimal
6 |Quarterly EDC Partner Meetings 1 1 0 1 7
Easy Ongoing Minimal
7 |TID Use 1 5 0 1 10
Easy Near-Term Minimal
8 |Tenant Database 1 1 0 4 10
Moderate Near-Term Minimal
9 [Business Retention 1 1 0 4 10
. . Moderate $1,000/company
10 |Economic Gardening 2 3 0 1 11
. . Moderate Near-Term
11 |Baseline Marketing Tools 1 3 0 5 14
L. Easy Near-Term Minimal
12 |Improve Property Listings 1 2 0 5 13
. ) Moderate Mid-Term $25,000
13 |Direct Mail, Tradeshows, Tours 1 1 0 5 11
Moderate Near-Term Varies
14 |Address System 3 4 0 5 16
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Industry Influence Key
(which industries does this impact?)

Office

Note: Rankings are based on the ability to influence a particular aspect within the identified
focus area. They do not convey a total magnitude of benefit as compared to initiatives in
other locations within the community. For example, two initiatives intended to boost
property values will have very different net returns depending on the starting base value of
properties in the target area.

Industrial

Residential Retail

Provides
Promotes Increases Growth in External Timeline
. f . . Near Term =24 mos
Business Daytime Commercial Tax Improves Marketing Total Overall Ease of Mid Term=3-4 yrs
Strategy Industry Influence Growth Population Base Connectivity Opportunity Score Implementation Long Term = 4+ yrs

Muskego Centre/Racine Ave.

Moderate Minimal

15 |Office & Service Space

Moderate $5,000

Design Guidelines
Muskego Business Park

Mid-Term Minimal

L - Easy
18 |Maximize Park Utility

. . { !} Easy Near-Term Minimal
19 |Improve Trail Aesthetics 1 0 3 0 2 6
) ! Moderate
20 |Worker Transportation i 2 1 2 4 2 11
. . Moderate Mid-Term
Municipal Garage Site 2 2 4 0 0 8

Janesville Road

Retail & Service Recruitment 4 4 2 0 1 11 Moderate Mid-Term

23 [Node Development m@li 3 1 5 2 4 15

24 |Strategic Infill ‘a [Eli 3 4 5 3 4 19 Moderate
———

25 |Mixed-Use B{ !“ ‘ 3 5 5 3 4 20 Moderate

26 |Waterfront Access @ | ‘ 3 2 5 0 5 15 Moderate

27 |Loan/Grant Program m[ ‘H } 1 0 3 0 3 7 Easy Near-Term $20,000

Minimal

Minimal

Varies

28 |Multifamily Infill X 4 2 3 5 2 2 14 Moderate Mid-Term Minimal

29 |Pioneer Trail Extension @lﬂ ] 1 0 1 5 3 10 Easy Mid-Term Varies
—

30 |Green Space Divisions m H |‘ | 2 0 1 1 3 7 Moderate _
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Note: Rankings are based on the ability to influence a particular aspect within the identified
focus area. They do not convey a total magnitude of benefit as compared to initiatives in

XM Voltedge

Industry Influence Key
(which industries does this impact?)

other locations within the community. For example, two initiatives intended to boost Industrial
property values will have very different net returns depending on the starting base value of .
o Retail
properties in the target area.
Provides
Promotes Increases Growth in External Timeline
f . . . Near Term =24 mos
Business Daytime Commercial Tax Marketing Total Overall Ease of Mid Term=3-4 yrs
Strategy Industry Influence Growth Population Base Opportunity Score Implementation Long Term = 4+ yrs
Moorland Road
31 |Basse Farm Planning m 4 4 5 2 20 Moderate Mid-Term $15,000
32 |TID Planning a 4 4 5 2 16 Easy Near-Tearm Minimal
33 |Office Space Planning a 4 4 5 2 17 Moderate Mid-Term $30,000
34 |Improve Connectivity a\ 1 0 2 4 12 Moderate
35 |Hotel Recruitment a 2 3 3 2 10 Moderate Ongoing
. a Easy Ongoing Minimal
36 |Design Standards 2 0 2 3 7
Moderate Near-Tearm
Shovel Ready 2 1 0 2 5

Tess Corners

38 |Internal Connectivity

$35,000

- . Moderate Minimal
39 |Facility Planning
. Moderate Near-Term Varies
40 |Targeted Recruitment 4 4 4 1 14
. B Easy Mid-Term Minimal
41 |Design Standards 1 0 2 2 5
. ) a .H Easy Near-Term $3,000
42 |Janesville Road Zoning [ ] 4 4 4 3 17
a Moderate
43 |Streetscape 2 0 1 3 8 _
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Implementation Plan: Muskego Economic Development & Marketing Plan
Focus Area Impacts Opinion of . Potential ,
Recommendation / Improvements Priority | (Scale1-5whereS=greatest | prgpaple REepemE Funding e
impact) Cost Party Sources Frame
Community Business Development Strategies
Bolster start-up business assistance and entrepreneurial
support Daytime Population: 3
e Start local inventors / entrepreneurs club if there is Tax Base: 1
not significant Muskego participation in BizStarts Con.nect|V|ty: 0
, Business Growth: 5
Milwaukee. Office i
e Expand marketing of Muskego and Waukesha _ Retail $1,000- | City, County, Mid-Term
County revolving loan funds, explore coordinated High Industrial $5,000 Chamber {\/AVTE'DC (3-4
0 I years)
application process. QOL/Marketing: 2
e Educate local potential entrepreneurs about
venture capital funds accessible through M7 or
WEDC.
Daytime Population: 5
Tax Base: 4
Identify locations in City to develop leasable Class A/B Connectivity: 4 _
office space to support office and service business uses to _ Business Growth: 5 » _ ED Mid-Term
Muskego in industry sectors that more closely match High Officg Minimal | City Budget Sa'f;)
Muskego’s residential population base. Retai ial y
QOL/Marketing: 3
Look for ways to provide more connections (bike / Daytime Population: 2
pedestrian or vehicular). Require better connectivity in Tax Base: 1
future development to help encourage Muskego Connectivity: _ S
consumers to shop locally. Looking at a street map of Buﬁgmess Growth: 3 City, Grants, Long-
Muskego, it's clear that connectivity is very disjointed and High Retail Varies County, Infrastructure Term
standard household trips are lengthened due to missing Industrial DOT Funding (4+ yrs)
connections. In general, this forces people into their cars QOL/Marketing: 2
and once there, they can easily shop outside of the
community.
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: f Focus Area Impacts Opinion of . Potential .
Muskego Economic Development Continued... Priority | (Scale 15 where 5= greatest | Probable | ReSRONSIPIE | pynging | Time
P impact) Cost y Sources
Daytime Population: 2
Tax Base: 2
Begin business referral program for residents or City Con.nectlwty: i 0 Near-
. . ) . ) Business Growth: 3 . ] ED
businesses that are responsible for referring a business to | Medium Office Minimal | City Budaet Term
locate in the City. Retail 9 (24 mos)
Industrial
QOL/Marketing: 4
Daytime Population: 1
Tax Base: 4
Examine permit and ordinance fee structures to determine Connectivity: 0 Near-
which types of economic development initiatives/uses they . Business Growth: 4 . . ED
. ! . Medium | o¢fice Minimal | City Term
impact (if any) and make changes as appropriate. Budget
Retail (24 mos)
Industrial
QOL/Marketing: 1
Meet quarterly with staff from Waukesha County Economic Daytime Population: 1
Development and regional Wisconsin Economic Tax Base: 1
Development Corporation to make regional staff aware of _ Connectivity: 0 o , _
o . . . . Medium | Business Growth: 4 Minimal | City N/A Ongoing
Muskego initiatives and businesses and identify available Office
incentives or grants relevant to business retention or Retail
recruitment activities. Industrial
QOL/Marketing: 1
Daytime Population: 1
Continue to maximize funds available through existing tax Tax Base: 5
increment districts to fund projects which have the greatest Con.nect|V|ty: 0
potential to leverage private sector investment in the _ Business Growth: 3 _ _ _
. : S Medium | Office Varies City TIF Ongoing
community. Incentives may be targeted to individual Retail
industry n'eeds or to address issues in individual Industrial
geographic areas. QOL/Marketing: 1
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# . .
Muskego Economic Development Contued... Priori Focus Area Impacts ?met')oglm Responsible 'F;Ote(;l_tlal Time
Recommendation / Improvements riority (Scale 1-5 where 5 = greatest robabie Part unding Frame
; 9 Cost y Sources
impact)
8 | Expand on business database by creating database of all Daytime Population: 1
companies with over 5 employees in Muskego. Include key Tax Base: 1
personnel, square feet, expansion timing, lease expiration, Connectivity: 0 Near-
industry type and local suppliers/vendors. Information will . Business Growth: 4 . . ED
. ; - High | Office Minimal | City Term
be used for business retention programs and providing € Budget (24 mos)
target market information to prospective businesses. Retail ]
Explore Contact Relationship Management (CRM) software Industrial
to help coordinate efforts. QOL/Marketing: 4
9 Business Retention Initiatives
e Continue business retention visits and surveys with Daytime Population: 1
existing businesses, aim for 25 per year. Tax Base: 1
e Encourage the mayor to visit and tour individual Con.nectivity: 0
businesses in the community, goal of 10 per year. Business Growth: 4 Near-
e Expand partnership with Waukesha County EDC to L Office - City, ED
- . . . ow Retail Minimal Term
encourage existing businesses to utilize available etal Chamber Budget (24 mos)
training and equipment grants, available financing Industrial
tools, etc. QOL/Marketing: 3
e Develop program to provide recognition and
awareness of existing long-term Muskego
businesses and anniversaries.
10 | Conduct targeted outreach and support for Stage 2 Growth
Companies _ _
e Develop PeerSpectives program and other Peer Daytime Population: 2
Learning opportunities for Stage 2 companies Tax Base: 3
) } ] ] ' Connectivity: 0
e Examine economic gardening potential for local Business Growth: 5 .
companies — determine if there are any commonly Office $1,000 E?DmBCIGpamS Mid-Term
needed services for expansion the City could assist | Medium | Retail per City through (3-4
with (marketing, strategy consulting, research, etc). Industrial company County years)
o QOL/Marketing: 1

Consider scholarships for or connect
manufacturers with Wisconsin Innovation Service
Center (WISC) Customer Diversification
Assessment program to strengthen local
manufacturing base.
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. . Focus Area Impacts Opinion of . Potential .
Muskego Economic I_Development Continued.. Priority (Scale 1-5 where 5 = greatest Probable Responsible Funding Time
Recommendation / Improvements impact) Cost Party Sources Frame
11 Daytime Population: 1
Tax Base: 1
Develop baseline marketing tools focused on industrial Connectivity: 0 City, TIF, ED Mid-T
business recruitment from outside the region. Tools include Medium Buginess Growth: 3 $37.000 Chamber, Budget, '(é_irm
stand alone website, regional profile sheet and industry Office ' Business Corporate
event display and handouts. Retail Partners Partners years)
Industrial
QOL/Marketing: 5
12 Daytime Population: 1
Tax Base: 2
Expand marketing of available properties on website to Connectivity: 0 $0-$5.000
include information on associated incentives or TIDs, assist Business Growth: 5 depen'ding ED Mid-Term
property owners in populating free commercial databases Low Office on web City Budget 34
for additional exposure. Update regularly to demonstrate Retalil system years)
market knowledge and confidence by users. Industrial
QOL/Marketing: 5
13 Daytime Population;: 2
Tax Base: 2
Develop, implement and measure the success of target Connectivity: 0 City TIE. ED
industry direct mail campaigns to companies and site Business Growth: 5 Cha’mber Budget Mid-Term
selectors in target groups. Conduct targeted outreach Low Office $10,000 Business' Corporéte (34
including familiarization tours or road shows to site Retail Partners Partners years)
selectors, brokers and developers. Industrial
QOL/Marketing: 5
14 Daytime Population: 0
Tax Base: 0
Consider minimizing/eliminating dual address system for Con.nectivity: 2 City, L
street addresses. GPS and computer navigation systems Low Business Growth: 4 Unknown | Emergency | o T(()-:‘rr]r%
do not recognize Muskego addresses, making corporate Office Services,
deliveries and tourism attraction more difficult. Retail Post Office (4+yrs)
tndustrial
QOL/Marketing: 4
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Muskego Centre/ Racine Avenue Retail Strategies
# Opinion .
: Potential .
Recommendation / Improvements Priority HICUS (L Impact_s o REEFEmELIC Funding Ul
(Scale 1-5 where 5 = Probable Party S Frame
X ources
greatest impact) Cost
15 Daytime Population: 4
Tax Base: 5
Encourage office and professional service business gggi?]ee(;tg/g{; wth: i Long-
developments on the east side of Racine Avenue and Medium Office ' Minimal | City ED Budget Term
west along Janesville Road to Mercury Drive. Retail (4+ yrs)
tadustrial
QOL/Marketing: 0
16 Daytime Population: 0
Tax Base: 4
Connectivity: 0 L
Develop and enforce design guidelines for properties . Business Growth: 1 $0- . ED Budget ong-
. . Medium : City ' Term
along Racine Avenue and Janesville Road Office $5,000 TIF (4+ yrs)
Retail Yy
Industrial
QOL/Marketing: 4
Muskego Business Park Strategies
# Focus Area Impact_s Opinion . Potential
Recommendation / Improvements Priority (BEElE 18 PiEns 5 S o Respensible Funding Time Frame
greatest impact) Probable Party Sources
Cost
17 Recognize and market diminishing opportunity for free- _I[?:))(/téri::eli.’opulatlon: ;
standing industrial space with outdoor storage capacity in Connectiv.ity: 0
the region. Re-examine design guidelines and outdoor . Business Growth: 4 . ) Near-Term
storage restrictions and ease restrictions on interior High Office Minimal | City ED Budget (24 mos)
properties that are not visible or offensive to many other Retail _
property owners. Industrial
QOL/Marketing: 2
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Muskego Business Park Continued.. Priorit Focus Area Impacts of Responsible Fundin Time Frame
Recommendation / Improvements y (Scale 1-5 where 5 = greatest Probable Party 9
impact) Cost Sources
18 Daytime Population: 4
Tax Base: 5
Examine few remaining vacant parcels; determine if Connectivity: 0
landowners might still someday expand or if the lots Business Growth: 4 Long-Term
could be sold to provide space for new businesses. High Office Minimal | City ED Budget (4+ yrs)
Assist interested property owners in marketing excess Retail y
land. Industrial
QOL/Marketing: 0
19 Daytime Population: 0
Tax Base: 3
Connectivity: 0
Develop and enforce targeted design guidelines for Business Growth: 1 Near-Term
properties along Racine Avenue and potentially Muskego | Medium | Office Minimal | City ED Budget
. > ; (24 mos)
Recreation Trail. Retail
Industrial
QOL/Marketing: 2
20
Enhance workforce transportation options by extending _ll?:))(/tgg(::opulatlon: ;
pedestrian / bike connections that exist north of business Connectiv.it . 4 | $200.000 Capital
park on Racine Avenue. Extend connections south to . , y- : . apra Long-Term
. - Medium | Business Growth: 2 - City Improvements,
Saturn Drive and North to Lakewood Drive to access all O $300.000 Grant (4+ yrs)
the business park properties and provide connections to Retail '
local retail establishments. .
Industrial
QOL/Marketing: 2
21
Daytime Population: 2
Tax Base: 4
Connectivity: 0 .
; : Capital Fund .
Determine long-term strategy for Municipal garage site. Low Bu;mess Growth: 2 Unknown | City if new facility Mid-Term
Office (3-4 years)
Retail necessary
Industrial
QOL/Marketing: 0
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Janesville Road Corridor Specific Strategies

E Area | Opinion of Responsi Potential Time
Recommendation / Improvements Priority ocus Area m_pacts Probable P Funding
(Scale 1-5 where 5 = greatest ble Party Frame
impact) Cost Sources
22
Focus recruitment efforts on identified target sectors. ?:)i/téggel?opulanon: ‘21
e Local household-serving retail and restaurant Connectiv.ity: 0 Mid-
e Service retail or office users that serve the local : Business Growth: 4 - . Term
households (real estate agents, accounting, fitness, High Office Minimal City ED Budget (3-4
health & medical, etc) Retail - years)
Multifamily housin idustral .
* y 9 QOL/Marketing: 1
23
Daytime Population: 1
Develop community-oriented shopping districts focusing on Tax Base: 5 _
smaller-scale specialty goods, restaurants and entertainment gog_?]‘zztévgg " § $50.000 for City, Private 1'}’('3':jm
establishments. Focus on improving pedestrian experience High ;UH.' wih: ped. City Developer (3-4
through quality architecture, public gathering spaces, Retall amenities Sponsors years)
transparent facades and pedestrian-scale development. Industrial
QOL/Marketing: 4
24 Daytime Population: 4
L i Tax Base: 5
Pursue strategic infill / redevelopment of key Janesville Road Connectivity: 3 Bri .
. . . ) . te Ong-
properties. Wherever possible, encourage density for more _ Business Growth: 3 L . rva
customers and TIF value. Focus on maximizing investment High Office Minimal City /Sce;;;%rté TIF (A:-e;/Ts)
around district entrance intersections. Retail
tndustrial
QOL/Marketing: 4
25 Daytime Population: 5
Target opportunities for mixed-use, multi-story development to Ei);r?:c?tﬁ;it . ?3
bring more office and residential density to the corridor and BUSINESS G%bwth' 3 Private Long-
the center of the community. Look to focus density around High Office ' Minimal City Sector / TIE Term
neighborhood shopping nodes, future waterfront access and Retalil (4+ yrs)
other amenities or key intersections. lustrial
QOL/Marketing: 4
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#
, : Focus Area Impacts Opinion of . Potential ,
Janesville Road Continued... Priority (Scale 1-5 where 5 = greatest Probable Responsi Funding Time
Recommendation / Improvements impact) Cost ble Party Sources Frame
26
Continue to advocate for public waterfront access to draw Daytime Population: 2
residents to Janesville Road, and support corridor businesses. Tax Base: 5
Explore assistance in site assembly and marketing Connectivity: 0 Varies _ Long-
- - . Business Growth: 3 ; . City Funds,
redevelopment opportunities for parcels surrounding future Medium Office depending | City Grants. TIF Term
park spaces. Maximize opportunities to establish a view Retail on buildout ' (4+ yrs)
corridor to lakes for vehicular and bike/ped traffic on Janesville Industrial
Road. QOL/Marketing: 5
27 Daytime Population: 0
. . - . Tax Base: 3
Continue Commercial Building and Site Loan/Grant Program. Connectivity: 0
Consider limited time permit fee waiver timed to coincide with Business Growth: 1 Near-
neari . . . . N ) $15,000- . ED Budget, Term
earing end of Janesville Road construction to capitalize on Medium | Office $25.000 City TIE (24
pent up demand for property improvements and maximize Retail _ ' mos)
near-term project impact. Industrial
QOL/Marketing: 3
28 Daytime Population: 3
. . . . Tax Base: 5
Look for opportunities for high-quality multifamily Connectivity: 2 _
development in areas with less commercial viability or on rear Business Growth: 2 Minimal, Mid-
lots. Use incentives to ensure units are attractive to the target | Medium | Office Zoning City ED Budget -Egrzn
household market such as young professionals and existing Retail Change years)
wealthy households looking to downsize. tadustral
QOL/Marketing: 2
29 Daytime Population: 0 May only
Tax Base: 1 require
Explore extension of Muskego Recreation Trail along Pioneer Connectivity: 5 | signage if Capital Mid-
Drive to Janesville Road, providing additional opportunity for Low BuE?mess Growth: 1 ;ng:'?tgfd City Improvements, -Egrz‘
recreationally based consumer trips. Retail Pio%eer Grant years)
tndustrial Drive
QOL/Marketing: 3 project
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# Opinion of Potential
Janesville Road Continued... e Focus Area Impacts Responsi : Time
R . Priority o Probable Funding
ecommendation / Improvements (Scale 1-5 where 5 = greatest c ble Party Frame
impact) ost Sources
30
Daytime Population: 0
. . . ) Tax Base: 1
Emphasize green space and residential nodes as visual Connectivity: 1 .
divisions between commercial districts along Janesville Road. i : Capital ong-
. ong Low | Business Growth: 2 $50,000 | City Improvements, | Term
Explore potential for entrance/gateway signage at entrances Office Grants (4+ yrs)
to downtown area and/or Pioneer Square. Retall
Industrial
QOL/Marketing: 3
Moorland Road Corridor Specific Strategies
# Focus Area Impacts Opinion of Responsible Potential Time
Recommendation / Improvements Priority (Scale 1-5 where 5 = greatest Probable gart Funding Frame
impact) Cost y Sources
31 Develop physical plan and vision for the Basse Farm site to Daytime F.’opulat|on: 4
ensure the valuable property is utilized to the fullest extent and Tax Bas_e._ >
that connectivity is adequate. Look to provide stron connectivity: 5
i ity 1 quate. provi s_r 9 ] Business Growth: 4 Mid
connections to both Moorland Road and Janesville Road. Site Office 1a-
could be a rare opportunity to provide uses which don't exist High Retail 112%%%% (P):/cv)rp:g:tyCit g?ai? TIE T(gr?
elsewhere such as a Class A office park, hotel and more Industrial ' -1 ’ years)
restaurants and business services to support other Moorland QOL/Marketing: 2
Road businesses. Explore provision of infrastructure to
emphasize commitment to development support in the area.
32
. . . . Daytime Population: 4
Consider amending TID 10 boundaries to include Basse Farm Ta>)</ Base: P 5
site to prepare site for development. At minimum, work with Connectivity: 1 City, I_Tl_ear-
property owners to develop a plan for future development High Business Growth: 4 Minimal | Property TIF (e2r4m
planning in the area which identifies TID or City role in assisting Offic_e Owner mos)
this planning. Retail
tndustrial
QOL/Marketing: 2
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Moorland Road Continued... Priori Focus Area Impacts Opinion of Responsible O] Time
Recommendation / Improvements riority (Scale 1-5 where 5 = greatest Prgbable Party g Frame
impact) ost Sources
33 | Target opportunities for leasable Class A office space to
support business growth and development. Identify parcels, Daytime Population: 4
talk with developers, and determine how City could provide Tax Base: _ 5
incentives. Emphasize recruitment of regional Connectivity: i 2
. . . Business Growth: 4
companies/employers in Moorland corridor. Office _
¢ Regional export employers, manufacturing, warehouse Retail Property Mid-
and distribution for remaining vacant parcels. High Industrial $20,000- | Owner, CDBG Term
g
o ) . . — $40,000 | Developer, Grant, TIF (3-4
e Primarily office space users (Engineers, Architects, QOL/Marketing: 2 City years)
Management Consulting, Accountants, Real Estate,
Insurance, Health Care, Marketing, Finance, etc).
e Businesses that support daytime employment
businesses (daycare, copy shop, coffee shop,
drycleaner, etc)
34
Daytime Population: 0
Look for opportunities to improve connectivity of developments Tax Base: 2
with connections other than Moorland Road. This could cut Connectivity: 5 TIF, Long-
down on Moorland Road crossings and encourage more High Business Growth: 1 Unknown City, Developer Term
multiple stop shopping and integration of different businesses. Office Developers | Agreements 4+ yrs)
Where vehicle connections are not possible, consider bike / Retalil Grants (@+y
pedestrian connections. Industrial
QOL/Marketing: 4
35
Daytime Population: 3
Tax Base: 3
Continue initiative to develop a hotel that supports business Connectivity: 0
travel and supports business functions at GE Healthcare and Medium Buﬁgmess Growth: 2 $100,000 | City TIF Ongoing
future Class A office tenants. Retail
tndustrial
QOL/Marketing: 2
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Moorland Road Continued... A Focus Area Impacts Opinion of Responsible O] Time
R - Priority L Probable Funding
ecommendation / Improvements (Scale 1-5 where 5 = greatest C Party S Frame
impact) ost ources
36 Daytime Population: 0
Tax Base:
Connectivity: 0
Enforce high architectural standards and landscape character Medium Business Growth: 2 Minimal | Cit ED Ongoin
that exists along vital Moorland Road gateway corridor. Office y Budget going
Retail
Industrial
QOL/Marketing: 3
37 Daytime Population: 1
Tax Base: 0
Explore participation in Wisconsin Economic Development Con_nectlwty: i 0 City, Near-
S s : . Business Growth: 2 ED Term
Corporation’s Ready Set Build program to certify land for Medium . Unknown | Property
. ; . Office Budget (24
industrial expansion. . Owner
Retalil mos)
Industrial
QOL/Marketing: 2
Tess Corners Specific Strategies
Focus Area Impacts Opinion of Responsible Potential Time
Recommendation / Improvements Priority (Scale 1-5 where 5 = greatest Probable P Funding
impact) Cost Party Sources Frame
38 Daytime Population: 1
: . L . Tax Base: 2
Develop a plan to provide more traffic connectivity for parcels in L
. . Connectivity: 5 . Long-
triangle formed by West College Ave, Janesville Road and . . City,
o o ) . Business Growth: 2 $25,000- Term
Tess Corners Road. Internal connectivity can facilitate higher High Off $50.000 Property CDBG, TIF 4+
utilization of internal properties, fewer access points on Retail ' Owner rs)
perimeter streets and higher aesthetics along perimeter streets. Industrial y
QOL/Marketing: 0
39 . . . Daytime Population: 3
Build off success of Muskego Business Park offering more Ta>></ Base: P 3
single-tenant light industrial buildings, offer more space for Connectivity: 0 City, Real Long-
businesses that need outdoor storage and warehousing in less High Business Growth: 3 Minimal | Estate ED Budget T(irin
visible locations between Janesville Road and West College Office Community
. yrs)
Avenue. Retail
Industrial
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QOL/Marketing: 0
H . .
Tess Corners Continued... Priorit Focus Area Impacts (?Dplnlon 2l Responsible Poten_tlal Time
: y robable Funding
Recommendation / Improvements (Scale 1-5 where 5 = greatest Cost Party S Frame
impact) (0 ources
40 Focus business recruitment activities on identified targets: ?:))(/tllgrggel?opulatlon: j Varies,
e Businesses that export goods and services out of the Connectiv.ity: 1 Depengiin Near-
local community such as light industrial, warehouse _ Business Growth: 4 gonif _ Term
. o . Medium . Targeted | City TIF
and specialty destination retail Office : (24
. i ) . ) ) Incentives
e Multifamily housing: senior housing, market-rate ‘quta# " are mos)
apartments/ workforce housin ndustria
P g QOL/Marketing: 1 Needed
41 Daytime Population: 0
Tax Base: 2
Connectivity: 0 Mid-
Develop and enforce higher design standards along Janesville . Business Growth: 1 - : Term
Road as a gateway to commuters from the east. Medium Office Minimal | City ED Budget (3-4
Retalil years)
Industrial
QOL/Marketing: 2
42 Daytime Population: 4
Tax Base: 4
Market mixed-use zoning as an opportunity to create appealin Connectivity. 2 Near-
; 9 PP y ; pp 9 Business Growth: 4 $1,000- . Term
neighborhood-scaled development on the south side of Low . City ED Budget
X Office $5,000 (24
Janesville Road. )
Retalil mos)
tndustrial
QOL/Marketing: 3
43 Daytime Population: 0
Tax Base: 1
Connectivity: 2 Capital Long-
Extend streetscape and urban cross section north from Low Business Growth: 2 $400,000- Cit Irr?g))rlo?/ements Term
Janesville Road to College Avenue Office $500,000 y Grants ’ (4+
Retail yrs)
Industrial
QOL/Marketing: 3
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The 24-month timeline outlined below is grouped by target audience and also depicts estimated cost. The assumption is to reevaluate progress at that point and recommend an
appropriate timeline for the following 12 months.

NEAR-TERM MARKETING STRATEGIES, DETAILED TIMELINE AND INVESTMENT

Strategy

Business Referral

Description

Develop a program for residents or City businesses that are

Timeline (First 24 Months)

Month 1

Month 2

Month 3

Month 4

Month 5

Month 6

Month 7

Month 8

Month 9

Month 10
Month 11
Month 12
Month 13
Month 14
Month 15
Month 16
Month 17
Month 18
Month 19
Month 20
Month 21
Month 22
Month 23
Month 24

Investment

responsible for referring a business to relocate in the City. In-house
; Examine permit and ordinance fee structures to determine
Ordinance . . N
Struct which types of economic development initiatives/uses they . In-house
ructures impact and make changes as appropriate.

Meet or have quarterly discussions with staff from Waukesha

WCEDC County Economic Development and regional Wisconsin . . . . . . . In-house
Economic Development Corporation.
Continue to maximize funds available through existing tax ol ol ol ol ol ol ol ol alolalaloalololoalololoaloalolols i

TID Use increment districts. In-house

Tenant Database D_evelop datfi\base an_d_deverllqp_ BfRE survey (|f|nee|ded) for i )

Development City to complete on visits. This information cou d also be In-house
recorded into a CRM database for better tracking purposes.

Visits Visits by City Staff and Elected Officials NN R R R R R R R N In-house

Event Introductory event and/or meeting to introduce parties, ask for . In-house
input into City policies

: Expand partnership with Waukesha County EDC to

Partner with - . - . .

WCEDC encourage existing businesses to utilize available training and . In-house
equipment grants, available financing tools, etc.

Business , iy

AWareness Develop program to provide recognition and awareness of . In-house
start-up and existing Muskego businesses and anniversaries.

Program

Ongomg_ . Email or snail mail newsletter J . J o o o In-house

communications
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Timeline (First 24 Months)

Strategy Description Investment
dla|o|v|w|lo(~|lo|a SIS |3 I8 (S|SB 2|K|J|J|XI
S5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5|5/|5|58
=3 = = = = i i 1 == I =3 == (= I = N N I I = = I = =

Create a new website targeted to industrial businesses with . $20.000
new positioning, target industries, and data. '
Interactive map with Sites & Buildings and CMS to map other
L . $4,000
. local assets (one-time license fee)
Website
Slide show, especially since you already have good photos o $1,600
News feed/RSS module, phased in later, to promote the “good . $1600
news” stories concerning economic development in Muskego '
Regional Profile Regional profile for Muskego/Waukesha County . $pzr|ﬁggg+
Website, ongoing For keeping content fresh and communicating with
X o| o o . . . . . . . . . o | o $500/m0nth
changes stakeholders and other audiences
$1,500 design +
Pull-up Banner Design one pull-up banner for use in lobby, trade shows, events 0 ~$500
hardware

e e ]

Improve Trail Develop and enforce targeted design guidelines for properties In-house
Aesthetics along Racine Avenue and potentially Muskego Recreation Trail.
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Timeline (First 24 Months)

ANt |w|o|~|o|o|dldlad|d|a(ldalalad|a(qa|]|N|N || Q
E=T = = =T = = (= = = = = = = = = =1 = = =T =1 = = I = =
E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E|E
o o o o o o o o o o | Oof o o o o o o o o o o o o o
S| ===zl |I=z|I=z|=z==E=EEzlzEElzzz=zZ=

Loan/Grant Continue Commercial Building and Site Loan/Grant Program.
Program

$20,000

Consider amending TID 10 boundaries to include Basse Farm .
TID Program site to prepare site for development. In-house
. Continue initiative to develop a hotel that supports business el ol ol ol ol ol ol ol ol ol ol el alalololololololololols
Hotel Recruitment travel and business functions. $10,000
. Enforce high architectural standards and landscape character el ol ol ol ol ol ol ol ol ol ol el elol ol ol ol olololololols i
Design Standards that exists along vital Moorland Road gateway corridor. In-house
Shovel Ready Explore participation in WEDC's Ready Set Build program. . Up to $250,000

Target.ed Focus business recruitment activities on identified targets. O In-house
Recruitment
; Market mixed-use zoning as an opportunity to create appealing
;angswlle Road neighborhood-scaled development on the south side of ° In-house
oning Janesville Rd.
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Strategy

Site Selector
Communications

Description

Develop list of key national site selectors serving each of the
target industries

Timeline (First 24 Months)

L.t Voltedge

Month 1

Month 2

Month 3

Month 4

Month 5

Month 6
Month 7

Month 10
Month 11
Month 12
Month 13
Month 14
Month 15
Month 16
Month 17
Month 18
Month 19
Month 20
Month 21
Month 22
Month 23

Month 8
Month 9
Month 24

Investment

$500

(Additional tactics under specific target industries)

Sheet showing why Muskego/Waukesha County is a good $2,500 +
Industry Sheet place for manufacturing operations printing
Promotional Promotional campaign to get prospective businesses from . . $3.000-6,000
Campaign outside the region interested in Muskego/Waukesha County. ! !
Business List Depends on number of records, assume $2-3/business for $2,000-3,000
Rental, Printing, listing information, printing and postage. Also send to site . (per 1,000

and Postage selectors specializing in manufacturing. mailers)
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Strategy

Description

Timeline (First 24 Months)

Month 1

Month 2

Month 3

Month 4

Month 5

Month 6
Month 7

Month 8

Month 9

Month 10
Month 11
Month 12
Month 13
Month 14
Month 15
Month 16
Month 17
Month 18
Month 19
Month 20
Month 21
Month 22
Month 23
Month 24

Investment

Sheet showing why Muskego/Waukesha County is a good . $2,500 +
Industry Sheet place for transportation and warehousing operations. printing
Promotional Promotional campaign to get prospective businesses from . . . $3.000-6,000
Campaign outside the region interested in Muskego/Waukesha County. ' !
Attend one trade show annually: Two examples include Pack
Tradeshows Expo in Chicago (October) and Parcel Forum in Chicago o $4,000-8,000
(October).

Sheet showing why Muskego/Waukesha County is a good . $2,500 +
Industry Sheet place for FIRE operations printing
Promotional Promotional campaign to get prospective businesses from . $3.000-6.000
Campaign outside the region interested in Muskego/Waukesha County. ' '
Business List Depends on number of records, assume $2-3/business for $2,000-3,000
Rental, Printing, listing information, printing and postage. Also send to site . (per 1,000
and Postage selectors specializing in FIRE. mailers)
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Appendix

Retail Supply and Demand Gap Analysis

Target Firms: Muskego Road Show

Target Firms: Familiarization Tours

Mailing Lists: Target Industry Cluster Companies
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Muskego, WI, 53150
S76w 17603 Janesville Rd, Muskego, WI, 53150
Drive Time: 10 minutes

Summary Demographics

2010 Population 36,646
2010 Households 13,666
2010 Median Disposable Income $60,280
2010 Per Capita Income $35,225
NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Summary (Retail Potential) (Retail Sales) Factor
Total Retail Trade and Food & Drink 44- $470,086,341 $395,692,092 $74,394,249 8.6 246
Total Retail Trade 44-45 $401,123,260 $349,052,153 $52,071,107 6.9 174
Total Food & Drink 722 $68,963,081 $46,639,939 $22,323,142 19.3 72
NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Group (Retail Potential) (Retail Sales) Factor

Motor Vehicle & Parts Dealers 441 $94,573,683 $163,967,845 -$69,394,163 -26.8 23
Automobile Dealers 4411 $80,717,676 $135,108,705 -$54,391,029 -25.2 8
Other Motor Vehicle Dealers 4412 $7,377,929 $24,671,730 -$17,293,801 -54.0 8
Auto Parts, Accessories & Tire Stores 4413 $6,478,078 $4,187,410 $2,290,668 21.5 7
Furniture & Home Furnishings Stores 442 $11,072,873 $2,892,017 $8,180,856 58.6 9
Furniture Stores 4421 $6,955,485 $936,751 $6,018,735 76.3 2
Home Furnishings Stores 4422 $4,117,388 $1,955,267 $2,162,121 35.6 8
Electronics & Appliance Stores 4431 $16,109,172 $13,603,647 $2,505,525 8.4 12
Bldg Materials, Garden Equip. & Supply Stores 444 $18,302,486 $13,276,558 $5,025,928 15.9 28
Bldg Material & Supplies Dealers 4441 $15,291,365 $10,214,871 $5,076,493 19.9 18
Lawn & Garden Equip & Supply Stores 4442 $3,011,121 $3,061,686 -$50,565 -0.8 10
Food & Beverage Stores 445 $73,516,701 $58,595,673 $14,921,028 11.3 12
Grocery Stores 4451 $69,968,803 $57,000,069 $12,968,734 10.2 6
Specialty Food Stores 4452 $1,008,518 $602,850 $405,667 25.2 4
Beer, Wine & Liquor Stores 4453 $2,539,380 $992,754 $1,546,627 43.8 3
Health & Personal Care Stores 446,4461 $14,961,007 $29,609,387 -$14,648,380 -32.9 14
Gasoline Stations 447,4471 $63,227,942 $38,301,527 $24,926,415 24.6 11
Clothing & Clothing Accessories Stores 448 $15,316,405 $1,592,034 $13,724,371 81.2 9
Clothing Stores 4481 $11,890,507 $675,202 $11,215,305 89.3 6
Shoe Stores 4482 $1,283,236 $168,204 $1,115,033 76.8 1
Jewelry, Luggage & Leather Goods Stores 4483 $2,142,661 $748,628 $1,394,033 48.2 2
Sporting Goods, Hobby, Book & Music Stores 451 $5,137,915 $4,272,348 $865,567 9.2 10
Sporting Goods/Hobby/Musical Instr Stores 4511 $3,400,458 $4,222,864 -$822,406 -10.8 9
Book, Periodical & Music Stores 4512 $1,737,457 $49,484 $1,687,973 94.5 0
General Merchandise Stores 452 $65,313,448 $16,645,822 $48,667,626 59.4 6
Department Stores Excluding Leased Depts. 4521 $26,090,344 $8,815,588 $17,274,756 49.5 3
Other General Merchandise Stores 4529 $39,223,103 $7,830,234 $31,392,869 66.7 4
Miscellaneous Store Retailers 453 $6,448,738 $5,347,288 $1,101,449 9.3 39
Florists 4531 $285,294 $476,456 -$191,161 -25.1 10
Office Supplies, Stationery & Gift Stores 4532 $2,097,800 $1,815,791 $282,009 7.2 8
Used Merchandise Stores 4533 $453,045 $185,595 $267,450 41.9 6
Other Miscellaneous Store Retailers 4539 $3,612,598 $2,869,447 $743,152 11.5 15
Nonstore Retailers 454 $17,142,891 $948,007 $16,194,884 89.5 1
Electronic Shopping & Mail-Order Houses 4541 $6,704,127 $948,007 $5,756,121 75.2 1
Vending Machine Operators 4542 $5,209,867 $0 $5,209,867 100.0 0
Direct Selling Establishments 4543 $5,228,897 $0 $5,228,897 100.0 0
Food Services & Drinking Places 722 $68,963,081 $46,639,939 $22,323,142 19.3 72
Full-Service Restaurants 7221 $25,545,032 $21,890,021 $3,655,011 7.7 34
Limited-Service Eating Places 7222 $35,445,255 $18,616,661 $16,828,594 31.1 18
Special Food Services 7223 $4,979,225 $2,762,103 $2,217,122 28.6 2
Drinking Places - Alcoholic Beverages 7224 $2,993,570 $3,371,154 -$377,585 -5.9 18

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by
consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship
between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage’ of retail opportunity outside the trade area. A negative value
represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri
uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the
Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please view the
methodology statement at http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf.

Source: Esri and Infogroup
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S76w 17603 Janesville Rd, Muskego, WI, 53150
Drive Time: 15 minutes

esrr

Muskego, WI, 53150

Summary Demographics

2010 Population 138,157
2010 Households 55,816
2010 Median Disposable Income $53,827
2010 Per Capita Income $34,050

NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Summary (Retail Potential) (Retail Sales) Factor
Total Retail Trade and Food & Drink 44- $1,714,219,961 $2,087,405,598 -$373,185,637 -9.8 1,103
Total Retail Trade 44-45 $1,458,690,321 $1,863,983,492 -$405,293,171 -12.2 812
Total Food & Drink 722 $255,529,640 $223,422,106 $32,107,534 6.7 292
NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Group (Retail Potential) (Retail Sales) Factor

Motor Vehicle & Parts Dealers 441 $340,226,091 $830,501,673 -$490,275,582 -41.9 80
Automobile Dealers 4411 $292,560,972 $727,859,722  -$435,298,750 -42.7 32
Other Motor Vehicle Dealers 4412 $24,617,017 $86,268,280 -$61,651,263 -55.6 22
Auto Parts, Accessories & Tire Stores 4413 $23,048,103 $16,373,671 $6,674,431 16.9 26
Furniture & Home Furnishings Stores 442 $44,142,206 $47,826,242 -$3,684,036 -4.0 42
Furniture Stores 4421 $29,764,088 $42,051,040 -$12,286,952 -17.1 22
Home Furnishings Stores 4422 $14,378,118 $5,775,202 $8,602,917 42.7 20
Electronics & Appliance Stores 4431 $50,149,451 $67,016,990 -$16,867,539 -14.4 60
Bldg Materials, Garden Equip. & Supply Stores 444 $63,873,511 $48,774,608 $15,098,903 13.4 87
Bldg Material & Supplies Dealers 4441 $54,737,622 $35,976,772 $18,760,850 20.7 67
Lawn & Garden Equip & Supply Stores 4442 $9,135,889 $12,797,836 -$3,661,947 -16.7 20
Food & Beverage Stores 445 $270,300,280 $234,021,048 $36,279,233 7.2 50
Grocery Stores 4451 $254,280,099 $226,599,835 $27,680,264 5.8 24
Specialty Food Stores 4452 $5,052,690 $3,179,134 $1,873,556 22.8 14
Beer, Wine & Liquor Stores 4453 $10,967,492 $4,242,079 $6,725,413 44.2 13
Health & Personal Care Stores 446,4461 $51,669,627 $80,497,278 -$28,827,651 -21.8 87
Gasoline Stations 447,4471 $232,249,653 $175,618,709 $56,630,944 13.9 46
Clothing & Clothing Accessories Stores 448 $59,894,360 $43,412,248 $16,482,112 16.0 102
Clothing Stores 4481 $47,000,214 $30,771,675 $16,228,539 20.9 63
Shoe Stores 4482 $5,624,935 $5,787,649 -$162,714 -1.4 18
Jewelry, Luggage & Leather Goods Stores 4483 $7,269,210 $6,852,923 $416,287 2.9 22
Sporting Goods, Hobby, Book & Music Stores 451 $18,562,154 $27,088,114 -$8,525,960 -18.7 67
Sporting Goods/Hobby/Musical Instr Stores 4511 $10,778,254 $17,037,176 -$6,258,922 -22.5 54
Book, Periodical & Music Stores 4512 $7,783,900 $10,050,938 -$2,267,038 -12.7 12
General Merchandise Stores 452 $232,862,771 $180,873,863 $51,988,908 12.6 30
Department Stores Excluding Leased Depts. 4521 $90,717,156 $116,227,270 -$25,510,114 -12.3 14
Other General Merchandise Stores 4529 $142,145,615 $64,646,593 $77,499,022 37.5 16
Miscellaneous Store Retailers 453 $23,610,831 $24,473,620 -$862,789 -1.8 151
Florists 4531 $1,322,394 $1,367,522 -$45,128 -1.7 26
Office Supplies, Stationery & Gift Stores 4532 $6,873,000 $11,503,092 -$4,630,091 -25.2 46
Used Merchandise Stores 4533 $1,848,756 $1,090,078 $758,678 25.8 19
Other Miscellaneous Store Retailers 4539 $13,566,681 $10,512,929 $3,053,753 12.7 59
Nonstore Retailers 454 $71,149,385 $103,879,100 -$32,729,715 -18.7 10
Electronic Shopping & Mail-Order Houses 4541 $41,761,308 $68,673,203 -$26,911,895 -24.4 4
Vending Machine Operators 4542 $12,786,683 $8,053,961 $4,732,722 22.7 3
Direct Selling Establishments 4543 $16,601,393 $27,151,935 -$10,550,542 -24.1 3
Food Services & Drinking Places 722 $255,529,640 $223,422,106 $32,107,534 6.7 292
Full-Service Restaurants 7221 $93,800,772 $76,349,148 $17,451,624 10.3 138
Limited-Service Eating Places 7222 $127,201,301 $130,740,232 -$3,538,931 -1.4 101
Special Food Services 7223 $21,154,133 $8,327,515 $12,826,618 43.5 10
Drinking Places - Alcoholic Beverages 7224 $13,373,434 $8,005,211 $5,368,223 25.1 43

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by
consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship
between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage’ of retail opportunity outside the trade area. A negative value
represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri
uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the
Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please view the
methodology statement at http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf.

Source: Esri and Infogroup
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S76w 17603 Janesville Rd, Muskego, WI, 53150
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Leakage/Surplus Factor by Industry Subsector
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S76w 17603 Janesville Rd, Muskego, WI, 53150
Drive Time: 20 minutes
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Muskego, WI, 53150

Summary Demographics

2010 Population 426,298
2010 Households 178,859
2010 Median Disposable Income $48,507
2010 Per Capita Income $30,816

NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Summary (Retail Potential) (Retail Sales) Factor
Total Retail Trade and Food & Drink 44- $4,806,084,870 $5,575,030,858 -$768,945,988 -7.4 3,683
Total Retail Trade 44-45 $4,085,832,791 $4,838,047,860 -$752,215,069 -8.4 2,603
Total Food & Drink 722 $720,252,079 $736,982,998 -$16,730,919 -1.1 1,079
NAICS Demand Supply Retail Gap Leakage/Surplu Number of
Industry Group (Retail Potential) (Retail Sales) Factor

Motor Vehicle & Parts Dealers 441 $943,543,186 $1,529,474,891 -$585,931,705 -23.7 268
Automobile Dealers 4411 $814,562,371 $1,343,606,952 -$529,044,581 -24.5 113
Other Motor Vehicle Dealers 4412 $65,392,451 $112,208,066 -$46,815,615 -26.4 45
Auto Parts, Accessories & Tire Stores 4413 $63,588,364 $73,659,873 -$10,071,509 -7.3 109
Furniture & Home Furnishings Stores 442 $126,233,335 $159,494,965 -$33,261,630 -11.6 124
Furniture Stores 4421 $87,155,271 $125,164,573 -$38,009,302 -17.9 57
Home Furnishings Stores 4422 $39,078,064 $34,330,392 $4,747,672 6.5 67
Electronics & Appliance Stores 4431 $129,642,265 $180,226,458 -$50,584,193 -16.3 219
Bldg Materials, Garden Equip. & Supply Stores 444 $171,982,730 $223,846,700 -$51,863,970 -13.1 248
Bldg Material & Supplies Dealers 4441 $148,895,221 $170,885,719 -$21,990,498 -6.9 200
Lawn & Garden Equip & Supply Stores 4442 $23,087,509 $52,960,981 -$29,873,472 -39.3 48
Food & Beverage Stores 445 $764,812,743 $690,025,314 $74,787,430 5.1 218
Grocery Stores 4451 $716,117,391 $660,120,294 $55,997,098 4.1 106
Specialty Food Stores 4452 $15,925,203 $10,708,591 $5,216,612 19.6 59
Beer, Wine & Liquor Stores 4453 $32,770,149 $19,196,429 $13,573,720 26.1 53
Health & Personal Care Stores 446,4461 $142,073,769 $214,060,634 -$71,986,865 -20.2 232
Gasoline Stations 447,4471 $661,027,904 $552,583,423 $108,444,481 8.9 171
Clothing & Clothing Accessories Stores 448 $171,864,278 $163,308,530 $8,555,749 2.6 325
Clothing Stores 4481 $135,301,050 $128,024,603 $7,276,447 2.8 211
Shoe Stores 4482 $17,001,763 $16,925,347 $76,416 0.2 48
Jewelry, Luggage & Leather Goods Stores 4483 $19,561,465 $18,358,580 $1,202,885 3.2 66
Sporting Goods, Hobby, Book & Music Stores 451 $51,663,812 $65,898,218 -$14,234,405 -12.1 212
Sporting Goods/Hobby/Musical Instr Stores 4511 $28,027,308 $42,177,089 -$14,149,781 -20.2 170
Book, Periodical & Music Stores 4512 $23,636,504 $23,721,129 -$84,625 -0.2 42
General Merchandise Stores 452 $647,334,119 $613,114,933 $34,219,186 2.7 94
Department Stores Excluding Leased Depts. 4521 $249,736,864 $332,033,760 -$82,296,896 -14.1 40
Other General Merchandise Stores 4529 $397,597,255 $281,081,173 $116,516,082 17.2 54
Miscellaneous Store Retailers 453 $66,293,418 $71,846,892 -$5,553,474 -4.0 443
Florists 4531 $3,980,793 $5,044,137 -$1,063,344 -11.8 78
Office Supplies, Stationery & Gift Stores 4532 $18,239,171 $31,406,343 -$13,167,171 -26.5 115
Used Merchandise Stores 4533 $5,445,908 $5,168,167 $277,741 2.6 67
Other Miscellaneous Store Retailers 4539 $38,627,545 $30,228,245 $8,399,301 12.2 184
Nonstore Retailers 454 $209,361,231 $374,166,903 -$164,805,672 -28.2 52
Electronic Shopping & Mail-Order Houses 4541 $136,595,246 $289,372,722  -$152,777,476 -35.9 14
Vending Machine Operators 4542 $28,560,817 $19,363,185 $9,197,632 19.2 18
Direct Selling Establishments 4543 $44,205,168 $65,430,997 -$21,225,829 -19.4 21
Food Services & Drinking Places 722 $720,252,079 $736,982,998 -$16,730,919 -1.1 1,079
Full-Service Restaurants 7221 $262,645,095 $244,348,591 $18,296,504 3.6 474
Limited-Service Eating Places 7222 $353,904,259 $404,756,490 -$50,852,231 -6.7 313
Special Food Services 7223 $62,851,833 $44,765,665 $18,086,168 16.8 40
Drinking Places - Alcoholic Beverages 7224 $40,850,893 $43,112,253 -$2,261,360 -2.7 252

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by
consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship
between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage’ of retail opportunity outside the trade area. A negative value
represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri
uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the
Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please view the
methodology statement at http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf.

Source: Esri and Infogroup
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Road Show List: Chicago and Milwaukee brokerage firms with office and industrial specialties

Typically brokerage firms will allow developers or property owners to present information on new
development/site opportunities to their brokers before or after a sales meeting. Breakfast meetings are
common, with breakfast provided by the presenter. Planning these events in conjunction with the site
developer or broker representing the site is recommended. Site selector meetings are more selective,
although the same principle of advance scheduling and bringing lunch is a good one. Site selectors often
specialize in an industry or cluster, so meeting topics should relate to particular focus areas or clusters.
Again, bringing several key community members, or as part of a larger Milwaukee event or delegation is

recommended.

Milwaukee Area Brokerages:
Cassidy Turley Barry

1232 North Edison Street
Milwaukee, WI 53202-2502
414.271.1870

NAI MLG Commercial

13400 Bishop's Lane, Suite 100
Brookfield, W1 53005

(262) 797-9400

CB Richard Ellis

777 E Wisconsin Ave, Ste 3250
Milwaukee, Wi 53202
(414)273-0880

Inland Companies
1243 N 10th St #300
Milwaukee, WI
(414) 276-9500

Ogden & Company
1665 N. Water Street
Milwaukee, WI 53202
(414) 276-5285

The Boerke Company

411 East Wisconsin Avenue
Concourse Level
Milwaukee, Wi 53202
414-347-1000

Chicago Area Brokerages:
CB Richard Ellis

20 N. Martingale Rd.
Schaumburg, IL 60173
847.706.4900

Jones Lang LaSalle

1111 Pasquinelli Drive, Ste 100
Westmont, IL 60559

630 655 5800

Colliers International

Chicago

200 South Wacker Drive, Suite 700
Chicago, IL 60606

Tel: +1 312 648 9150

Rosemont

6250 North River Road
Suite 11-100
Rosemont, IL 60018
1847 698 8444

Studley, Inc.

191 North Wacker Drive
Suite 2700

Chicago, IL 60606
312.595.2900

Transwestern Commercial Services
200 W Madison Street, Ste 3300
Chicago, IL 60606

312-881-7000

Midwest Site Selectors:
Ady International Company
315 East Evergreen Square
Mt. Prospect, IL 60056
312.560.8355

Ernst & Young

233 South Wacker Drive
Chicago, IL 60606
312.879.6520

Deloitte & Touche / Fantus Consulting
180 N. Stetson Avenue

Chicago, IL 60601

312.946.3000

KPMG

303 East Wacker Drive
Chicago, IL 60601
312.665.8939

Mohr Partners

75 East Wacker Drive
Suite 900

Chicago, IL 60601
312.263.7979

Pollina Corporate Real Estate Inc.
401 Devon Avenue

Park Ridge, IL 60068
847.685.9000

Spectrum Strategies
401 West Superior
Chicago, IL 60610
312.951.9020



Milwaukee Metropolitan Area Companies in Targeted Sectors - Companies with 25 or more employees locally

Company Name | NAICS | NAICS Description Parent Address Line 1 Addres City State Postal Telephone Web Site Emps | Most Senior Most Senior Admin/Oper | Admin/Operations
Code sLine2 Code Number Executive Executive Title ations Executive Title
Name Executive
Great Lakes 32611|Unsupported Plastics |Arbor Investments W190n11393 Carnegie Germantown [WI 53022- 262-255-2100 |http://www.glpc.com 150 |Glen Arnold  |President
Packaging Corp Film, Sheet, and Bag Dr 3005
Manufacturing
Aptar Mukwonago 32619|Other Plastics Product|AptarGroup, Inc. 711 Fox St Mukwonago [WI 53149- 262-363-7191 |http://www.seaquistclosures.com 450 |Rose Ann General Manager
Manufacturing 1419 Lemke
Bradley Corp 32619|Other Plastics Product|Bradley Corp W142n9101 Fountain Menomonee [WI 53051- 262-251-6000 |http://www.bradleycorp.com 500 |Donald H. Chief Executive
Manufacturing Blvd Falls 2348 Mullett Officer
InnoWare Inc 32619|Other Plastics Product|Solo Cup Co W165n5830 Menomonee [WI 53051- 262-252-7700 |http://www.innowareinc.com 30 [Mikael Nordin |President
Manufacturing Ridgewood Dr Falls 5655
ORBIS Corp 32619|Other Plastics Product|Menasha Corporation {1055 Corporate Center Oconomowoc [WI 53066- 262-560-5000 |http://www.orbiscorporation.com 150 |Bill Ash President
Manufacturing Dr 4829
Pillar Technologies 32619|Other Plastics Product |lllinois Tool Works Inc. 475 E Industrial Dr Hartland Wi 53029- 262-367-3060 |http://www.pillartech.com 36 [Scott Manager- Scott Manager-Operations
Manufacturing 2336 Maciejewski |Operations Maciejewski
Statistical Plastics 32619|Other Plastics Product|Mgs Mfg. Group, Inc. W188n11707 Maple Rd Germantown [WI 53022- 262-255-5790 |http://www.mgstech.com 250 |Mark G Sellers|President & Chief
Corp Manufacturing 2409 Executive Officer
TecStar 32619|Other Plastics Product|Mgs Mfg. Group, Inc. W190n11701 Germantown [WI 53022- 262-255-5790 |http://www.mgstech.com 400 |Bruce Director-Finance
Manufacturing Co Manufacturing Moldmakers Way 2463 Schneider
Triangle Tool Corp 32619|Other Plastics Product|Triangle Tool Corp 8609 W Port Ave Milwaukee wi 53224- 414-357-7117 |http://www.triangletoolcorp.com 150 |LeRoy Luther |President
Manufacturing 3437
Ritus Corp 32629|Other Rubber Product |Corporate Group Inc 7900 N 73rd St Milwaukee wi 53223- 414-586-3535 |http://www.ritus.com 100 |Tom Gebhardt |President & Director;
Manufacturing 4047 Sales
ATI Ladish Co Inc 33211|Forging and Stamping |Allegheny Technologies [5481 S Packard Ave Cudahy wi 53110- 414-747-0085 |http://www.ladishco.com 800 |[Gary J. President & Chief [Ray Knutilla |Managing Director-
Incorporated 2244 Vroman Executive Officer European Operations
ATI Ladish Forging 33211|Forging and Stamping |ATI Ladish Co Inc 5481 S Packard Ave Cudahy wi 53110- 414-747-2611 |http://www.forging.com 1,000 |Gary J. President
2244 Vroman
Milwaukee Electric 33251|Hardware Techtronic Industries 13135 W Lisbon Rd Brookfield wi 53005- 262-781-3600 |http://www.milwaukeetool.com 600 |Steve President Barbara Sr Network
Tool Corp Manufacturing Co. Ltd. 2551 Richmond Kexel Administrator
HUSCO 33291|Metal Valve HUSCO International 2239 Pewaukee Rd Waukesha wi 53188- 262-513-4200 |http://www.huscointl.com 900 |Austin Chief Executive Robert Chief Operating Officer;
International Inc Manufacturing Inc 1638 Ramirez Officer Martinson; Director-Operations
Brian Kline
J & L Fiber Svc Inc 33299|All Other Fabricated |Precision Castparts 809 Philip Dr Waukesha wi 53186- 262-544-1890 |http://www.jlfiberservices.com 150 |Frank Miller President
Metal Product Corp. 5919
Manufacturing
John Crane Orion 33299|All Other Fabricated |John Crane Inc 1111 Cedar Creek Rd Grafton wi 53024- 414-377-2210 |http://www.johncraneorion.com 120 |Bruce Kegley |Manager-Drafting |Bruce Kegley [Manager-Drafting
Metal Product 9403

Manufacturing




Milwaukee Metropolitan Area Companies in Targeted Sectors - Companies with 25 or more employees locally

Maysteel LLC 33299|All Other Fabricated |Everett Smith Group Ltd [N89w14700 Patrita Dr Menomonee [WI 53051- 262-832-9000 |http://www.maysteel.com 300 |John Russell |President & Chief
Metal Product Falls 2365 Executive Officer
Manufacturing
Milwaukee Cylinder 33299|All Other Fabricated |Actuant Corporation 5877 S Pennsylvania Cudahy wi 53110- 414-769-9700 |http://www.milwaukeecylinder.com 100 |Frank Meiland |Manager
Metal Product Ave 2456
Manufacturing
Polco Metal 33299|All Other Fabricated |Meridian International (4703 W Electric Ave Milwaukee wi 53219- 414-649-9230 |http://www.meridiangrp.com 80 |Zbigniew Kulig [Chief Executive Troy Merkl Manager-Operations
Finishing Metal Product Group Inc 5007 Officer
Manufacturing
Douglas Dynamics 33312|Construction 7777 N 73rd St Milwaukee wi 53223- 414-354-2310 |http://www.douglasdynamics.com 450 |James L. Janik|President & Chief |Keith Hagelin |Vice President-
Inc Machinery 4021 Executive Officer Operations
Manufacturing
Earth Tool Co LLC 33312|Construction Charles Machine Works |1300 Capitol Dr Oconomowoc (W1 53066- 262-567-8833 |http://www.hammerheadmole.com 50 |Brian Metcalf [Chief Executive Herb Quigley |Director-Administration
Machinery Inc 5706 Officer & Director-
Manufacturing Sales
Gehl Co 33312|Construction Manitou BF SA 1 Gehl Way West Bend wi 53095- 262-334-9461 |http://www.gehl.com 150 |Daniel L. Miller|President
Machinery 3463
Manufacturing
Osiris Corp. 33312|Construction 1818 North Farwell Suite 5 Milwaukee wi 53202 312-224-8812 323 |Petter Etholm |Chairman of the llan Danieli  |Chief Operating Officer
Machinery Avenue Board, President,
Manufacturing Chief Executive
Telsmith Inc 33312|Construction Astec Industries, Inc. 10910 N Industrial Dr Mequon wi 53092- 262-242-6600 |http://www.telsmith.com 221 |Rick Patek President Steve Director-Finance &
Machinery 4331 Miscikowski; |Administration;
Manufacturing Bob Application
Engman-Taylor Co 33329|Other Industrial Engman-Taylor Co Inc  [W142n9351 Fountain Menomonee [WI 53051- 262-255-9300 |http://www.engman-taylor.com 95 |Rick Star President Steve Keller |Vice President-
Inc Machinery Blvd Falls 1624 Operations
Manufacturing
Morris Material 33329|Other Industrial Konecranes Oyj 315 W Forest Hill Ave Oak Creek wi 53154- 414-764-6200 |http://www.morriscranes.com 150 |Jeff Tumm Manager- Jeff Tumm Manager-Operations
Handling Inc Machinery 2905 Operations
Manufacturing
Venturedyne Limited 33331|Commercial and Venturedyne 600 College Ave Pewaukee wi 53072- 262-691-9900 |http://www.venturedyne.com 40 |Brian Nahey |Chairman, Marc Lenartz |Software & Operations
Service Industry 3572 President & Chief
Machinery Executive Officer
Wittco Foodservice 33331|Commercial and lllinois Tool Works Inc. 7737 N 81st St Milwaukee wi 53223- 414-365-4400 |http://www.wittco.com 50 |Dave Manager- Dave Manager-Operations
Equipment Inc Service Industry 3839 DeAngelis Operations DeAngelis
Machinery
Radyne Corp 33341|Ventilation, Heating, |Radyne ComStream 211 W Boden St Milwaukee wi 53207- 414-481-8360 |http://www.radyne.com 40 |Justin President & Director;
AIC, and Commercial |Corp. 6277 Mortimer Sales
Refrigeration
Briggs & Stratton 33361|Engine, Turbine, and |Briggs & Stratton 3300 N 124th St Wauwatosa  |WI 53222- 414-259-5333 |http://www.briggsandstratton.com 800 |Todd Teske |President
Power Prods Power Transmission |Corporation 3106
Equipment
Hader Inc 33361|Engine, Turbine, and |Hader Industries Inc 15600 W Lincoln Ave New Berlin wi 53151- 262-641-6000 |http://www.haderind.com 120 |Timothy Hader|Marketing
Power Transmission 2823
Equipment
Inland Power Group 33361|Engine, Turbine, and |Inland Power Group 13015 W Custer Ave Butler wi 53007- 262-781-7100 |http://www.inlandpowergroup.com 301 |Gregory W. President & Chief
Power Transmission 1113 Cole Executive Officer
Equipment
Ram-Pac Intl Inc 33361|Engine, Turbine, and |Hader Industries Inc 15600 W Lincoln Ave New Berlin wi 53151- 262-641-6200 |http://www.haderind.com 100 |Wayne Hader |Owner Wayne Hader|Owner
Power Transmission 2823

Equipment
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W M Berg 33361|Engine, Turbine, and |Rexnord Industries LLC 5138 International Dr Cudahy wi 53110- 414-747-5900 |http://www.wmberg.com 170 |Joe Director-
Power Transmission 1895 Amendolara  |Manufacturing
Equipment
Weasler 33361|Engine, Turbine, and |Actuant Corporation 7801 Hwy 45 N West Bend wi 53090 262-338-2161 |http://www.weasler.com 300 |JamesT. President
Engineering, Inc. Power Transmission Hawkins
Equipment
Oilgear Co 33391|Pump and Mason Wells 2300 S 51st St Milwaukee wi 53219- 414-327-1700 |http://www.oilgearcorp.com 748 |Roland Parker |Chief Financial Robert D Vice President -
Compressor 2340 Officer Drake; John [International
Manufacturing Brossard; Operations;
Watertronics Inc 33391|Pump and Lindsay Corporation 525 E Industrial Dr Hartland wi 53029 262-367-5000 |http://www.watertronics.com 60 |Richard President
Compressor Reinders
Manufacturing
Enerpac Corp 33392|Material Handling Actuant Corporation 6101 N Baker Rd Milwaukee wi 53209- 262-781-6600 |http://www.enerpac.com 350 |Bob Van President
Equipment 3703 Noord
Manufacturing
ABP Induction LLC 33399|All Other General ABP Induction LLC 21905 Gateway Rd Brookfield wi 53045- 262-317-5300 |http://www.pillar.com 90 |Agnes Kohnke |Director-Finance
Purpose Machinery 5137
Manufacturing
Advanced Detection 33399|All Other General Venturedyne Limited 4740 W Electric Ave Milwaukee wi 53219- 414-672-0553 |http://www.adsdetection.com 75 |Matt Nagel Chief Financial
Systems Purpose Machinery 1626 Officer
Manufacturing
KHS USA Inc 33399|All Other General KHS GmbH 880 Bahcall Ct Waukesha wi 53186- 262-797-7200 |http://iwww.khs.com 250 |Steve Steidl |Director-Project
Purpose Machinery 1801 Management Group
Manufacturing
Kleen Test Products 33399|All Other General Meridian Industries Inc {1611 S Sunset Rd Port wi 53074- 262-284-6600 |http://www.kleentest.com 50 |Bill Ahlborn President
Corp Purpose Machinery Washington 9673
Manufacturing
Dedicated 33411|Computer and Dedicated Computing  [N26w23880 Commerce Waukesha wi 53188- 262-951-7200 |http://www.dedicatedcomputing.com | 300 |Terry President
Computing LLC Peripheral Equipment |LLC Dr Ste B 1020 Anderson
Manufacturing
Milwaukee PC 33411|Computer and Milwaukee PC 6013 W Bluemound Rd Milwaukee wi 53213- 414-771-6965 |http://www.milwaukeepc.com 100 |James M. Petr [President
Peripheral Equipment 4180
Manufacturing
Electronic Tele- 33421|Telephone Apparatus 1915 MacArthur Road Waukesha wi 53188 262-542-5600 |http://www.etcia.com/ 38 |Dean Danner |President, Chief
Communications, Manufacturing Executive Officer
Inc. and Director
Journal Broadcast 33422|Radio and TV Journal 333 W State St Milwaukee wi 53203- 414-332-9611 |http://www.journalbroadcastgroup.co| 101 |Steven J. Chairman & Chief |Steve Executive Vice
Group Inc Broadcasting and Communications, Inc. 1305 m Smith Executive Officer Wexler; Bill |President-Television &
Wireless Lutzen Radio Operations; Vice
L S Research Inc 33422|Radio and TV Lakeview Equity W66n220 Commerce Cedarburg wi 53012- 262-375-4400 |http://www.Isr.com 40  |William President
Broadcasting and Partners LLC Ct 2636 Steinike
Wireless
Koss Corporation 33431|Audio and Video Koss Corporation 4129 N. Port Milwaukee wi 53212 414-964-5000 (http://www.koss.com 65 |Tracy Bruneau [Accountant Lenore Lillie; |Vice President -
Equipment Washington Ave. Michael Koss |Operations; Vice
Manufacturing Chairman of the Board,
Milwaukee Resistor 33441|Semiconductor and  |Vishay Intertechnology (8920 W Heather Ave Milwaukee wi 53224- 414-362-8900 |http://www.milwaukeeresistor.com 50 |Brian Jonas |President
Corp Other Electronic 2414
Component
MTE Corp 33441|Semiconductor and SL Industries, Inc. N83w13330 Leon Rd Menomonee [WI 53051- 262-253-8200 |http://www.mtecorp.com 100 |Don Klein President & Chief
Other Electronic Falls 3305 Executive Officer

Component
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Vishay Cera-Mite 33441|Semiconductor and  |Vishay Intertechnology (1327 6th Ave Grafton wi 53024- 262-377-3500 |http://www.vishay.com 45 |Gene Gorsett |Manager
Corp Other Electronic 1831
Component
GE Healthcare 33451 |Electromedical and Ge Healthcare Ltd. 3000 N Grandview Blvd Waukesha wi 53188- 262-312-7305 |http://www.gehealthcare.com 450 |Mark Vachon; |President and Chief |Raplh General Manager-
Electrotherapeutic 1615 John Dineen; |Executive Officer of |Strosin; Pete |Operations; Chief
Apparatus Tom Gentile |Global Diagnostic  [McCabe; Executive Officer-
Midwest Instrument 33451 |Electromedical and Minco Group 541 S Industrial Dr Hartland wi 53029- 262-367-7384 |http://www.minco.net 160 |Richard Falk |Chief Executive
Co Inc Electrotherapeutic 2323 Officer
Apparatus
Quest Technologies 33451|Electromedical and 3M Co 1060 Corporate Center Oconomowoc [WI 53066- 262-567-9157 |http://www.quest-technologies.com 100 |Nick President & Chief  [Jim Zastrow |Information Technology
Inc Electrotherapeutic Dr 4828 Eleftheriou Executive Officer Administrator
Apparatus
Trico Corp 33451|Electromedical and Trico Corp 1235 Hickory St Pewaukee wi 53072- 262-691-2948 |http://www.tricocorp.com 40 |RobertJung |Chief Executive Gaylen Van [Director-Administration
Electrotherapeutic 3999 Officer Quill
Apparatus
United Scale and 33451|Electromedical and Transcat, Inc. 16725 W Victor Rd New Berlin wi 53151- 262-785-9754 |http://www.unitedscale.com 30 [Judy Turnec |President
Engineering Corp Electrotherapeutic 4132
Apparatus
Visa Lighting Corp 33512]Lighting Fixture Oldenburg Group 1717 W Civic Dr Milwaukee wi 53209- 414-354-6600 |http://www.visalighting.com 100 |Thomas Vert |Vice President- Thomas Vert |Vice President-
Manufacturing Incorporated 4433 Operations Operations
U-Line Corporation 33522|Major Appliance Linsalata Capital 8900 N 55th St Milwaukee wi 53223- 414-354-0300 |http://ww.u-line.com 200 |Jennifer Uihlei |President Andy Vice President of
Manufacturing Partners, Inc. 2314 Straszewski Doberstein; |Operations;
Herbert Administrator
Zero Zone Inc 33522|Major Appliance 110 N Oakridge Dr North Prairie [WI 53153- 262-392-6400 |http://www.zero-zone.com 200 |David Morrow |President & Chief
Manufacturing 9792 Executive Officer
Cooper Power 33531|Electrical Equipment |Cooper Industries plc  [2300 Badger Dr Waukesha wi 53188- 262-896-2400 |http://www.cooperpower.com 500 |Michael A. Group President
Systems Inc Manufacturing 5951 Stoessl|
Gardner Bender Inc 33531|Electrical Equipment |Actuant Corporation 6100 N Baker Rd Milwaukee wi 53209- 414-352-4160 |http://www.gardnerbender.com 350 |Robert Chief Executive
Manufacturing 3704 Arzbaecher Officer
Holt Electric Supply 33531|Electrical Equipment |Revere Electric Supply [1515 Walnut Ridge Dr Hartland wi 53029- 262-369-7100 |http://www.revereelectric.com 100 |Jim Lisiki Manager
Co Manufacturing Co 9317
LEESON Electric 33531|Electrical Equipment |REGAL-BELOIT 2100 Washington St Grafton wi 53024- 414-377-8810 |http://www.leeson.com 600 |Erica Kepp Director-Human
Corp Manufacturing CORPORATION 9541 Resources
Johnson Controls, 33591|Battery Manufacturing |Johnson Controls, Inc. (5757 N Green Bay Ave Milwaukee wi 53209 414-524-1200 |http://www.johnsoncontrols.com 1,494 |Keith Wandell; | President and Chief [Keith President and Chief
Inc./ Battery Division Stephen Roell;|Operating Officer; |Wandell; Operating Officer;
Jayme Chairman and Chief|Jayme Branch Manager;
ZBB Technologies 33591|Battery Manufacturing |ZBB Energy Corporation|N93w14475 Whittaker Menomonee [WI 53051- 262-253-9500 |http://www.zbbenergy.com 32 |Robert Parry [Chief Executive
Inc Way Falls 1653 Officer
World Class Wire & 33592|Communication and  |Anixter International Inc. [W234n2091 Ridgeview Waukesha wi 53188- 262-951-7777 |http://lwww.anixter.com 70 [Tina Lewis Director-Human
Cable Inc Energy Wire and Pkwy 1023 Resources
Cable Manufacturing
IMS Electrol Co 33599|All Other Electrical IMS Co LLC N77w30924 Hartman Hartland wi 53029- 262-966-3741 |http://www.electrolmfg.com 120 |Frank Murphy |Plant Manager
Equipment and Ct 8021

Component
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Rexnord Industries 33599|All Other Electrical RBS Global, Inc. 4701 W Greenfield Ave Milwaukee Wi 53214- 414-643-3000 |http://www.rexnord.com 500 [Todd Adams |President and Chief
LLC Equipment and 5300 Executive Officer
Component
ACE World Wide 48411|General Freight ACE World Wide 1900 E College Ave Cudahy wi 53110- 414-764-1000 |http://www.aceworldwide.com 150 |Jason Steiner |President
Trucking, Local 2801
North American Bulk| ~ 48412|General Freight Tankstar USA Inc 611 S 28th St Milwaukee wi 53215- 414-671-3039 |http://www.tankstar.com 65 |[Jack F. Chief Executive
Transport Trucking, Long- 1201 Schwerman  |Officer
Distance
Tankstar USA Inc 48412|General Freight Tankstar USA Inc 611 S 28th St Milwaukee wi 53215- 414-671-3039 |http://www.tankstar.com 1,200 |Jack F. President & Chief
Trucking, Long- 1201 Schwerman  |Executive Officer
Distance
Rogers Cartage Co 48423|Specialized Freight Tankstar USA Inc 611 S 28th St Milwaukee wi 53215- 414-671-3039 |http://www.tankstar.com 75 |Jack F. Chief Executive
(except Used Goods) 1201 Schwerman  |Officer
Trucking, Long-
Schwerman 48423|Specialized Freight Tankstar USA Inc 611 S 28th St Milwaukee wi 53215- 414-671-1600 |http://www.tankstar.com 65 |Jack F. Chief Executive
Trucking Co (except Used Goods) 1200 Schwerman  |Officer
Trucking, Long-
Bank Mutual 52211|Commercial Banking |Bank Mutual 4949 W Brown Deer Rd Milwaukee wi 53223- 414-354-6866 |http://www.bankmutual.com 150 |Michael T. Chairman & Chief |Daniel Network Administrator;
Corporation 2421 Crowley Jr. Executive Officer  [Russo; Information Technology
James Vite [Department System
Bankmanagers Corp 52211|Commercial Banking |Bankmanagers Corp 7540 W Capitol Dr Milwaukee wi 53216- 414-466-8000 |http://ww.parkbankonline.com 133 [Michael Chairman & Chief
1918 Mahoney Executive Officer
Capital Commerce 52211|Commercial Banking |Capital Commerce 6001 W Capitol Dr Milwaukee wi 53216- 414-442-5800 |http://www.securantbank.com 54 |David A. Davis |President & Chief
Bancorp Inc Bancorp Inc 2117 Executive Officer
Citizens Bank 52211|Commercial Banking |Citizens Bank Holding [301 N Rochester St Mukwonago [WI 53149- 262-363-6500 |http://www.citizenbank.com 157 |Charles O. Chief Executive
Holding Inc Inc 1359 Miller Officer
Citizens Bank of 52211|Commercial Banking |Citizens Bank Holding [301 N Rochester St Mukwonago (W1 53149- 262-363-6500 |http://www.citizenbank.com 130 |Charles Miller |Chief Executive
Mukwonago Inc 1359 Officer
Equitable Bank 52211|Commercial Banking |Equitable Bank 2290 N Mayfair Rd Wauwatosa (Wi 53226- 414-476-6434 |http://www.equitablebank.net 150 |John Matter  |President
2208
First National Bank 52211|Commercial Banking |FNB Hartford Bancorp [116 W Sumner St Hartford wi 53027- 262-673-5800 |http://www.fnb-hartford.com 52 |Timothy G. Chief Executive
of Hartford Inc 1408 Purman Officer
Foundations Bank 52211|Commercial Banking |Generations Bancorp N35w23877 Highfield Pewaukee wi 53072- 262-691-9400 |http://www.foundationsbank.com 30 |Jill Grob Interim President
Inc Ct, Ste 100 6325
Guaranty Bank 52211|Commercial Banking |Guaranty Financial Corp{4000 W Brown Deer Rd Milwaukee wi 53209- 414-365-6945 |http://www.guarantybanking.com 92 |Doug Levy President & Chief
1221 Executive Officer
Guaranty Financial 52211|Commercial Banking |Guaranty Financial 4000 W Brown Deer Rd Milwaukee wi 53209- 414-362-4000 |http://www.guarantybanking.com 90 |Gerald J. Levy |Chairman
Corp MHC 1221
Guaranty Financial 52211|Commercial Banking |Guaranty Financial 4000 W Brown Deer Rd Milwaukee wi 53209- 414-362-4000 |http://www.guarantybanking.com 1,933 |Gerald Levy |President
MHC MHC 1221
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Hartford Savings 52211|Commercial Banking |Hartford Savings Bank (1400 Schauer Dr Hartford wi 53027- 262-673-2390 |http://www.hartfordsavingsbank.com| 45 |Kenneth R. President & Chief [Robert F. Manager-Operations &
Bank 1983 Braun Executive Officer  [Klockow Jr. |Security Officer
Lamplighter 52211|Commercial Banking |Lamplighter Financial {11200 W Plank Ct Wauwatosa  |WI 53226- 414-761-1000 |http://www.wsbonline.com 313 |Douglas S. President & Chief
Financial MHC MHC 3250 Gordon Executive Officer
Layton Park 52211|Commercial Banking |Layton Park Financial [2740 W Forest Home Milwaukee wi 53215- 262-821-6200 |http://www.laytonstatebank.com 37 |Carla Breunig |President & Chief |Amber Operations Support
Financial Group Inc Group Inc Ave 2943 Executive Officer  [Landvatter |Representative-
Information Technology
Layton State Bank 52211|Commercial Banking |Layton Park Financial 2740 W Forest Home Milwaukee wi 53215- 262-821-6200 |http://www.laytonstatebank.com 36 [Carla Breunig |President & Chief |Susan Loan Administration
Group Inc Ave 2900 Executive Officer  [Buchholz Officer
Mitchell Bank 52211|Commercial Banking |Mitchell Bank Holding {1039 W Historic Milwaukee wi 53204- 414-645-0600 |http://www.mitchellbank.com 51 |[Jeff Bowman |President
Holding Corp Corp Mitchell St 3308
North Shore Bank 52211|Commercial Banking |North Shore Bank FSB 15700 W Bluemound Brookfield wi 53005- 262-797-3858 |http://www.northshorebank.com 445 |James F. President & Chief [James F. President & Chief
FSB Rd, Ste 1 6073 McKenna Executive Officer McKenna; Executive Officer; Vice
Gary President-Branch Sales
Park Bank 52211|Commercial Banking |Bankmanagers Corp 7540 W Capitol Dr Milwaukee wi 53216- 414-466-8000 |http://www.parkbankmilwaukee.com | 100 [Michael Chairman and Chief|Juliana Neu |Assistant Vice President
1997 Mahoney; Executive Officer ; Loan Operations
David Werner |President
Port Bancshares Inc 52211|Commercial Banking |Port Bancshares Inc 206 N Franklin St Port wi 53074- 262-284-4416 |http://www.pwsh.com 81 |[StevenR. Chief Executive
Washington 1903 Schowalter Officer
Port Washington 52211|Commercial Banking |Port Bancshares Inc 206 N Franklin St Port wi 53074- 262-284-4416 |http://www.pwsb.com 77 |Steve President & Chief
State Bank Washington 1937 Schowalter Executive Officer
PyraMax Bank 52211|Commercial Banking |PyraMax Bank 7001 W Edgerton Ave Greenfield wi 53220- 414-421-8207 |http://www.pyramaxbank.com 120 |Rick Hurt Chairman,
4480 President & Chief
Executive Officer
Ridgestone 52211|Commercial Banking |Ridgestone Financial 13925 W North Ave Brookfield wi 53005- 262-789-1011 |http://www.ridgestone.com 63 |Bruce W. Chairman & Chief
Financial Svc Inc Svc Inc 4976 Lammers Executive Officer
Waukesha State 52211|Commercial Banking |Waukesha State Bank [151 E Saint Paul Ave Waukesha wi 53188- 262-549-8500 |http://iwww.waukeshabank.com 2,700 |Ty R. Taylor |President & Chief |Tom Fults Network Administrator
Bank 3701 Executive Officer
Westbury Bank 52211|Commercial Banking |Westbury Bank 200 S Main St West Bend wi 53095- 262-334-5563 |http://www.westburybankwi.com 60 [James President
3324 Podewils
Assured Mortgage 52229|Other Nondepository |Assured Mortgage Inc {12660 W Capitol Dr, Brookfield wi 53005- 262-780-6500 |http://www.assuredmortgage.com 25 |Del Kraeuser |President
Inc Credit Intermediation Ste 100 2427
Great Midwest Bank 52231|Mortgage and Great Midwest Bank 15900 W Bluemound Brookfield wi 53005- 262-784-4400 |http://www.greatmidwestbank.com 50 |Dennis Doyle |President Mark Loeffel |Vice President-
Nonmortgage Loan Rd 6065 Operations
Brokers
Waterstone 52231|Mortgage and WaterStone Bank SSB [1133 Quail Ct, Ste 315 Pewaukee wi 53072- 262-691-9300 |http://www.waterstonemortgage.com| 45 |Eric President
Mortgage Corp Nonmortgage Loan 3764 Egenhoeffer
Brokers
Newtek Merchant 52239|0Other Activities Newtek Business 744 N 4th St, Ste 500 Milwaukee Wi 53203- 414-831-3900 |http://www.newtekbusinessservices. 67 |Kim Olszewski |Chief Executive
Solutions Related to Credit Services, Inc 2116 com Officer

Intermediation
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UMB Fund Svc Inc 52311|Investment Banking |UMB Financial 803 W Michigan St Milwaukee wi 53233- 414-271-5885 |http://www.umbfs.com 170 |John P. Zader |Chief Executive Peter J. Executive Vice
and Securities Dealing (Corporation 2301 Officer Hammond; |President & Chief
Benjamin Administrative Officer;
Wells Fargo 52311|Investment Banking |Wells Fargo & Company|100 Heritage Reserve Menomonee [WI 53051- 414-359-1400 |http://www.wellsfargoadvantagefund | 750 |Karla M. President
Advantage Funds and Securities Dealing Falls 4400 s.com Rabusch
Baird Holding Co 52312|Securities Brokerage |Baird Holding Co 777 E Wisconsin Ave Milwaukee wi 53202- 414-765-3500 |http://www.rwbaird.com 2,300 |Paul E. Chairman, Russell P. Managing Director &
5300 Purcell; Peter [President & Chief |Schwei; Chief Operations &
Kies Executive Officer; |Denise Information Officer;
Baird Investment 52392|Portfolio Management |Robert W. Baird & Co. [777 E Wisconsin Ave, Milwaukee wi 53202- 414-765-7246 |http://www.bairdinvestmentmanage | 1,000 |Todd Director-Sales &
Management Incorporated Ste 21 5302 ment.com Haschker Business
Management
M&lI Investment 52392|Portfolio Management |BMO Harris Bank NA  |111 E Kilbourn Ave, Milwaukee Wi 53202- 414-765-7700 |http://www.mi-imc.com 75 [Tommy O. President & Chief
Management Corp Ste 200 6672 Huie Investment Officer
Titanium Asset 52392|Portfolio Management | Titanium Asset 777 E Wisconsin Ave Milwaukee wi 53202- 414-765-1980 |http://www.ti-am.com 82 |Robert Brooks |Chief Executive Brian Gevry |Chief Operating Officer
Management Corp Management Corp 5300 Officer & Managing Director
Titanium Asset 52392|Portfolio Management | Titanium Asset 2 North Tamiami Trail, Milwaukee wi 53202 414-765-1980 |http://www.ti-am.com/ 78 |Robert Brooks |Chief Executive Brian Gevry |Chief Investment and
Management Corp. Management Corp. Ste 2350 Officer, Director Chief Operating Officer,
Director
Artisan Partners Ltd 52393|Investment Advice Artisan Partners Ltd 875 E Wisconsin Ave, Milwaukee wi 53202- 414-390-6100 |http://www.artisanpartners.com 160 |Andrew A Chief Executive
Ste 800 5408 Ziegler Officer
M&I Wealth 52393|Investment Advice BMO Harris Bank NA 111 E Kilbourn Ave, Milwaukee Wi 53202- 414-287-8700 |http://www.mitrust.com 550 |[Kenneth C. Chairman,
Management Ste 2 6647 Krei President & Chief
Executive Officer
Assurant Health 52411|Direct Life, Health, Assurant, Inc. 501 W Michigan St Milwaukee wi 53203- 414-271-3011 |http://www.assuranthealth.com 1,500 |Adam Lamnin |President and Chief |Steve Cain; |Senior Vice President,
and Medical Insurance 2706 Executive Officer Raj Bal; Yue |Chief Administrative &
Carriers Chen; Javad [Risk Officer; Chief
Heritage Title Svc 52412|Direct Insurance Shorewest Realtors 17450 W North Ave Brookfield wi 53045- 262-785-9555 |http://www.htstitle.com 40 |David Gander |Vice President &
Inc (except Life, Health, 4337 Director-Sales
and Medical) Carriers
Indiana Insurance 52412|Direct Insurance Liberty Mutual Group N19w24130 Riverwood Waukesha wi 53188- 262-446-8000 |http://www.indiana-ins.com 60 |Dave President & Chief
Co (except Life, Health, [Inc Dr, Ste 200 1131 Lancaster Executive Officer
and Medical) Carriers
Markel American 52412|Direct Insurance Markel Corporation N14w23800 Stone Waukesha wi 53188- 262-548-9880 |http://www.bikeline.com 100 |Timberlee President & Chief  [Timberlee President & Chief
Insurance Company (except Life, Health, Ridge Dr, Ste 100 1144 Tamra Grove |Operating Officer [Tamra Operating Officer; Vice
and Medical) Carriers Grove; John [President-Operations
Old Republic Surety 52412|Direct Insurance Old Republic 445 S Moorland Rd, Brookfield wi 53005- 262-797-2640 |http://www.orsurety.com 120 |David Menzel |Director-Accounting
Co (except Life, Health, [International Ste 300 4253
and Medical) Carriers |Corporation
Ansay & Assoc LLC 52421|Insurance Agencies |Ansay & Assoc LLC 101 E Grand Ave, Ste Port wi 53074- 262-284-7174 |http://www.ansay.com 100 |Mike Ansay President
and Brokerages 11 Washington 2241
Mortgage Guaranty 52421|Insurance Agencies  |MGIC Investment Corp. [250 E Kilbourn Ave Milwaukee wi 53202- 414-347-6480 |http://www.mgic.com 300 |Gregory Chi |Senior Vice Patrick Sinks;|President & Chief
Insurance Corp and Brokerages 3192 President, Chief Cheryl L. Operating Officer;
Information Officer [Webb; Lia Senior Vice President-
Old Republic Risk 52421|Insurance Agencies |Old Republic 445 S Moorland Rd, Brookfield wi 53005- 262-797-3400 |http://www.orrm.com 120 |James Kellogg|Chief Executive Mike Weber; |President & Chief
Management Inc and Brokerages International Ste 300 4253 Officer Barry Martin |Operating Officer;

Corporation

Senior Vice President-
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Meridian Resource 52429|Other Insurance WellPoint, Inc. 20725 Watertown Rd Waukesha wi 53186- 262-312-8000 |http://www.meridianresource.com 100 |Randy Alt Chief Executive
ColLLC Related Activities 2204 Officer
MGIC Investor Svc 52429|Other Insurance MGIC Investment Corp. [250 E Kilbourn Ave Milwaukee wi 53202- 414-347-6480 |http://www.mgic.com 750 |CurtS. Culver |Chairman & Chief
Corp Related Activities 3102 Executive Officer
Everett Smith Group 52591|Open-End Investment |Everett Smith Group Ltd [330 E Kilbourn Ave, Milwaukee wi 53202- 414-223-1560 |http://www.esmithgroup.com 6,001 |Douglas Gray |Chief Executive
Ltd Funds Ste 750 3145 Officer
Firstime Design Ltd 52593|Real Estate Firstime Design Ltd N22 W23977 Waukesha wi 53188- 262-347-2904 |http://www.firstimeonline.com 39 [Alan Kommel [Chairman of the
Investment Trusts Ridgeview Parkway, 1000 Board, President,
Ste 700 Chief Executive
Enterprise of 53139|Other Activities Move Inc. 823 S 60th St Milwaukee wi 53214- 414-615-1000 |http://www.theenterprise.com 80 |Betty Lynch Finance Executive
America Related to Real Estate 3365
Glenroy Inc 326113|Unlaminated Plastics W158n9332 Norxway Menomonee [WI 53051- 414-255-4422 |http://www.glenroy.com 160 |Roy Jablonka |Chief Executive
Film and Sheet Ave Falls 1561 Officer
(except Packaging)
Schoeneck 326122|Plastics Pipe and Pipe 2160 S 170th St New Berlin wi 53151- 262-786-9360 |http://www.schoeneck.com 100 |Brian Brian Manager
Containers Inc Fitting Manufacturing 2210
AAA Discount 326199|All Other Plastics 500 W Oklahoma Ave Milwaukee Wi 53207- 414-290-1050 100 |Brian Nelson |President, Sales
Acrylic Product Manufacturing 2649 Executive
Amcor Flexibles 326199|All Other Plastics Amcor Flexibles 6161 N 64th St Milwaukee wi 53218- 414-431-2200 |http://www.alcanpackaging.com 80 |[Andy Engineering/Techni
Product Manufacturing|Healthcare 1543 Mctaggart cal
Applied Plastics Inc | 326199|All Other Plastics 7320 S 6th St Oak Creek wi 53154- 414-764-2900 |http://www.appliedplasticsinc.com 150 |Charlie Klein |President
Product Manufacturing 2093
Badger Color 326199|All Other Plastics 1007 Fox St Mukwonago [WI 53149- 262-363-5710 |http://www.badgercolor.com 90 [Michael Fatta |President Mike Madey; |Vice President-
Concentrates Inc Product Manufacturing 1436 Eileen Linek |Operations; Director-
Packaging & Manager-
Ball Metal Food 326199|All Other Plastics Ball Metal Food 8500 W Tower Ave Milwaukee wi 53224- 414-354-4410 |http://www.ball.com 160 |Teresa Chief Human Melvin Quality Assurance
Container Product Manufacturing|Container Corp 2828 O'Connor Resources Officer  |Perlewitz Manager Metal
Beverage Container
Bardes Plastics Inc 326199|All Other Plastics 5225 W Clinton Ave Milwaukee wi 53223- 414-354-5300 |http://www.bardesplastics.com 30 |Michael Heyer |President, Sales Patrick Operations Executive
Product Manufacturing 4782 Executive Bartley
Bay View Industries | 326199|All Other Plastics 7821 S 10th St Oak Creek wi 53154- 414-768-5680 |http://www.bayviewindustries.com 110 |Gene Plitt Owner
Inc Product Manufacturing 1915
Bilsons Industries 326199|All Other Plastics 2733 W Carmen Ave Milwaukee wi 53209- 414-464-4870 |http://www.bilsons.com 30 |Eric Pfleger President & Chief  [John Chief Operating Officer
Inc Product Manufacturing 4228 Executive Officer  [Chavalas & Controller
Bossard Group- 326199|All Other Plastics 3801 W Green Tree Rd Milwaukee wi 53209- 414-247-1100 |http://www.bossard.com 75 |Ed Allen President
Milwaukee Product Manufacturing 3050
Dielectric Corp 326199|All Other Plastics 'W141n9250 Fountain Menomonee [WI 53051- 262-255-2600 |http://www.dielectriccorp.com 89 |Michael Esser |Chief Executive Craig Vice President-
Product Manufacturing Blvd Falls 1648 Officer Burczyk; Operations; Manager-
Charles Quality Assurance;
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Gateway Plastics 326199|All Other Plastics 5650 W County Line Mequon wi 53092- 262-242-2020 |http://www.gatewayplastics.com 100 |Carl Vogel President Bob Manager-Product
Inc Product Manufacturing Rd 4751 Proudfoot
General Plastics Inc | 326199|All Other Plastics 2609 W Mill Rd Milwaukee wi 53209- 414-351-1000 |http://www.genplas.com 65 |Robert Owner, Finance Jim Grace Operations Executive
Product Manufacturing 3211 Porsche Executive, Sales
Executive
Gossen Corp 326199|All Other Plastics 2030 W Bender Rd Milwaukee wi 53209- 414-228-9800 |http://www.gossencorp.com 100 |Frank President
Product Manufacturing 3727 Butterfield
Grayline Inc 326199|All Other Plastics 2101 Airport Rd Waukesha wi 53188- 262-542-4300 |http://www.graylineinc.com 52 |Mike Mason |President
Product Manufacturing 2455
Kracor Inc 326199|All Other Plastics 5625 W Clinton Ave Milwaukee wi 53223- 414-355-6335 |http://www.kracor.com 35 |G Kraemer President Dave Pfeiffer |Operations Executive
Product Manufacturing 4725
L T Hampel Corp 326199|All Other Plastics W194n11551 Germantown [WI 53022- 414-255-4540 100 |Lance Hampel |Chairman & Chief
Product Manufacturing Mccormick Dr 3000 Executive Officer
Midland Plastics Inc | 326199|All Other Plastics 5405 S Westridge Ct New Berlin wi 53151- 262-938-7000 |http://www.midlandplastics.com 90 |[Clarence President Jeff Nestle Manager-Shipping
Product Manufacturing 7951 Hense
Moraine Plastics Co | 326199|All Other Plastics 2195 Stonebridge Rd West Bend wi 53095- 262-335-0601 |http://www.pmplastic.com 40
Product Manufacturing 5236
P M Plastics Co 326199|All Other Plastics 627 Capitol Dr Pewaukee wi 53072- 262-691-1700 |http://www.pmplastic.com 100 |Wwilliam Ford |Plant Manager
Product Manufacturing 2514
Pereles Brothers Inc| 326199|All Other Plastics 5840 N 60th St Milwaukee wi 53218- 414-463-1000 |http://www.pereles.com 100 |Ted Muccio President
Product Manufacturing 2000
Phillips Plastics 326199|All Other Plastics Phillips Plastics Corp 600 S Milwaukee St Fredonia wi 53021- 262-692-2494 |http://www.phillipsplastics.com 65 |Pete Dehne [Manager
Corp Product Manufacturing 9469
Plastocon 326199|All Other Plastics 1200 W 2nd St Oconomowoc [WI 53066- 262-569-3131 |http://www.plastocon.com 75 |Joe Chief Executive
Product Manufacturing 3403 Chmielewski |Officer
Poly One Corp 326199|All Other Plastics PolyOne Corporation W227n6225 Sussex Rd Sussex wi 53089- 262-932-6000 |http://www.polyone.com 75
Product Manufacturing 3969
Premold Corp 326199|All Other Plastics W395n5657 Frontier Oconomowoc [WI 53066- 262-569-9044 |http://www.premoldcorp.com 46 |Ken Schweitz |Owner
Product Manufacturing Rd 2158
Production Plastics 326199|All Other Plastics 400 N Progress Dr Saukville wi 53080- 262-268-1776 |http://www.productionplastics.com 40 |Daniel Lyons |President
Corp Product Manufacturing 1608
Rexnord Industries 326199|All Other Plastics RBS Global, Inc. 1272 Dakota Dr Grafton wi 53024- 262-376-4600 |http://www.rexnord.com 180 |Robert Mitchell|Operations Steven Operations Director;
LLC Product Manufacturing 9429 Bordeau; Operations Executive;
Dennis Operations
Sunlite Plastics Inc 326199|All Other Plastics W194n11340 Germantown [WI 53022- 262-253-0600 |http://www.sunliteplastics.com 40 |John Feistel |Finance Executive
Product Manufacturing Mccormick Dr 3040
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Sussex IM 326199|All Other Plastics N65w24770 Main St Sussex wi 53089- 262-246-8022 |http://www.sussexim.com 350 |Keith Everson |President
Product Manufacturing 2651
Tecstar Mfg Co 326199|All Other Plastics W190n11701 Germantown [WI 53022- 262-250-2950 |http://www.mgstech.com 500 |Jeff Kolbow Finance Executive
Product Manufacturing Moldmakers Way 2463
Total Quality 326199|All Other Plastics 198 N Harrison St North Prairie [WI 53153- 262-392-2020 |http://www.tgplastics.com 35 |Tom Graham [Marketing
Plastics Inc Product Manufacturing 9791
Tulip Corp 326199|All Other Plastics Tulip Corp 714 E Keefe Ave Milwaukee wi 53212- 414-963-3120 |http://www.tulipcorp.com 850 |Courtland Vice President- Courtland Vice President-
Product Manufacturing 1668 Hintze Administration Hintze Administration
Wisconsin 326199|All Other Plastics 900 E Vienna Ave Milwaukee wi 53212- 414-964-5200 |http://www.withermoset.com 70 |Duane Kreske |Owner
Thermoset Molding Product Manufacturing 1728
Acme Machell 326220|Rubber and Plastics 2000 Airport Rd Waukesha wi 53188- 262-521-2870 |http://www.acmemachell.com 100 |Tom Cox President, Finance
Hoses and Belting 2448 Executive
Manufacturing
Jorgensen 326220|Rubber and Plastics 10303 N Baehr Rd Mequon wi 53092- 262-242-3089 |http://www.jorgensenconveyors.com | 70 |Chuck Information
Conveyors Inc Hoses and Belting 4600 D'Amico Technology, Owner
Manufacturing
Ritus Corp 326220|Rubber and Plastics  |Ritus Corp 7901 W Clinton Ave Milwaukee wi 53223- 414-358-4503 |http://www.ritus.com 45
Hoses and Belting 4531
Manufacturing
Injectec 326291|Rubber Product 451 N Dekora Woods Saukville wi 53080- 262-268-0800 |http://www.injectec.com 30 |Rick Gebhardt |Owner
Manufacturing for Blvd 1673
Mechanical Use
Molded Rubber & 326299|All Other Rubber 13161 W Glendale Ave Butler wi 53007- 262-781-7122 |http://www.mrpcorp.com 100 |John Schlump |Chief Executive Sue Lloyd; Manager-Quality
Plastic Corp Product Manufacturing 1806 Officer Chris Assurance; Manager-
Peterson Production Control
Ritus Corp 326299|All Other Rubber Ritus Corp 7201 W Bradley Rd Milwaukee wi 53223- 414-355-9599 |http://www.ritus.com 80
Product Manufacturing 3335
Milwaukee Forge 332111]lron and Steel Forging 1532 E Oklahoma Ave Milwaukee wi 53207- 414-744-4565 |http://www.milwaukeeforge.com 300 |Jeanne Information
2400 Schrader Systems
Rexnord Industries, 332111|lIron and Steel Forging 4601 W Greenfield Ave Milwaukee wi 53214 414-643-2594 |http://www.rexnord.com 250
Inc./ Geared
Products Division
Unit Forgings 332111]lron and Steel Forging 1903 S 62nd St West Allis wi 53219- 414-545-3000 |http://www.unitforgings.com 125 |Godfrey President
1402 Sullivan
Walker Forge Inc 332111|lron and Steel Forging 222 E Erie St, Ste 300 Milwaukee wi 53202- 414-223-2000 (http://www.walkerforge.com 300 |John Nowak |Vice Chairman &  |Willard President & Chief
6000 Chief Executive Walker Operating Officer
Officer
Accord 332116|Metal Stamping N172w20950 Emery Jackson wi 53037- 262-677-8391 |http://www.accordmfg.com 50 |John Kuber President & Chief |Greg Dailey |Director-Shipping
Manufacturing Inc Way Ct 9358 Executive Officer
Acro Metal 332116|Metal Stamping 2200 W Cornell St Milwaukee wi 53209- 414-445-8787 |http://www.acrometalstamping.com 25 |[James Owner, Finance Wynn Taube |Operations Executive
Stamping Co 6320 Wolfenberg Executive
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Arrow Tool & 332116|Metal Stamping 4548 W Mitchell St Milwaukee wi 53214- 414-383-5710 |http://www.arrowtool.com 30 [James President, Finance [David Parker |Site Manager
Stamping Co 5403 Swiderski Executive
Astro Tool & Die Co | 332116(Metal Stamping 5201 S Whitnall Ave Cudahy wi 53110- 414-483-0343 |http://www.astrotool.net 52 |Elmer President
Inc 1996 Lorenzen
Atlas Metal Parts Co| 332116(Metal Stamping 1342 Pearl St Waukesha wi 53186- 262-544-0200 |http://www.atlasmetalparts.com 55 |Thomas Owner Wayne Operations Executive
5615 Magnor Blawat
D & H Industries Inc | 332116|Metal Stamping 510 S Worthington St Oconomowoc |WI 53066- 262-569-1960 |http://www.dhmetalstamping.com 45 |Steve Proell  |Marketing, Owner |Howard Administrator
3652 Arnson
Dex M Corp 332116|Metal Stamping N22w23977 Ridgeview Waukesha wi 53188- 262-523-4670 30 |Ed Pope Owner
Pkwy W, Ste 1 1027
Dynamic Stamping 332116|Metal Stamping W225n6328 Village Dr Sussex wi 53089- 262-246-4433 |http://www.dynamicstampings.com 40 |Gary Rauch |Manager, IT
Inc 3970 Executive, Sales
Executive
Federal Tool & 332116|Metal Stamping N52w5338 Portland Rd Cedarburg wi 53012- 262-377-7070 35 |David President Dennis Operations Executive
Engineering Co 2106 Tomczek Eernisse
Jor Mac Inc 332116|Metal Stamping 704 10th Ave Grafton wi 53024- 920-269-8500 42
1429
Kapco Inc 332116|Metal Stamping 1000 Badger Cir Grafton wi 53024- 262-377-6500 |http://www.kapcoinc.com 170 |Thomas Chairman &
9487 Kacmarcik President
Kickhaefer 332116|Metal Stamping 1221 S Park St Port wi 53074- 262-284-3424 |http://www.kmcstampings.com 100 |Steve Finance, Chief Robert Davis; |President, Chief
Manufacturing CO Washington 2127 Anderson Executive Officer, |Dave Operating Officer;
Chief Financial Lanthier; Mari|Operations; Operations
Luitink 332116|Metal Stamping Vollrath Co LLC 'W140n8700 Lilly Rd Menomonee [WI 53051- 262-251-8800 |http://www.luitink.com 50 |[Glen Luther Manager
Manufacturing Co Falls 3309
Mc Key Perforating 332116|Metal Stamping Reliance Steel & 3033 S 166th St New Berlin wi 53151- 262-786-2700 |http://www.mckey.com 70 |Jean Mc Key |President, Finance |Edward Operations Executive;
CoInc Aluminum 3555 Executive Krautner; Site Manager;
David Cox; |Operations
Quality Stamping & 332116|Metal Stamping N169w21010 Meadow Jackson wi 53037 262-677-5100 50 |Robert President & Chief
Tube Corp Ln Dierbeck Exeutive Officer
Silgan Containers 332116|Metal Stamping Silgan Containers Corp |520 W 2nd St Oconomowoc |WI 53066- 262-569-3300 160 |Bryce Bedford |Manufacturing/Oper
Corp 3568 ations Head
Spincraft 332116|Metal Stamping Spincraft 2455 S Commerce Dr New Berlin wi 53151- 262-784-8440 |http://www.spincraft.net 75 |Eugene Contact
2774 Bonniwell
Ultra Tool 332116|Metal Stamping W169n5954 Menomonee [WI 53051- 262-703-0455 |http://www.ultratoolmfg.com 113 |Terrance President
Ridgewood Dr Falls 5659 Hansen
USA Buttons Inc 332116|Metal Stamping 175 W Progress Dr West Bend wi 53095- 262-334-4748 |http://www.usabuttons.com 30 |David President
5255 Hendrickson
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Winco Stamping Inc | 332116|Metal Stamping W156n9277 Tipp St Menomonee [WI 53051- 262-251-5900 |http://www.wincostamping.com 50 [David Windsor [Owner, Finance
Falls 1553 Executive
Wrico Stamping Co 332116|Metal Stamping Wrico Stamping Co N50w13471 Overview Menomonee [WI 53051- 262-781-4700 |http://www.wrico-net.com 130 |Cathy Blain Director-Accounting
Dr Falls 7041
GKN Sinter Metals 332117|Powder Metallurgy GKN Sinter Metals N117w18880 Fulton Dr Germantown [WI 53022- 262-250-1100 25 |Thomas Engineering/Techni
Part Manufacturing 2494 Barbian cal
Carbide Specialists 332212|Hand and Edge Tool 16400 W Lincoln Ave New Berlin wi 53151- 262-784-3838 |http://www.toolrite.com 90 |Bernard Owner
Inc Manufacturing 2850 Schreib
Johnson Level & 332212|Hand and Edge Tool 6333 W Donges Bay Mequon wi 53092- 262-242-1161 |http://www.johnsonlevel.com 120 |Wwilliam Chief Executive
Tool Manufacturing Manufacturing Rd 4456 Johnson Officer
Co
Snap-On Tools 332212|Hand and Edge Tool |Snap-on Tools Co LLC [7939 N Faulkner Rd Milwaukee wi 53224- 414-355-7444 |http://www.snapon.com 250 |Saleem Fasihi |Manager
Manufacturing 3495
Ambassador Steel 332312|Fabricated Structural |Ambassador Steel Corp |W229n2520 Waukesha wi 53186 262-547-6111 25 |Eli Diaz Manager
Corp Metal Manufacturing Duplainville Rd
ARGO Industries Inc| 332312|Fabricated Structural 4430 N 127th St, Ste Brookfield wi 53005- 262-781-3995 |http://www.argoind.com 28 |Mark Vesely |President
Metal Manufacturing 102 2501
Ataco Steel 332312|Fabricated Structural 6809 State Road 60 Cedarburg wi 53012- 262-377-3000 |http://www.atacosteel.com 100 |Wwilliam Jens |President
Products Corp Metal Manufacturing 8804
Cardinal Fabricating | 332312|Fabricated Structural 3400 S Hanson Ave Milwaukee Wi 53207- 414-744-9700 25 |Paul President, Finance
Corp Metal Manufacturing 3530 Kaczynski Executive, Sales
Executive
Construction Supply | 332312|Fabricated Structural N112w19515 Mequon Germantown [WI 53022 262-255-3003 |http://www.cseconstruction.com 60 |Thomas President Mark Director-Quality;
& Erection Metal Manufacturing Rd Henke Swearingen; [Director-Shipping
Gordy Kuehn
D & D Products 332312|Fabricated Structural 200 N Harrison St North Prairie  [WI 53153- 262-392-2162 |http://www.aquarius-systems.com 29 |Jane Owner
Metal Manufacturing 9718 Dauffenbach
Duwe Metal 332312|Fabricated Structural N57w13500 Carmen Menomonee (WI 53051- 262-781-5775 60 [Steve President
Products Inc Metal Manufacturing Ave Falls 6102 Garrison
KSM Industries Inc 332312|Fabricated Structural N115w19025 Edison Dr| Germantown |WI 53022- 262-251-9510 |http://www.ksmindustries.com 70 |David President Phil Davis; Vice President-
Metal Manufacturing 3061 Oechsner Dave Operations; Manager-
Woiteshek; |Quality Control;
Mac Metal Products | 332312|Fabricated Structural W190n11225 Carnegie Germantown [WI 53022- 262-251-4890 |http://www.macmetal.com 30 |Ted Haischer |President
Of Wi Inc Metal Manufacturing Dr 3099
Max Weiss Co LLC 332312|Fabricated Structural 8625 W Bradley Rd Milwaukee wi 53224- 414-434-0600 |http://www.maxweiss.com 31 |Dan Weiss President
Metal Manufacturing 2893
Middle West 332312|Fabricated Structural N93w16591 Water St Menomonee [WI 53051- 262-251-8760 |http://www.middlewestmfg.com 40 |Chuck Arndt  |President
Manufacturing Metal Manufacturing Falls 1476
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Monarch Corp 332312|Fabricated Structural 7050 N 76th St Milwaukee wi 53223- 414-353-8820 |http://www.monarch.com 59
Metal Manufacturing 5090
Product Service & 332312|Fabricated Structural 4530 W Burnham St Milwaukee wi 53219- 414-384-6780 |http://www.psm-corp.com 50 |Jeff Westover |CEO
Manufacturing Corp Metal Manufacturing 1607
Steelwind Industries | 332312|Fabricated Structural 7550 S 10th St Oak Creek wi 53154- 414-571-6000 |http://www.steelwindindustries.com 90 |[Randy Bruch [President & Owner |Angela Vice President-
Inc Metal Manufacturing 1910 Trentadue; Administrative; Vice
Jason Gieger |President-Operations
Super Steel 332312|Fabricated Structural 7900 W Tower Ave Milwaukee wi 53223- 414-355-4801 |http://www.supersteel.com 400 |Dirk Smith President and Chief [Dirk Smith President and Chief
Products Corp Metal Manufacturing 3253 Operating Officer, Operating Officer,
Director Director
Wenthe-Davidson 332313|Plate Work 16300 W Rogers Dr New Berlin wi 53151- 262-782-2020 |http://www.wenthe-davidson.com 90 |T Kuczynski |Engineering/Techni |T Kuczynski |Engineering/Technical
Engineering Manufacturing 2249 cal
ASI Technologies 332321|Metal Window and 5848 N 95th Ct Milwaukee wi 53225- 414-464-6200 |http://www.asidoors.com 100 |George President
Inc Door Manufacturing 2613 Balbach
Pace Industries 332321 |Metal Window and Pace Industries 420 9th Ave Grafton Wi 53024 262-377-1725 70
Estate Mole Creek Door Manufacturing
B R Metal 332322|Sheet Metal Work W140n5426 Lilly Rd Menomonee [WI 53051- 262-781-1557 |http://www.brmetal.com 45 |Boyd Dittmer |Owner, Finance
Technology Inc Manufacturing Falls 6808 Executive
Butters-Fetting Co 332322|Sheet Metal Work 1669 S 1st St Milwaukee wi 53204- 414-649-2100 150 |Edward Tonn |President & Chief
Inc Manufacturing 2999 Executive Officer
Generac Power 332322|Sheet Metal Work Generac Holdings Inc.  |211 Murphy Dr Eagle wi 53119- 262-544-4811 |http://www.generac.com 200 |Rudy Rossetto|Engineering
Systems Inc Manufacturing 2065
Manutec Inc 332322|Sheet Metal Work 2475 W Hampton Ave Milwaukee wi 53209- 414-449-3332 |http://www.manutecfab.com 45 |Irv Palmer President
Manufacturing 5654
Maysteel LLC 332322|Sheet Metal Work Maysteel LLC 6199 County Rd W Allenton wi 53002- 262-629-5535 |http://www.maysteel.com 350 |Gary Voskuil; |Operations Gary Voskuil |Operations Executive
Manufacturing 9545 Monte Roach |Executive;
President and Chief
Maysteel LLC 332322|Sheet Metal Work Maysteel LLC W142n9041 Fountain Menomonee [WI 53051- 262-251-0069 |http://www.maysteel.com 25
Manufacturing Blvd Falls 2349
EGA Products Inc 332323|Ornamental and 4275 N 127th St Brookfield wi 53005- 262-781-7899 |http://www.egaproducts.com 50 [David Young [President, Manager-|
Architectural Metal 1890 Sales & Marketing
Work Manufacturing
Louis Hoffmann Co 332323|0Ornamental and N93w16112 Megal Dr Menomonee |WI 53051- 262-251-7060 25 |James Gust Owner, Finance
Architectural Metal Falls 1555 Executive, Sales
Work Manufacturing Executive
Cleaver-Brooks, 332410|Power Boiler and Heat|Cleaver-Brooks Inc 11950 W Lake Park Dr Milwaukee Wi 53224 414-359-0600 |http://Aww.cbboilers.com 664
Inc./ C-B Package Exchanger
Boiler Systems Inc. Manufacturing
Fluid Handling Inc 332410|Power Boiler and Heat 12130 W Carmen Ave Milwaukee wi 53225- 414-358-2646 |http://www.fluidh.com 26 |William President, Sales
Exchanger 2135 Armstrong Executive

Manufacturing
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Silgan Containers 332431|Metal Can Silgan Containers Corp |N90w14600 Commerce Menomonee [WI 53051- 262-253-3100 150 |Joanne Human Resources
Corp Manufacturing Dr Falls 2337 Kendall Executive
Silgan Containers 332431|Metal Can Silgan Containers Corp |N57w39593 W Oconomowoc [WI 53066 262-569-3350 65 |[Joy Kastello  [Network Joy Kastello [Network Administrator
Corp Manufacturing Highway 16 Administrator
Silgan Containers 332431|Metal Can Silgan Containers Corp |W395n5701 Frontier Oconomowoc (W1 53066- 262-569-2120 70 |[Craig Benson [Manager
Corp Manufacturing Rd 2175
Silgan Technology 332431|Metal Can Silgan Containers Corp |1190 Corporate Center Oconomowoc [WI 53066- 262-569-5200 90 |Mike Mayes |Executive Director
Center Manufacturing Dr 4838
Kitzinger Cooperage| 332439|Other Metal Container 2529 E Norwich Ave St Francis wi 53235- 414-483-8800 120 |Mark President
Corp Manufacturing 4695 Furgason
Mid America Steel 332439|Other Metal Container 8570 S Chicago Rd Oak Creek wi 53154- 414-762-1114 |http://www.midamericasteeldrum.co 75 |Michael President
Drum Co LLC Manufacturing 3599 m Higgins
Proteus Packaging 332439|Other Metal Container 1 World Packaging Cir Franklin wi 53132- 414-855-9100 90 |Barb Administration Barb Administration
Corp Manufacturing 8036 Siejkowski Executive Siejkowski Executive
Design Specialties 332510|Hardware 11100 W Heather Ave Milwaukee wi 53224- 414-371-1200 |http://www.glassfireplacedoors.com 30 [Patrick President
Inc Manufacturing 2203 Gengler
Gortite 332510|Hardware 2300 S Calhoun Rd New Berlin Wi 53151- 262-786-1500 250 |James President
Manufacturing 2708 O'Rourke
Master Lock Co LLC| 332510|Hardware Master Lock Co LLC 2600 N 32nd St Milwaukee wi 53210- 414-444-2800 |http://www.masterlock.com 370 |Barry Jondahl |Systems Barry Systems Infrastructure
Manufacturing 2506 Infrastructure & Jondahl & Operations
Operations
Wisconsin Coil 332612|Spring (Light Gauge) S82w19125 Apollo Dr Muskego wi 53150- 414-422-2000 |http://www.wicoil.com 70 |Ed Lanke President
Spring Inc Manufacturing 9270
American Cable 332618|Other Fabricated Wire N57w14600 Shawn Cir Menomonee [WI 53051- 262-252-7200 |http://www.americancable.com 30 |Eric Kosek Executive Director
Product Manufacturing Falls 5932
Badger Wire Inc 332618|Other Fabricated Wire 16830 Pheasant Dr Brookfield wi 53005- 262-784-9409 150 |Tom Harwood |Chief Executive Rich Horky |President
Product Manufacturing 4401 Officer
C | Banker Wire & 332618|Other Fabricated Wire 600 Perkins Dr Mukwonago [WI 53149- 262-679-9609 110 |George President
Iron Works Product Manufacturing 1454 Boxhorn
Fortress 332618|Other Fabricated Wire 2225 S 170th St New Berlin wi 53151- 262-797-7520 |http://www.fortress-mfg.com 70 |Dale Radtke |[Engineering/Techni
Manufacturing Inc Product Manufacturing 2289 cal
Lucas-Milhaupt Inc 332618|Other Fabricated Wire |Handy and Harman Ltd |5656 S Pennsylvania Cudahy wi 53110- 414-769-6000 |http://www.lucasmilhaupt.com 150 |Phillip Maliet |President
Product Manufacturing Ave 2453
Milwaukee Chaplet 332618|Other Fabricated Wire 17000 W Rogers Dr New Berlin wi 53151- 262-782-3550 |http://www.milwaukeechaplet.com 50 |Mike Engineering/Techni
& Manufacturing Co Product Manufacturing 2233 Witkowski cal

Inc
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Rexnord Engineered| 332618|Other Fabricated Wire |RBS Global, Inc. 4800 W Mitchell St Milwaukee wi 53214- 414-643-3000 |http://www.rexnord.com 350 |Ricardo Leon |Finance Executive
Chain Product Manufacturing 5408
Safeway Sling USA | 332618|Other Fabricated Wire 6209 Industrial Ct Greendale wi 53129- 414-421-7303 |http://www.safewaysling.com 30 |Sue Szymczak|Owner
Inc Product Manufacturing 2433
A C Tool Machine 332710|Machine Shops W185n11424 Whitney Germantown [WI 53022- 262-255-1552 |http://www.actool.biz 30 |Fritz Schwartz |Owner, Finance
Co Dr 3132 Executive
A S Pindel Corp 332710|Machine Shops 2505 S 170th St New Berlin wi 53151- 262-786-2550 |http://www.pindel.com 50 [Marc Pindel |Owner

2705
AAA Sales & 332710|Machine Shops 1120 W Northbranch Oak Creek wi 53154- 414-571-4142 |http://www.aaase.com 125 |Mike Mazur Owner
Engineering Inc Dr 1464
Ace Precision 332710|Machine Shops W146n5714 Enterprise Menomonee [WI 53051- 262-252-4003 |http://www.aceprecision.com 200 |Gary Fuller Administrator Bruce Administrator;
Machining Ave Falls 5916 Richmond,; Administrator

Gary Fuller

ACI Industries 332710|Machine Shops 851 N Progress Dr Saukville wi 53080- 262-268-2837 |http://www.aci-industries.net 49 |Bill Nell Owner

1615
Becker Machine Co | 332710|Machine Shops N51w13270 Brahm Ct Menomonee [WI 53051- 262-781-6009 |http://www.beckermachine.com 30 |Mark Becker |Owner, Sales
Inc Falls 7044 Executive
Busch Precision Inc | 332710|Machine Shops 8200 N Faulkner Rd Milwaukee wi 53224- 414-362-7300 |http://www.buschprecision.com 35 |Mike Mallwitz |President, Sales

2841 Executive
Daco Jaw Co 332710|Machine Shops 404 S 116th St Milwaukee wi 53214- 414-476-8107 |http://www.dacojaw.com 60 |Ken Lebal Manager-Sales

1003
Dave's Job Shop 332710|Machine Shops 865 Cleveland Ave Hartford wi 53027 262-673-4321 57 |Mark Schulteis |Owner
Frantz Machine 332710|Machine Shops 1785 S Johnson Rd New Berlin wi 53146- 262-544-5611 |http://www.frantzmachine.com 40 |Don Frantz Owner, Finance
Products Inc 1263 Executive, Sales

Executive
Frentzel Products 332710|Machine Shops 125 W Melvina St Milwaukee wi 53212- 414-962-2448 |http://www.frentzelproducts.com 25 |Tom Frentzel |President
Inc 1127
Gamfg Precision 332710|Machine Shops 5215 W Airways Ave Franklin wi 53132- 414-423-6400 |http://www.gamfg.com 350 |Joe Carr President
LLC 8860
Grede 332710|Machine Shops Grede Holdings Llc W139n5470 Oak Ln Menomonee [WI 53051- 262-567-5070 |http://www.grede.com 50 |George Network George Network Administrator
Falls 7002 Pappas Administrator Pappas

Harken 332710|Machine Shops 920 S Prairie Ave Waukesha wi 53186- 262-542-8166 |http://www.accurateproducts.biz 100 |Robert President
Manufacturing 5971 Stippich
Hi-Mar SPECIALTY | 332710|Machine Shops 3801 W Mckinley Ave, Milwaukee wi 53208- 414-342-5443 |http://www.hi-mar.net 30 |Paul Bradin Manager
LLC Ste F 2869
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In-Place Machining 332710|Machine Shops 3811 N Holton St Milwaukee wi 53212- 414-562-2000 |http://www.inplace.com 80 [Jonathon Eder |President
Co 1213
Instrument 332710|Machine Shops 820 Swan Dr Mukwonago [WI 53149- 262-363-7307 |http://www.idcwi.com 100 |Jon Sinnett President Susan Manager-Office; Chief
Development Corp 1446 Modesto; Operating Officer;
Glenn Manager-Quality;
Integrated Tool & 332710|Machine Shops 147 E Becher St Milwaukee Wi 53207- 414-744-1748 (http://www.integratedmachining.com| 26 |ErvJens Executive Director,
Machine 1244 Sales Executive
Jordan Machinery 332710|Machine Shops 512 S 5th St Milwaukee wi 53204- 414-272-0828 25
Corp 1594
Kempsmith Machine| 332710|Machine Shops 1820 S 73rd St Milwaukee wi 53214- 414-256-8160 |http://www.kempsmith-dl.com 50 |Robert Burris [Owner & Chief
Co 4722 Executive Officer
Kinetic Co 332710|Machine Shops 6775 W Loomis Rd Greendale wi 53129- 414-425-8221 |http://www.knifemaker.com 75 |Joseph President Ken Coombs |Site Manager
2700 Masters
Lebal Industries Co 332710|Machine Shops 404 S 116th St Milwaukee wi 53214- 414-475-6850 |http://www.milwaukeemachineworks.| 75 |Jim Obryan Finance Executive
Inc 1003 com
Manitowoc Crane 332710|Machine Shops Manitowoc Crane Group{1190 Mineral Springs Port wi 53074- 262-284-5504 |http://www.manitowoc.com 60 |Rachel Witt Human Resources
Group Dr Washington 2168 Executive
Mantel Machine 332710|Machine Shops W141n9350 Fountain Menomonee [WI 53051- 262-255-6780 |http://www.mantelmachine.com 50 |Dale Mantel |President
Products Inc Blvd Falls 1626
Metalcut Products 332710|Machine Shops 1024 Michigan Ave South wi 53172- 414-762-6480 105 |Jim Fischer Vice President
Inc Milwaukee 2513
Mica Tool & 332710|Machine Shops 730 Perkins Dr Mukwonago (W1 53149- 262-363-9363 |http://www.micatool.com 26 |Frank Owner
Manufacturing 1455 Concotelli
Milwaukee Bearing 332710|Machine Shops W134n5235 Campbell Menomonee [WI 53051- 262-783-1100 |http://www.milwaukeebearing.com 62 |Ken President
& Machining Dr Falls 7000 Chybowski
Milwaukee Machine | 332710|Machine Shops 404 S 116th St Milwaukee wi 53214- 414-476-3285 |http://www.milwaukeemachineworks.| 80 |DanaLynch |President Terry Wolf Site Manager
Works 1003 com
National 332710|Machine Shops 7641 S 10th St Oak Creek wi 53154- 414-571-1000 |http://www.nationaltechnologies.com| 100 |Thomas Owner, Marketing |Brien Site Manager; Site
Technologies Inc 1911 Harrington Executive, Sales Dolgner; Manager; Operations
Executive Bryan Executive
Neosho Trompler 332710|Machine Shops 580 S Industrial Dr, Ste Hartland wi 53029- 262-367-5600 |http://www.trompler.ws 60 [Christina President, Sales
Inc 1 2357 Trompler Executive
Northern Gear 332710|Machine Shops 5801 W Franklin Dr Franklin wi 53132- 414-423-9460 |http://www.northerngear.com 100 |RonJanusz |President, IT
Machining 8610 Executive, Human
Resources
Owens Industries 332710|Machine Shops 7815 S 6th St Oak Creek wi 53154- 414-764-1212 |http://www.owensind.com 40 |Krishna Owner
Inc 2045 Adusumilli
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P D Peterka & 332710|Machine Shops 675 N Progress Dr Saukville wi 53080- 262-284-8920 |http://www.pdpeterka.com 25 |Patrick Owner, Finance
Associates Inc 1611 Peterka Executive, Sales
Executive
Parameters 332710|Machine Shops 900 W Sunset Dr Waukesha wi 53189- 262-549-3448 45  |Richard Owner
Industries Inc 7018 Schwictenburg
Precision 332710|Machine Shops N114w19225 Clinton Dr] Germantown [WI 53022- 414-255-6116 35 |Cheryl Ann President
Innovations Inc 3015
Premier Aluminum 332710|Machine Shops 5911 Hillcrest Dr Allenton wi 53002- 262-629-5503 |http://www.premieraluminum.com 30 [Jason General Manager
Inc 9515 Dannenber
Reynolds Machine 332710|Machine Shops S66wW17626 Martin Dr Muskego wi 53150- 262-679-6666 48  |Wilbur Owner, Finance
Co 9737 Reynolds Executive, Sales
Executive
Spirit Manufacturing |  332710|Machine Shops 5340 S Emmer Dr New Berlin wi 53151- 262-784-4020 |http://www.spiritmanufacturing.com 50 |[Tim Pilat President
Inc 7365
Sullivan Corp 332710|Machine Shops 460 Cardinal Ln Hartland wi 53029- 262-369-7200 |http://www.thesullivancorp.com 50 |Al Moir President Bob Operations Executive
2331 Schemenaue
r
Tape Machining 332710|Machine Shops 2222 S Calhoun Rd New Berlin wi 53151- 262-782-7070 |http://www.tapemachining.com 25 |Steven Sales Executive
Corp 2220 Podjaski
TNS Machining 332710|Machine Shops W190s8151 Mercury Muskego wi 53150- 262-679-1993 |http://www.tnsmachining.com 25 |Scott Rowinski|Owner
Facilities Inc Dr 9152
Toolrite 332710|Machine Shops 16400 W Lincoln Ave New Berlin wi 53151- 262-782-7050 |http://www.toolrite.com 60 |[Bernard President
Manufacturing Co 2850 Schreib
Trace-A-Matic Corp | 332710[Machine Shops 1570 Commerce Ave Brookfield wi 53045- 262-797-7300 |http://www.traceamatic.com 90 [Thorsten President
5284 Wienss
Universal Brixius Inc| 332710|Machine Shops MIC Group 5880 N 91st St Milwaukee wi 53225- 414-466-3800 |http://www.ubrixius.com 90 |Brian Nuetzel [General Manager
2749
UPI Manufacturing 332710|Machine Shops S87w35670 Godfrey Ln Eagle wi 53119- 262-594-3315 |http://www.upimfg.com 35 |Jeff Dretzka |Owner
2332
Urban 332710|Machine Shops 1288 Hickory St Pewaukee wi 53072- 262-691-2455 |http://www.urban-mfg.com 100 |Rob Manager- Rob Manager-Operations;
Manufacturing Inc 3955 Hammond Operations Hammond; |Manager-Quality
Tom
V & L Tool Inc 332710|Machine Shops 2021 Mac Arthur Rd Waukesha wi 53188- 262-547-1226 |http://www.vltool.com 160 |Gerald President Randy Vice President-
5647 Schaefer Schaefer Operations
W S Machine & Tool| 332710[{Machine Shops 2525 S 162nd St New Berlin wi 53151- 262-780-7000 33 |Bill Orme Owner John Gross |Operations Executive
2807
Wesco Machine 332710|Machine Shops S84w18569 Enterprise Muskego wi 53150- 262-679-4799 |http://www.wescomachine.com 40 |Len Mueller  |Owner
Products Inc Dr 8789
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World Class 332710|Machine Shops S82w18762 Gemini Dr Muskego wi 53150- 262-679-4600 |http://www.wizaindustries.com 25 |[Mark Veley Manager
Manufacturing 9222
Advance Screw 332721|Precision Turned 3767 S Kinnickinnic St Francis Wi 53235- 414-483-6200 29 |Edward President
Products Inc Product Manufacturing Ave 4223 Schwalbach
Barton Precision 332721|Precision Turned 4991 Hron Rd West Bend wi 53095 262-334-5583 |http://www.bartonproducts.com 50 [Valerie Hron |President
Components Product Manufacturing
Hanel Corp 332721|Precision Turned 16600 W Ryerson Rd New Berlin wi 53151- 262-784-3131 |http://www.hanelcorp.com 45 |Mark Strehlow |President & Chief
Product Manufacturing 3597 Executive Officer
Howard G Hinz Co 332721|Precision Turned 9930 S Franklin Dr Franklin wi 53132- 414-421-8890 |http://www.hinzcompany.com 25 |David Hinz President Kal Site Manager
Inc Product Manufacturing 8846 Napieralski
Hystro Products Inc | 332721|Precision Turned 900 Armour Rd Oconomowoc [WI 53066- 262-567-4517 |http://www.hystro.com 30 |Alfred Manne |President
Product Manufacturing 3954
Roband Corp 332721|Precision Turned N92w15966 Megal Dr Menomonee [WI 53051- 262-251-7920 |http://www.roband.com 78 [Jim Frings Owner Dan Hinners |Operations Executive
Product Manufacturing Falls 1556
Standard Machine 332721|Precision Turned 301 N Progress Dr Saukville wi 53080- 262-375-0040 |http://www.standardmachineonline.c| 80 [John Susen |President
Co Inc Product Manufacturing 1697 om
ITW Shakeproof 332722|Bolt, Nut, Screw, ITW Shakeproof IndL {3704 N Palmer St Milwaukee wi 53212- 414-264-5090 |http://www.shakeproof.com 70 |Keith Logson [Plant Manager
Industrial Products Rivet, and Washer Products 1549
Manufacturing
Raybar Co Inc 332722|Bolt, Nut, Screw, 303 N Progress Dr Saukville Wi 53080- 262-377-0666 70 |Robert Susen |President
Rivet, and Washer 1605
Manufacturing
Universal Metrics 332722|Bolt, Nut, Screw, N60w16590 Kohler Ln Menomonee |WI 53051- 262-252-4167 |http://www.umimetric.com 35 |Steve Krueger |Owner, Sales
Rivet, and Washer Falls 5630 Executive
Manufacturing
FPM/Milwaukee 332811|Metal Heat Treating 11200 W Heather Ave Milwaukee wi 53224- 414-355-7900 |http://Aww.fpmht.com 35 |[Scott Licklider [Manager
2204
Hudapack Heat 332811|Metal Heat Treating 5512 W Airways Ave Franklin wi 53132- 414-421-5140 |http://www.hudapack.com 30
Treating 9109
Service Heat 332811|Metal Heat Treating 9320 N 107th St Milwaukee wi 53224- 414-355-1020 |http://www.serviceht.com 40 |Paul Armitage |President
Treating Inc 1189
Therm-Tech Of 332811|Metal Heat Treating 301 Travis Ln Waukesha wi 53189- 262-549-1878 100 |Steve Wiberg |President
Waukesha Inc 7927
Treat All Metals Inc 332811|Metal Heat Treating 5140 N Port Milwaukee wi 53217- 414-962-2500 |http://www.treatallmetals.com 65 |Richard President Claude Lippi [Manager-Administrative
Washington Rd 5462 Fullington Operations & Inside
Sales
A & E Cleaning & 332812|Metal Coating, 1000 W Pelton Dr Oak Creek wi 53154- 414-766-1180 100 |Alan Rogowski|President
Grinding Engraving (except 1130

Jewelry and
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C R Industries Inc 332812|Metal Coating, 5757 S Pennsylvania Cudahy wi 53110- 414-744-3996 |http://www.crindustriesinc.com 60 [Clarence President & Chief
Engraving (except Ave 2464 Weisflog Executive Officer
Jewelry and
Columbia Grinding 332812|Metal Coating, 7411 S 10th St Oak Creek wi 53154- 414-762-7320 |http://www.columbiagrinding.com 30 |Richard Owner, Finance
Inc Engraving (except 1907 Lussier Executive, Sales
Jewelry and Executive
Custom Production 332812|Metal Coating, N56w13500 Silver Menomonee [WI 53051- 262-783-5770 |http://www.customproductiongrind.c 45 |Robert Marx |Owner
Grinding Inc Engraving (except Spring Rd Falls 6128 om
Jewelry and
Hentzen Coatings 332812|Metal Coating, 6937 W Mill Rd Milwaukee wi 53218- 414-353-4200 |http://www.hentzen.com 100 |Albert Hentzen|President Chuck Manager-Materials
Inc Engraving (except 1225 Brummond
Jewelry and
Kettle Moraine 332812|Metal Coating, 1201 Oak St Ste 10 |West Bend wi 53095- 262-677-2291 |http://www.pioneerdental.net 45 |John Heyer President, Sales
Coatings Engraving (except 3800 Executive
Jewelry and
Plastic Coating Corp| 332812|Metal Coating, 3465 W Mill Rd Milwaukee wi 53209- 414-352-2628 |http://www.plasticoating.com 50 [Christopher President Nick Simonet |Plant Manager
Engraving (except 3128 Karnish
Jewelry and
Stork Cellramic Inc 332812|Metal Coating, Stork Herron Testing 8399 N 87th St Milwaukee wi 53224- 414-357-0260 |http://www.storkcellramic.com 36 |Bobbi Olp Corporate Bobbi Olp Corporate Secretary
Engraving (except Labs Inc 2845 Secretary
Jewelry and
T-Lon Products Inc 332812|Metal Coating, 1110 Richards Rd Hartland wi 53029- 262-367-2333 |http://www.t-lon.com 40 |Chris Olson Owner
Engraving (except 8356
Jewelry and
Volatile Free Inc 332812|Metal Coating, 19500 Janacek Ct Brookfield wi 53045- 262-787-0400 |http://www.volatilefree.com 30 [Nancy President
Engraving (except 6116 Hochmuth
Jewelry and
Wisconsin 332812|Metal Coating, 2435 S 170th St New Berlin wi 53151- 262-786-4521 |http://www.wi-engraving.com 26 |C Kambouris |President
Engraving Co Engraving (except 2788
Jewelry and
Wismarq Corp 332812|Metal Coating, 930 Armour Rd Oconomowoc (W1 53066- 262-244-0053 |http://www.wismarg.com 75 |Jan Terrizzi President
Engraving (except 3954
Jewelry and
Acme Galvanizing 332813|Electroplating, Plating, 2730 S 19th St Milwaukee wi 53215- 414-645-3250 |http://www.acmegalv.com 70 |Edward Weiss |Co-Owner &
Inc Polishing, Anodizing 3700 President
and Coloring
Artistic Plating 332813|Electroplating, Plating, 405 W Cherry St Milwaukee wi 53212- 414-271-8138 |http://www.artisticplating.net 58 |John Lindstedt |President Andrea Dillon |Manager-Quality
Polishing, Anodizing 3867
and Coloring
Badger Metal 332813|Electroplating, Plating, 4021 S Kinnickinnic St Francis wi 53235- 414-482-4820 |http://www.badgermetalfinishing.com| 30 |Stan Fronczak |President & Owner
Finishing Inc Polishing, Anodizing Ave 4904
and Coloring
Chrome Tech Of 332813|Electroplating, Plating, 10020 S 54th St Franklin wi 53132- 414-282-5500 |http://www.chrometech.net 35 |[Alan Henry Owner, Finance
Wisconsin Polishing, Anodizing 7611 Executive
and Coloring
Eagle Metal 332813|Electroplating, Plating, 919 W Pierce St Milwaukee wi 53204- 414-382-7400 |http://www.eaglefinishing.com 40 |William Radish|Manager
Finishing LLC Polishing, Anodizing 1326
and Coloring
Elite Finishing LLC 332813|Electroplating, Plating, 3270 S 3rd St Milwaukee wi 53207- 414-489-9710 |http://www.elitefinishing.net 50 [Jaime Owner
Polishing, Anodizing 2633 Maliszewski

and Coloring
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Hydro-Platers Inc 332813|Electroplating, Plating, 3525 W Kiehnau Ave Milwaukee wi 53209- 414-352-6216 |http://www.hydro-platers.com 25 |Martin Owner, Finance
Polishing, Anodizing 3112 Kraninger Executive
and Coloring
Milwaukee Plating 332813|Electroplating, Plating, 1434 N 4th St Milwaukee wi 53212- 414-272-3433 |http://www.milwaukeeplating.com 40 |A Mattacotti President Ernest Hooks |Site Manager
Polishing, Anodizing 3888
and Coloring
Southwest Metal 332813|Electroplating, Plating, 2445 S Calhoun Rd New Berlin wi 53151- 262-784-1919 |http://www.swmetalfinishing.com 130 |Jack Strunsee |President
Finishing Polishing, Anodizing 2709
and Coloring
Zinc Inc 332813|Electroplating, Plating, 277 Weil Dr Slinger wi 53086- 262-644-7787 |http://lwww.zincinc.com 35 |Dean Zerbst |President
Polishing, Anodizing 9376
and Coloring
Definox 332911|Industrial Valve 16720 W Victor Rd New Berlin Wi 53151- 262-797-5730 120
Manufacturing 4131
Deltrol Corp./ Deltrol| 332911|Industrial Valve Deltrol Controls 2740 S 20th St Milwaukee wi 53215 414-671-6800 |http://ww.deltrol.com 100
Controls Division Manufacturing
Elwood Corp 332911|Industrial Valve Elwood Corp 195 W Ryan Rd Oak Creek wi 53154- 414-764-7500 |http://www.elwood.com 60 |Robert Larson |President Ray Erbe; Vice President &
Manufacturing 4400 John General Manager;
Hoeppner; Manager-Quality &
Actuant Corporation | 332912|Fluid Power Valve and|Actuant Corporation 13000 West Silver N86 Menomonee [WI 53051 262-293-1500 |http://www.actuant.com/ 6,200 |Robert Chairman of the Mark Chief Operating Officer,
Hose Fitting Spring Drive W1250 (Falls Arzbaecher Board, President, [Goldstein; Executive Vice
Manufacturing 0 Chief Executive Varun Rao  |President; Country
Dynex/Rivett Inc 332912|Fluid Power Valve and 770 Capitol Dr Pewaukee wi 53072- 262-691-0300 |http://www.dynexhydraulics.com 105 |Raymond President
Hose Fitting 2590 Warell
Manufacturing
Bradley Corp 332913|Plumbing Fixture Bradley Corp 7020 W Parkland Ct Milwaukee wi 53223- 414-354-7653 |http://www.bradleycorp.com 135 |Larry Stover |Vice President
Fitting and Trim 4027
Manufacturing
Forrer Supply Co 332919|Other Metal Valve and W194n11811 Germantown [WI 53022- 262-255-3030 |http://www.forrersupply.com 35 |Steve Forrer |Owner
Pipe Fitting Mccormick Dr 2464
Manufacturing
Fall River 332991|Ball and Roller 4160 S 13th St Milwaukee wi 53221- 414-282-5868 |http://www.gatortool.com 40 |David President Mike Muth Site Manager
Manufacturing Co Bearing Manufacturing 1727 Mendendorp
Fusion Babbitting 332991|Ball and Roller 4540 W Burnham St Milwaukee wi 53219- 414-645-5800 |http://www.fusionbabbitting.com 32 |John Povlich |President
Co Bearing Manufacturing 1607
Oconomowoc 332991|Ball and Roller 856 Armour Rd Ste A |Oconomowoc [WI 53066- 262-567-8383 |http://www.oconomowocmfg.com 50 |Donald Sydow |Owner Donald Owner
Manufacturing Bearing Manufacturing 3976 Sydow
RBS Global, Inc. 332991 (Ball and Roller RBS Global, Inc. 4701 West Greenfield |4701 Milwaukee Wi 53214 414-643-3000 |http://www.rexnord.com 6,200 |Todd Adams |President and Chief
Bearing Manufacturing Avenue Greenfi Executive Officer -
eld RBS Global and
Rexnord Corp 332991|Ball and Roller Rexnord Corp 4701 W. Greenfield Milwaukee wi 53214- 414-643-3000 |http://www.rexnord.com 7,400 |Todd Adams; |President, Chief Bill Hott; Manager of Operations
Bearing Manufacturing Avenue 5310 Todd Adams |Executive Officer, |Bryan Hitz; [Support; Vice President
Director; President [Mike Gallant; |Operations; Vice
Lee Precision Inc 332993|Ammunition (except 4275 County Road U Hartford wi 53027- 262-673-3075 |http://www.leeprecision.com 60 [John Lee President
Small Arms) 9456

Manufacturing
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A&A Manufacturing 332996|Fabricated Pipe and |A & A Manufacturing 2300 S Calhoun Rd New Berlin wi 53151 262-786-1500 |http://www.gortrac.com 350
Co., Inc./ Gortrac Pipe Fitting Co., Inc.
Division Manufacturing
Construction Forms, | 332996|Fabricated Pipe and 777 Maritime Ave Port wi 53074 262-268-6800 |http://www.constructionforms.com 80
Inc./ Ultra Tech Pipe Fitting Washington
Division Manufacturing
Mechanical 332996|Fabricated Pipe and 8900 N 51st St Milwaukee wi 53223- 414-354-8070 |http://www.mechanicalindustries.co 80 |[Chuck Norris [Chief Executive
Industries Pipe Fitting 2499 m Officer
Manufacturing
Rundle Spence 332996|Fabricated Pipe and 2075 S Moorland Rd New Berlin wi 53151- 262-782-3000 |http://www.rundle-spence.com 60 |David Spence |President
Manufacturing Co Pipe Fitting 2399
Manufacturing
Sharpe Fabrication 332996|Fabricated Pipe and 2550 S 170th St New Berlin wi 53151- 262-754-0369 |http://www.sharpeproducts.com 25 |Paul Owner
Inc Pipe Fitting 2706 Krickeberg
Manufacturing
Wisconsin Nipple & | 332996|Fabricated Pipe and 1900 S 89th St Milwaukee wi 53227- 414-321-3435 |http://www.wisnip.com 60 |Joyce Director-Human
Fitting Pipe Fitting 1612 Brandon Resources
Manufacturing
Allister Fabricating 332999|All Other 21319 W Good Hope Lannon wi 53046- 262-251-3540 50 |Gregory Owner
Co Miscellaneous Rd 9718 Sieckert
Fabricated Metal
Alloy Products Corp | 332999|All Other 1045 Perkins Ave Waukesha wi 53186- 262-446-3654 |http://www.alloyproductscorp.com 100 |Craig Bear President Nan Delany; |Coordinator-Shipping;
Miscellaneous 5249 Ron Manager-Quality
Fabricated Metal Kasprzak Assurance
General Metalworks |  332999|All Other 10245 N Enterprise Dr Mequon wi 53092- 262-238-7000 |http://www.genmet.com 50 |Eric Ishister  [Chief Executive Charles Manager-Quality;
Corp Miscellaneous 4636 Officer Minor; Bill Manager-Shipping &
Fabricated Metal Mahnke; Receiving; Administrator
Helgesen Industries |  332999|All Other 7261 State Road 60 Hartford wi 53027- 262-673-4444 |http:/lwww.helgesen.com 400 |Tom Marshall |President, Nate Operations Executive
Inc Miscellaneous 9243 Marketing Marshall
Fabricated Metal Executive
Lippmann- 332999|All Other 3271 E Van Norman Cudahy wi 53110- 414-744-2565 |http://www.lippmann-milwaukee.com| 90 |Diane Gabriel |Chief Executive
Milwaukee Inc Miscellaneous Ave 1047 Officer
Fabricated Metal
Metro Welding & 332999|All Other W224s8580 Industrial Big Bend wi 53103- 262-662-3477 |http://www.metrowelding.net 40
Fabricating Co Miscellaneous Dr 9769
Fabricated Metal
Sjoberg Tool & 332999|All Other 535 S Industrial Dr Hartland wi 53029- 262-367-4469 |http://www.sjobergtool.com 55 |Emmett President, Finance [Dale Wagner |Site Manager
Manufacturing Corp Miscellaneous 2323 Sjoberg Executive, Sales
Fabricated Metal Executive
Steel Craft Corp 332999|All Other 105 Steelcraft Dr Hartford wi 53027- 262-673-6770 |http://www.scc-wi.com 250 |Gene President & Chief  [Kelly Administrator, Finance
Miscellaneous 1631 Wendorff Executive Officer  [Wendorff Executive, Marketing
Fabricated Metal Executive
Technical Metal 332999|All Other 2737 S 31st St Milwaukee wi 53215- 414-645-5540 |http://www.tmsinc.net 50 |Tom Sheahan |President
Specialties Miscellaneous 3613
Fabricated Metal
Veolia 332999|All Other Veolia ES Indl Svc Inc (1275 Mineral Springs Port wi 53074- 262-284-6855 |http://www.veoliaes.com 45
Environmental Miscellaneous Dr Washington 2163
Services Fabricated Metal
Wausau Equipment | 332999(All Other Seagrave Fire 1905 S Moorland Rd New Berlin wi 53151- 262-784-6066 |http://www.wausau-everest.com 100 |Rod Winter President
Co Inc Miscellaneous Apparatus LLC 2321

Fabricated Metal
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Douglas Dynamics 333112|Lawn and Garden Douglas Dynamics Inc  [7777 North 73rd Street (7777 N |Milwaukee wi 53223 414-354-2310 |http://www.douglasdynamics.com 525 |James Janik |President, Chief Keith Hagelin |Vice President -
Inc Tractor and Home 73rd Executive Officer, Operations
Lawn and Garden Street Director
Mixer Systems Inc 333120|Construction 190 Simmons Ave Pewaukee wi 53072- 262-691-3100 |http://www.mixersystems.com 60 [William Boles |President
Machinery 2506
Manufacturing
Rexcon 333120|Construction 7100 N Teutonia Ave Milwaukee wi 53209- 414-351-8181 |http://www.rexcon.com 50 [John Jacob President Mike Vice President-
Machinery 2320 Redmond Operations
Manufacturing
Ruemelin 333120|Construction 3860 N Palmer St Milwaukee wi 53212- 414-962-6500 |http://www.ruemelin.com 30
Manufacturing Co Machinery 1293
Manufacturing
Transport Cranes 333120|Construction 2050 Constitution Ave Hartford wi 53027- 262-670-6100 |http://www.transportcranes.com 30 |Jeff Soldner |President, Finance
LLC Machinery 8915 Executive, Sales
Manufacturing Executive
Trimen Industries 333120|Construction 688 W Silver Beach Rd Belgium wi 53004- 262-285-4225 72 |Michael Watry |President
Inc Machinery 9447
Manufacturing
Wacker Neuson 333120|Construction N92w15000 Anthony Menomonee [WI 53051- 262-255-0500 |http://www.groundheaters.com 500 |Christopher Chief Executive Sonia Lu System, Database
Corp Machinery Ave Falls 1504 Bernard Officer Administrator
Manufacturing
Jadair Inc 333131|Mining Machinery and 235 W Grand Ave Port wi 53074- 262-284-3411 |http://www.jadair.com 27 |David President, Sales
Equipment Washington 2238 Schmutzler Executive
Manufacturing
Joy Global Inc. 333131|Mining Machinery and |Joy Global Inc. 100 E. Wisconsin Suite Milwaukee wi 53202 414-319-8500 |http://www.joyglobal.com 14,500 |Michael President, Chief Dennis Executive Vice
Equipment Avenue 2780, Sutherlin; Executive Officer, |Winkleman; |President -
Manufacturing 100 E Randal Baker [Director; President [Edward Administration;
Dorner Mfg. Corp./ 333220|Plastics and Rubber 581 S Industrial Dr Hartland wi 53029 262-369-4600 |http://www.autologik.com 30
Autologik Industry Machinery
Manufacturing
Zerand Corp 333291|Paper Industry 15800 W Overland Dr New Berlin wi 53151- 262-827-3800 |http://www.zerand.com 60 |Jim Kaestner |Site Manager Jim Kaestner |Site Manager
Machinery 2882
Manufacturing
Precision Screw 333292|Textile Machinery S82w19275 Apollo Dr Muskego wi 53150- 262-679-9000 |http://www.heli-tek.com 45 |Wade Chief Executive James Chief Operating Officer
Thread Corp Manufacturing 9270 Simpson Officer Lauber
Ivarson Inc 333294|Food Product 3100 W Green Tree Rd Milwaukee wi 53209- 414-351-0700 |http://www.ivarsoninc.com 55 |Glenn Ivarson |President
Machinery 2535
Manufacturing
Perlick Corp 333294|Food Product 8300 W Good Hope Rd Milwaukee wi 53223- 414-353-7060 |http://www.perlick.com 250 |Steven Co-Chief Executive |Fred Luehrs; |General Manager-
Machinery 4524 Bergum Officer Diane Operations; Manager-
Manufacturing Wittkopf; Jon |Customer Service &
Bastian Micra 333313|Office Machinery 4480 N 132nd St Butler wi 53007- 262-781-5500 |http://www.westernstatesenvelope.c | 500 |Mark President
Document-Carrier Manufacturing 2015 om Lemberger
Financial Equipment| 333313|Office Machinery N113w18825 Carnegie Germantown [WI 53022- 262-255-6350 |http://www.fecwi.com 30
Co Manufacturing Dr 3001
Printing & Business | 333313|Office Machinery 419 W Boden St Milwaukee wi 53207- 414-747-1110 |http://www.printingbusinesssolutions| 30 |Christopher Owner, Finance
Solutions Manufacturing 6275 .com Bartnick Executive, Sales

Executive
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Eye Communication | 333315|Photographic and 455 E Industrial Dr Hartland wi 53029- 262-367-1372 |http://www.eyecom.com 50 |Charles Manager-
Systems Inc Photocopying 2330 Lukasik International Sales
Equipment
ABB Inc 333319|Other Commercial and|ABB Inc 2487 S Commerce Dr New Berlin wi 53151- 262-785-3400 |http://www.abb.com/automation 300 |Mats Sjoberg |Information
Service Industry 2717 Technology
Machinery
Air Logic Power 333319|Other Commercial and| Total Automated 1745 S 38th St Milwaukee wi 53215- 414-671-3332 |http://www.alpsleak.com 30 [Jane Wochos [Controller
Systems LLC Service Industry Solutions, Inc. 2017
Machinery
Aladdin Engineering | 333319|Other Commercial and 1100 S Prairie Ave Waukesha wi 53186- 262-544-5994 |http://www.aladdinengmfg.com 30 |Ed Horn Owner Ed Horn; Owner; Operations
& Manufacturing Inc Service Industry 5971 David Matz
Machinery
Alto-Shaam Inc 333319|Other Commercial and W164n9221 Water St Menomonee [WI 53051- 262-251-3800 |http://www.alto-shaam.com 360 |Randy Brown |Management
Service Industry Falls 1401 Information
Machinery Systems
Bevco Engineering 333319|Other Commercial and W222n5739 Miller Way Sussex wi 53089- 262-820-2400 |http://www.bevcoengineering.com 50 |Chris Shult President
Co Inc Service Industry 3988
Machinery
Broan-NuTone LLC | 333319|Other Commercial and|Nortek Inc 926 W State St Hartford wi 53027 262-673-4340 |http://www.broan-nutone.com 664
Service Industry
Machinery
Felins Inc 333319|Other Commercial and 8306 W Parkland Ct Milwaukee wi 53223- 414-355-7747 |http://www.felins.com 35 |[Bruce Bartelt [Finance Executive
Service Industry 3832
Machinery
Fire Brick Engineers| 333319|Other Commercial and 2400 S 43rd St Milwaukee wi 53219- 414-383-6000 |http://www.firebrickengineers.com 50 [Steven President
Co Service Industry 2311 Powers
Machinery
Paper Machinery 333319|Other Commercial and 8900 W Bradley Rd Milwaukee wi 53224- 414-354-8050 |http://www.papermc.com 200 |Donald Owner Gerald Meier |Vice President-
Corp Service Industry 2822 Baumgartner Packaging Division
Machinery
UEMSI 333319|Other Commercial and W137n5560 Williams Pl Menomonee [WI 53051- 262-783-6666 |http://www.uemsi.com 45 |Alison President & Director;
Service Industry Falls 7067 Dresang Human Resources
Machinery
Voeller Inc 333319|Other Commercial and 455 N Moore Rd Port Wi 53074- 262-284-3114 30 |Ted Burbach [President, Finance
Service Industry Washington 1844 Executive
Machinery
Hydro-Thermal Corp| 333414|Heating Equipment Hydro-Thermal Corp 400 Pilot Ct Waukesha wi 53188- 262-548-8900 |http://www.hydro-thermal.com 40 |Jim Zaiser President
(except Warm Air 2439
Furnaces)
Desert Aire 333415]|Air-Conditioning and N120w18485 Freistadt Germantown [WI 53022- 262-946-7400 |http://www.desert-aire.com 70 |Keith Coursin |President Jim Devalk |Manager-Shipping
Warm Air Heating Rd 1744
Equipment and
Kuhlman Inc 333415|Air-Conditioning and N56w16865 Ridgewood|Ste 100(Menomonee (Wi 53051- 262-252-9400 |http://www.kuhimaninc.com 55 |Ronald President
Warm Air Heating Dr Falls 5670 Kuhlman
Equipment and
Nova Industries Inc 333415]|Air-Conditioning and 5401 W Franklin Dr Franklin wi 53132- 414-423-7230 100 |Michael O President & Chief  [Martin Director-Quality
Warm Air Heating 8624 Brien Executive Office Fechter
Equipment and
Vilter Manufacturing | 333415|Air-Conditioning and [Emerson Climate Tech |5555 S Packard Ave Cudahy wi 53110- 414-744-0111 200 |John Barry Operations John Barry; |Operations; President,
LLC Warm Air Heating Inc 2623 Ronald Chief Executive Officer
Equipment and Prebish; & Chief Operating
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Atlas Pipe 333512|Machine Tool (Metal 11133 W Rogers St Milwaukee wi 53227- 414-321-8400 |http://www.atlaspipethreading.com 25 |Richard President
Threading Co Cutting Types) 1139 Ludwig
Manufacturing
Davis & Thompson 333512|Machine Tool (Metal N58w14630 Shawn Cir Menomonee [WI 53051- 262-252-3686 35
Co Cutting Types) Falls 5966
Manufacturing
Guhring Inc 333512|Machine Tool (Metal 1445 Commerce Ave Brookfield wi 53045- 262-784-6730 |http://www.guhring.com 250 |Peter Haenle |President
Cutting Types) 5289
Manufacturing
Herker Industries 333512|Machine Tool (Metal N57w13760 Carmen Menomonee [WI 53051- 262-781-8270 |http://www.herker.com 180 |Robert President
Inc Cutting Types) Ave Falls 6144 Fancher
Manufacturing
Key Products Inc 333512|Machine Tool (Metal 10600 W Glenbrook Ct Milwaukee wi 53224- 414-355-5399 |http://www.keyproducts.net 25 |Richard Marketing,
Cutting Types) 1116 Meinburg President, Finance
Manufacturing Executive, Sales
Mechtrix Corp 333512|Machine Tool (Metal W147n9461 Held Dr Menomonee [WI 53051- 262-255-6555 |http://www.mechtrix.com 30 [John Kolski Engineering/Techni [Scott Keeler |Department Operations
Cutting Types) Falls 1640 cal
Manufacturing
Scot Industries Inc 333512|Machine Tool (Metal |Scot Industries Inc N13w24600 Pewaukee wi 53072- 262-547-2552 |http://www.scotindustries.com 50 |[Mike Sambs |[General Manager
Cutting Types) Bluemound Rd 4666
Manufacturing
SKF Precision 333512|Machine Tool (Metal |SKF USA Inc 1230 Cheyenne Ave Grafton wi 53024- 262-377-2434 |http://www.skfpt.com 100 |Tim Johnson |Site Manager Jon Niksa; Site Manager; Site
Technologies Cutting Types) 9539 Tim Johnson |Manager
Manufacturing
Sumitomo Electric 333512|Machine Tool (Metal |Sumitomo Electric 5635 S Westridge Dr New Berlin wi 53151- 262-938-6700 |http://www.sumicarbide.com 83
Carbide Inc Cutting Types) Carbide Inc 7950
Manufacturing
Turn Key Solutions 333512|Machine Tool (Metal N117w19345 Fulton Dr Germantown [WI 53022- 262-502-0000 |http://www.tksinc.net 25 |Dave Wolters |Owner Dave Wolters |Owner
Inc Cutting Types) 6315
Manufacturing
Wisconsin Machine 333512|Machine Tool (Metal 3225 Gateway Rd Ste 100|Brookfield wi 53045- 262-317-3048 |http://www.machine-tool.com 25 |Patrick Chief Executive
Tool Corp Cutting Types) 5139 Cherone Officer
Manufacturing
WSA Engineered 333512|Machine Tool (Metal 2018 S 1st St Milwaukee wi 53207- 414-481-4120 |http://www.wsaes.com 200 |Dan Beardslee|Marketing
Systems Cutting Types) 1102
Manufacturing
Build All Corp. 333513|Machine Tool (Metal 5203 W Clinton Ave Milwaukee wi 53223 414-716-0023 |http://www.build-all.com 25
Forming Types)
Manufacturing
Grob Inc 333513|Machine Tool (Metal 1731 10th Ave Grafton wi 53024- 262-377-1400 |http://www.grobinc.com 48 |Steve Van President
Forming Types) 2401 Dyck
Manufacturing
Sterling, Inc./ 333513|Machine Tool (Metal 5200 W Clinton Ave Milwaukee wi 53223 414-354-0970 |http://www.sterlco.com 140
Sterlco Division Forming Types)
Manufacturing
Adron Tool Corp 333514|Special Die and Tool, N85w13730 Leon Rd Menomonee [WI 53051- 262-255-4433 |http://www.adron.com 40 |Brian President
Die Set, Jig, and Falls 3397 Hagmayer
Fixture Manufacturing
Advanced 333514|Special Die and Tool, 1090 Falls Rd Grafton wi 53024- 262-375-4414 |http://www.amt-wi.com 38 |Richard Vallin |President
Manufacturing Die Set, Jig, and 9728

Technology

Fixture Manufacturing




Milwaukee Metropolitan Area Companies in Targeted Sectors - Companies with 25 or more employees locally

Apple Steel Rule Die| 333514|Special Die and Tool, 7817 W Clinton Ave Milwaukee wi 53223- 414-353-2444 |http://www.appledie.com 98 |Jim Ippolite Owner
Co Die Set, Jig, and 4529
Fixture Manufacturing
Aw Precision 333514|Special Die and Tool, 6755 Industrial Loop Greendale wi 53129- 414-421-8482 40
Die Set, Jig, and 2441
Fixture Manufacturing
Bestech Tool Corp 333514|Special Die and Tool, 1605 Corporate Center West Bend wi 53095- 262-338-6312 |http://www.bestechtool.com 30 |Mike Korneli |Owner, Finance
Die Set, Jig, and Dr 9800 Executive
Fixture Manufacturing
Capitol Engineering | 333514|Special Die and Tool, 4240 N 127th St Brookfield wi 53005- 262-781-6660 |http://www.mercurymarine.com 77 |Steve Becker [Finance Executive,
Die Set, Jig, and 1863 Human Resources
Fixture Manufacturing Executive, Sales
Carlson Tool & 333514|Special Die and Tool, W57n14386 Doerr Way Cedarburg wi 53012- 262-377-2020 |http://www.carlsontool.com 120 |Jerry Edquist |President
Manufacturing Corp Die Set, Jig, and 3108
Fixture Manufacturing
CDM Tool & 333514|Special Die and Tool, 749 N Wacker Dr Hartford wi 53027- 262-673-5620 |http://www.cdmtool.com 50 |Brian Priestaf |President, Finance |Glen Casetta |Site Manager
Manufacturing Co Die Set, Jig, and 1080 Executive, Human
Fixture Manufacturing Resources
Daco Precision Inc 333514|Special Die and Tool, 8565 US Hwy 45 West Bend wi 53095 262-334-0515 |http://www.daco-precision.com 40 |Randy Weber |Owner
Die Set, Jig, and
Fixture Manufacturing
Die Concepts Inc 333514|Special Die and Tool, N4w22450 Bluemound Waukesha wi 53186- 262-524-9100 |http://www.dieconcepts.com 52 |Dan Erschen |President, Finance
Die Set, Jig, and Rd 1621 Executive, Sales
Fixture Manufacturing Executive
Drillmaster Tool LLC| 333514|Special Die and Tool, 210 Slinger Rd Slinger wi 53086- 262-644-5000 |http://www.drillmastertool.com 35 |Ed Shanley Owner
Die Set, Jig, and 9586
Fixture Manufacturing
Dynacast 333514|Special Die and Tool, |Dynacast International |N117w19048 Fulton Dr Germantown [WI 53022- 262-250-0303 |http://www.dynacast.com 30 |Barbara Finance Executive
International Limited Die Set, Jig, and Ltd 6331 Klingkammer
Fixture Manufacturing
Dynamic Tool & 333514|Special Die and Tool, 'W133n5180 Campbell Menomonee [WI 53051- 262-783-6340 |http://www.dyntool.com 50 |John Lau President
Design Inc Die Set, Jig, and Dr Falls 7030
Fixture Manufacturing
Entrust Tool & 333514|Special Die and Tool, N58w14630 Shawn Cir Menomonee [WI 53051- 262-252-3802 |http://www.entrusttool.com 26 |Anthony Fettig [Chief Operating Anthony Chief Operating Officer
Design Co Die Set, Jig, and Falls 5966 Officer Fettig
Fixture Manufacturing
Gruber Tool & Die 333514|Special Die and Tool, 2605 E Progress Dr West Bend wi 53095- 262-338-8197 |http://www.grubertool.com 72 |Dave Gruber |President
Inc Die Set, Jig, and 5721
Fixture Manufacturing
Hypneumat Inc 333514|Special Die and Tool, 5900 W Franklin Dr Franklin wi 53132- 414-423-7400 |http://www.hypneumat.com 30 |Tom Short President
Die Set, Jig, and 9178
Fixture Manufacturing
Inventix 333514|Special Die and Tool, N60w16350 Kohler Ln Menomonee [WI 53051- 262-252-4488 |http://www.inventix.com 72 |Paul Menzel |[General Manager
Manufacturing Die Set, Jig, and Falls 5610
Fixture Manufacturing
Jonco Industries Inc | 333514|Special Die and Tool, 2501 W Hampton Ave Milwaukee wi 53209- 414-449-2000 |http://www.tabanswernetwork.com 50 |Thomas Ryan |President & Chief
Die Set, Jig, and 5638 Executive Officer
Fixture Manufacturing
Mantz Automation 333514|Special Die and Tool, 1630 Innovation Way Hartford wi 53027- 262-673-7560 |http://www.mantzautomation.com 65 |Robert Mantz |Owner Kaye Shearer|Office Manager
Inc Die Set, Jig, and 8719

Fixture Manufacturing




Milwaukee Metropolitan Area Companies in Targeted Sectors - Companies with 25 or more employees locally

Mill Tool & 333514|Special Die and Tool, 7731 US Highway 45 Kewaskum wi 53040- 262-334-7833 25 |James Winget |President
Manufacturing Corp Die Set, Jig, and 9473
Fixture Manufacturing
Miro Tool & 333514|Special Die and Tool, 201 Sentry Dr Waukesha wi 53186- 262-549-6685 |http://www.miro-tool.com 34 |Jeff Brown Owner
Manufacturing Inc Die Set, Jig, and 5974
Fixture Manufacturing
Omega Tool Inc 333514|Special Die and Tool, N93w14430 Whittaker Menomonee [WI 53051- 262-255-0205 |http://www.omega-tool.com 50 [John Webber |President, Finance
Die Set, Jig, and Way Falls 1697 Executive, Human
Fixture Manufacturing Resources
R J Zeman Tool & 333514|Special Die and Tool, W228n575 Westmound Waukesha wi 53186- 262-549-4400 |http://www.zemantool.com 50 |Robert Zeman |Owner
Manufacturing Co Die Set, Jig, and Dr 1699
Inc Fixture Manufacturing
Ram Tool Inc 333514|Special Die and Tool, 1420 Cheyenne Ave Grafton wi 53024- 262-375-3036 |http://www.ramtoolinc.com 95 |Arlene Owner, Finance Mathew Administrator
Die Set, Jig, and 9579 Kannenberg |Executive Kedinger
Fixture Manufacturing
Reich Tool & Design| 333514|Special Die and Tool, W175n5750 Menomonee [WI 53051- 262-252-3440 |http://www.reichtool.com 35 |[Keith Operations Keith Operations Manager
Inc Die Set, Jig, and Technology Dr Falls 5673 Gennerman  [Manager Gennerman
Fixture Manufacturing
Schaefer Tool & 333514|Special Die and Tool, 5844 N 99th St Milwaukee Wi 53225- 414-462-6050 |http://www.schaefertool.com 40 |Thomas President, Finance
Manufacturing Co Die Set, Jig, and 2513 Schaefer Executive, Sales
Fixture Manufacturing Executive
Snider Mold Co Inc 333514|Special Die and Tool, 6303 W Industrial Dr Mequon wi 53092- 262-242-0870 |http://www.snidermold.com 35 |Brian Kiel Manager
Die Set, Jig, and 4396
Fixture Manufacturing
Stanek Tool 333514|Special Die and Tool, 2500 S Calhoun Rd New Berlin wi 53151- 262-786-0120 |http://www.stanektool.com 48 |Mary President, Finance
Die Set, Jig, and 2712 Wehrheim Executive
Fixture Manufacturing
Stroh Die Casting 333514|Special Die and Tool, 11123 W Burleigh St Milwaukee wi 53222- 414-771-1329 199 |[Michael Stroh |President Boyd Miller |Chief Operation Officer
Die Set, Jig, and 3223
Fixture Manufacturing
Superior Die Set 333514|Special Die and Tool, 900 W Drexel Ave Oak Creek wi 53154- 414-764-4900 |http://www.superiordieset.com 375 |Casimir President & Chief
Corp Die Set, Jig, and 1935 Janiszewski Executive Officer
Fixture Manufacturing
Supreme Cores Inc 333514|Special Die and Tool, 5737 W Mill Rd Milwaukee wi 53218- 414-353-7100 |http://www.supremecores.com 25 [Christopher President
Die Set, Jig, and 1317 Grossman
Fixture Manufacturing
Toolcraft Co 333514|Special Die and Tool, W194n11092 Germantown [WI 53022- 262-250-7640 |http://www.toolcraft.com 37 |Charles Owner
Die Set, Jig, and Klienmann Dr 3802 Pfannerstill
Fixture Manufacturing
Tooling 333514|Special Die and Tool, 10179 S 57th St Franklin wi 53132- 414-421-2333 |http://www.toolingtec.com 27 |Joseph Kraft |Owner, Finance
Technologies Die Set, Jig, and 8617 Executive
Fixture Manufacturing
Tools Inc 333514|Special Die and Tool, 5500 N Executive Dr Sussex wi 53089 262-246-3400 |http://www.toolsinc.com 50 |Brian Snyder [President & Owner
Die Set, Jig, and
Fixture Manufacturing
Versevo Inc 333514|Special Die and Tool, 1055 Cottonwood Ave |Ste 400(Hartland wi 53029- 262-369-8210 |http://www.versevo.com 60 |Terry Moon President & Chief  [Tim Jason; |Vice President-
Die Set, Jig, and 8309 Executive Officer | Tim Kauffung |Operations; Vice
Fixture Manufacturing President-Quality &
W G Strohwig Tool 333514|Special Die and Tool, 3285 Industrial Richfield wi 53076 414-628-4477 |http://www.strohwig.com 148 |W Strohwig President

& Die

Die Set, Jig, and
Fixture Manufacturing
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Willer Tool Corp 333514|Special Die and Tool, W225n16683 Cedar Jackson wi 53037- 262-677-6000 |http://www.willer.com 55 |Kurt Willer President Melinda Office Manager
Die Set, Jig, and Park Ct 9222 Baker
Fixture Manufacturing
Balax Inc 333515|Cutting Tool and W305n7697 County Rd Hartland wi 53029 262-966-2355 |http://www.balax.com 100 |James Hall Owner
Machine Tool E
Accessory
ETW Inc 333515|Cutting Tool and 1338 Ellis St Waukesha wi 53186- 262-547-2241 |http://lwww.etwinc.com 30 [Barry IT Executive
Machine Tool 5621 Greenaway
Accessory
Kabelschlepp 333515|Cutting Tool and 7100 W Marcia Rd Milwaukee wi 53223- 414-354-1994 |http://www.kabelschlepp.com 50
America Inc Machine Tool 3363
Accessory
Midwest Cutting 333515|Cutting Tool and 833 W College Ave Waukesha wi 53186- 262-896-0883 |http://www.midwestcuttingtools.com 25 |[Ron Abts Owner
Tools Machine Tool 5915
Accessory
Milwaukee Broach 333515|Cutting Tool and N52w13821 Northpark Menomonee [WI 53051- 262-781-7644 |http://www.milwaukeebroach.com 36 [Michael De President
Co Inc Machine Tool Dr Falls 7058 Bakker
Accessory
SKF USA, Inc./ SKF| 333515|Cutting Tool and Aktiebolaget SKF 1230 Cheyenne Ave Grafton wi 53024 262-377-2434 |http://www.skfpt.com 120
Precision Machine Tool Division
Technologies Accessory
Walter USA 333515|Cutting Tool and N22W23855 Ridgeview Waukesha wi 53188 262-542-4426 |http://www.walter-tools.com/ 100
Machine Tool Pkwy W
Accessory
Imprex Inc 333518|Other Metalworking 3260 S 108th St Milwaukee wi 53227- 414-321-9300 |http://www.imprexusa.com 70 |Michael Marketing
Machinery 4022 Janowiak
Manufacturing
Galland Henning 333611 Turbine and Turbine 1025 S 40th St Milwaukee wi 53215- 414-645-6000 |http://www.nopak.com 80 |Ben Steel President & Chief  [William Vice President-
Nopak Inc Generator Set Units 1311 Executive Officer  [Morton Operations
Manufacturing
Kar-Tech Inc 333611|Turbine and Turbine 111 Enterprise Rd Delafield wi 53018- 262-646-9444 |http://www.kar-tech.com 25 |Hassan Owner
Generator Set Units 1763 Karbassi
Manufacturing
Butler Gear Co Inc 333612|Speed Changer, 12819 W Silver Spring Butler wi 53007- 262-781-3270 |http://www.butlergear.com 45 |Tom Treuden |President Bill Duncan |Site Manager
Industrial High-Speed Rd 1016
Drive, and Gear
Milwaukee Gear Co | 333612|Speed Changer, REGAL-BELOIT 5150 N Port Milwaukee wi 53217- 414-962-3532 |http://www.milwaukeegear.com 200 |Harold Trusky |Chief Executive Joe Leone Manager-Quality Control
Industrial High-Speed | CORPORATION Washington Rd 5474 Officer
Drive, and Gear
Precision Gears Inc | 333612|Speed Changer, N13w24705 Pewaukee wi 53072- 262-542-4261 |http://www.precisiongears.com 60 |David Owner
Industrial High-Speed Bluemound Rd 4699 Geraldson
Drive, and Gear
Danfoss Graham 333613|Mechanical Power Danfoss North America (8800 W Bradley Rd Milwaukee wi 53224- 414-355-8800 |http://www.danfoss.com 250 |Arnaldo Ricca |President Jan Corporate Secretary;
Transmission 2820 Campbell; Director-Shipping;
Equipment Brian Holst; |Director-Quality
Rexnord Milwaukee | 333613|Mechanical Power Rexnord Industries LLC |4701 W Greenfield Ave Milwaukee Wi 53214~ 414-643-2410 |http://www.rexnord.com 1,500 |Todd Adams; |Finance Executive; |Randy Vice President,
Regional Transmission 5310 Will Kussell President & Chief  [Brashier Operations Services
Equipment Brand Officer
Rexnord Technical 333613|Mechanical Power Rexnord Industries LLC (5101 W Beloit Rd Milwaukee wi 53214- 414-643-3067 |http://www.rts-rexnord.com 40 |Janet Sargent |Finance Executive
Services Transmission 5333

Equipment
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Weimer Bearing & 333613|Mechanical Power W134n5368 Campbell Menomonee [WI 53051- 262-781-1992 |http://www.weimerbearing.com 60 |Richard Stangl|President
Transmission Transmission Dr Falls 7022
Equipment
Briggs & Stratton 333618|Other Engine Briggs & Stratton 12301 West Wirth Wauwatosa  |WI 53222 414-259-5333 |http://www.briggsandstratton.com/ 6,716 |Todd Teske |Chairman, David Vice President - North
Corporation Equipment Corporation Street President and Chief |DeBaets; American Operations
Manufacturing Executive Officer  [Judy (Engine Group); Basis,
Infinitive Inc 333618|Other Engine N112w18486 Mequon Germantown [WI 53022- 262-251-4800 25 |Rolf Berg President
Equipment Rd 3146
Manufacturing
Scot Pump 333911|Pump and Pumping 6437 Pioneer Rd Cedarburg wi 53012 262-377-7000 |http://www.scotpump.com 55 |David Mathias [Chief Executive
Equipment Officer
Manufacturing
Weil Pump 333911|Pump and Pumping W57n14363 Doerr Way Cedarburg wi 53012- 262-377-1399 |http://www.weilpump.com 60 |Gerald Engineering/Techni
Equipment 3107 Downhour cal
Manufacturing
Gardner Denver 333912|Air and Gas Gardner Denver Nash  |117 Hill St Hartland wi 53029- 262-369-8777 |http://www.gardnerdenvernash.com 36
Nash LLC Compressor LLC 2018
Manufacturing
Milwaukee Sprayer 333912|Air and Gas N90w14337 Commerce Menomonee [WI 53051- 262-437-0330 |http://www.sureshotsprayer.com 25 |Alan Crohrick |President
Manufacturing Co Compressor Dr Falls 2342
Inc Manufacturing
Bruno Independent 333921|Elevator and Moving |Bruno Independent 1780 Executive Dr Oconomowoc [WI 53066- 262-567-4990 |http://www.bruno.com 300 |Michael Bruno |CEO Jerry Site Manager;
Living Aids Stairway Living Aids 4830 Gnavasik; Operations Executive
Manufacturing Ken Spitzer
Babush Material 333922|Conveyor and W222n5739 Miller Way Sussex wi 53089- 262-820-2500 |http://www.babush.com 50 |Chris Shult Owner, Sales
Handling Conveying Equipment 3988 Executive
Manufacturing
Doral Corp 333922|Conveyor and 427 E Stewart St Ste 3 |Milwaukee wi 53207- 414-489-7000 |http://www.industrialerecting.com 125 |Mark Megne |Manager
Conveying Equipment 1200
Manufacturing
Dorner 333922|Conveyor and 975 Cottonwood Ave Hartland wi 53029- 262-367-7600 |http://www.dornerconveyors.com 175 |Dale Disjar Information
Manufacturing Corp Conveying Equipment 2461 Systems
Manufacturing
Hilmot Inc 333922|Conveyor and 2204 Badger Ct Waukesha wi 53188- 262-544-9960 |http://www.hilmot.com 35 |Jeff Berken General Manager
Conveying Equipment 5934
Manufacturing
Pflow Industries Inc | 333922|Conveyor and 6720 N Teutonia Ave Milwaukee wi 53209- 414-352-9000 |http://www.pflow.com 100 |Ted Ruehl President Dan Walters |Vice President-
Conveying Equipment 3119 Operations
Manufacturing
Magnetek 333923|Overhead Traveling  |Magnetek, Inc. N49W13650 Campbell Menomonee [WI 53051 262-783-3500 |http://www.magnetek.com 148
Uncommon Power Crane, Hoist, and Dr Falls
Division Monorail System
Superior Crane 333923|Overhead Traveling 208 Wilmont Dr Waukesha wi 53189- 262-542-0099 |http://www.superiorcrane.com 45 |Andy Sharp  |Owner Jim Helman |Operations Executive
Corp Crane, Hoist, and 7960
Monorail System
Zenar Corp 333923|Overhead Traveling 7301 S 6th St Oak Creek wi 53154- 414-764-1800 |http://www.zenarcrane.com 220 |John Maiwald |President & Chief
Crane, Hoist, and 2047 Executive Officer
Monorail System
Bushman 333924|Industrial Truck, 'W133n4960 Campbell Menomonee [WI 53051- 262-790-4200 35 |Ralph Deger |President Martin Operations Executive
Equipment Inc Tractor, Trailer, and Dr Falls 7056 Schoenecker

Stacker Machinery
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Crown Lift Trucks 333924|Industrial Truck, Crown Equipment Corp |N16w23120 Stone Waukesha wi 53188- 262-695-0950 |http://www.crown.com 75
Tractor, Trailer, and Ridge Dr 1156
Stacker Machinery
Systems Inc 333924|Industrial Truck, W194n11481 Germantown [WI 53022- 262-255-1510 |http://www.docksystemsinc.com 65 |Edward President
Tractor, Trailer, and Mccormick Dr 3035 Mcguire
Stacker Machinery
Yale Equipment & 333924|Industrial Truck, W136n4901 Campbell Menomonee [WI 53051- 608-243-9253 100 |[Tracey Clark |President
Services Inc Tractor, Trailer, and Dr Falls 7054
Stacker Machinery
Tool House 333991|Power-Driven Hand 5205 S Emmer Dr New Berlin wi 53151- 262-796-1100 |http://www.thetoolhouse.net 45 |Dave Wirth Owner, Finance
Tool Manufacturing 7363 Executive, Sales
Executive
ACRO Automation 333992|Welding and Soldering 2900 W Green Tree Rd Milwaukee wi 53209- 414-352-4540 |http://www.acro.com 80 [Cliff Loomis President Russell Operations Executive;
Systems Inc Equipment 2600 Lauer; Mike |Operations Manager;
Manufacturing Loomis; Dave|Operations
Banner Welder Inc 333992|Welding and Soldering N117w18200 Fulton Dr Germantown [WI 53022- 262-253-2900 |http://www.bannerweld.com 100 |John Waldron |President
Equipment 2462
Manufacturing
Phoenix Products 333992|Welding and Soldering 8711 W Port Ave Milwaukee wi 53224- 414-973-3300 |http://www.phx-international.com 155 |George President Jeff Konkel |Operations
Co Inc Equipment 3429 Wordingham
Manufacturing
Krones Inc 333993|Packaging Machinery 9600 S 58th St Franklin wi 53132- 414-409-4000 |http://Awww.kronesusa.com 650 |Jeff Hutchison |Systems Michael Chief Operating Officer
Manufacturing 8611 Engineering Wiebe
Infratrol 333994|Industrial Process 2500 S 162nd St New Berlin wi 53151- 262-797-8140 |http://www.infratrol.com 30 |[Steven President Keith Dodoh |Operations Executive
Manufacturing Corp Furnace and Oven 2808 Onsager
Manufacturing
Modern Equipment 333994/Industrial Process Alco Industries Inc 369 W Western Ave Port wi 53074- 262-284-9431 |http://www.moderneq.com 60 |[Verne Socks |President Kathy Director-Shipping
Co Furnace and Oven Washington 2200 Biskupsi
Manufacturing
‘Yamato Corp 333997|Scale and Balance Yamato Corp 6306 Eastwood Ct Mequon wi 53092- 262-236-0000 |http://www.yamatocorp.com 30
(except Laboratory) 4479
Manufacturing
Ahern Fire 333999|All Other N56w16743 Ridgewood|Ste 800(Menomonee |WI 53051- 262-252-5921 |http://www.jfahern.com 40 |Susan Dinges |Office Manager Rick Hext; Office Manager; Office
Protection Miscellaneous Dr Falls 5665 Sindy Wetzel;|Manager; Office
General Purpose Susan Manager
Allis Tool & Machine| 333999|All Other 647 S 94th Pl Milwaukee wi 53214- 414-453-5500 |http://www.allistool.com 32 |Bill York Owner Eric Zeitler  |Site Manager
Corp Miscellaneous 1206
General Purpose
Butler Tool Inc 333999|All Other 4731 N 125th St Butler wi 53007- 262-781-9505 |http://www.butlertool.com 45 |Gene Liebl President
Miscellaneous 1798
General Purpose
Dematic Corp 333999|All Other Dematic Holding S.ar.l. {2855 S James Dr New Berlin wi 53151- 262-860-7000 |http://iwww.hksystems.com 300 |Carl Dvorak |Sr NT Administrator |Carl Dvorak; |Sr NT Administrator;
Miscellaneous 3662 Michael President, Chief
General Purpose Gonzalez Executive Officer &
Denco 333999|All Other 2300 S 179th St New Berlin wi 53146- 262-782-2322 |http://www.dencomfg.com 75 [Jimilynn Finance Executive
Manufacturing Miscellaneous 2153 Jaroch
General Purpose
Elwood Corp./ Mark | 333999|All Other Elwood Corp 195 W Ryan Rd Oak Creek wi 53154 414-764-7830 |http://www.elwood.com 27

2 Automation Corp.

Miscellaneous
General Purpose
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Enercon Industries 333999 All Other W140n9572 Fountain Menomonee (WI 53051- 262-255-6070 100 |Don Nimmer |Owner
Corp Miscellaneous Blvd Falls 1650
General Purpose
Furey Filter & Pump | 333999|All Other N117w19237 Fulton Dr Germantown [WI 53022- 414-358-5555 |http://www.fureyfp.com 30 |George Furey |Owner
Miscellaneous 6304
General Purpose
Glenn Hepfner Inc 333999|All Other 2133 Constitution Ave Hartford wi 53027- 262-670-9444 |http://www.ghilaser.com 25 |Glenn Hepfner |Owner, Finance
Miscellaneous 9080 Executive, Sales
General Purpose Executive
INTERNATIONAL 333999|All Other 4697 W Greenfield Ave Milwaukee wi 53214- 414-672-7700 |http://www.itsllcusa.com 200 |John Zea President Randy Director-Engineering &
Thermal Systems Miscellaneous 5308 Lijewski; Jim |Manufacturing;
General Purpose Curtin Administrator
Krueger Bearings 333999|All Other 8811 W Dean Rd Milwaukee wi 53224- 414-357-7292 |http://www.kruegerbearings.com 55 |Terry Krueger |President, Sales Tom Site Manager
Inc Miscellaneous 2848 Executive Schuneman
General Purpose
Logemann Brothers | 333999|All Other 3150 W Burleigh St Milwaukee wi 53210- 414-445-2700 |http://www.logemannbalers.com 30 |[Carl Dieterle |Owner
Co Miscellaneous 1999
General Purpose
Milwaukee NC 333999 All Other 200 Wisconsin St Fredonia Wi 53021- 262-692-2427 25 [Rick Read Sales Executive
Machining Co Miscellaneous 9311
General Purpose
Pferd Milwaukee 333999|All Other W142N9251 Fountain Menomonee [WI 53051 978-840-6420 |http://www.pferd.com 90
Brush Co. Miscellaneous Blvd Falls
General Purpose
Repete Corp 333999|All Other W226n6283 Village Dr Sussex wi 53089- 262-246-4541 |http://www.repete.com 35
Miscellaneous 3971
General Purpose
Rexnord Industries, 333999(All Other RBS Global, Inc. 4701 W Greenfield Ave Milwaukee Wi 53214 414-643-3000 |http://www.rexnord.com 325
Inc./ Engineered Miscellaneous
Chain and Idler General Purpose
Rocore 333999|All Other 9845 S 57th St Franklin wi 53132- 414-421-4426 |http://www.rocore.com 50 |Dave Ulmen |Vice President-
Miscellaneous 8680 Sales
General Purpose
Rolled Threads 333999|All Other 1404 Pearl St Waukesha wi 53186- 262-547-6160 |http://www.rolledthreads.com 32 |Jim Ladky Owner, Sales Lori Buscher |Site Manager
Unlimited LLC Miscellaneous 5612 Executive
General Purpose
Snap-on 333999|All Other Snap-on Incorporated  |PO Box 1606 Waukesha wi 53187 262-542-6611 |http://www.brewcocollision.com 50
Incorporated/ Miscellaneous
Brewco 360 General Purpose
Star Automation Inc | 333999|All Other N90w14401 Commerce Menomonee [WI 53051- 262-253-3550 |http://www.starautomation.com 60
Miscellaneous Dr Falls 2340
General Purpose
Super Products LLC| 333999|All Other 17000 W Cleveland New Berlin wi 53151- 262-784-7100 |http://www.superproductscorp.com 125 |Mike President
Miscellaneous Ave 3593 Vandenheuvel
General Purpose
T & A Industrial 333999|All Other 12550 Robin Ln Brookfield wi 53005- 262-783-4900 |http://www.taindustrial.com 50 |Jim Ketter President
Distributors Miscellaneous 3124
General Purpose
Tri-Phase 333999|All Other 604 W North Shore Dr Hartland wi 53029- 262-367-6900 |http://www.tri-phase.com 70 |Mathew Miller |President
Automation Miscellaneous 8308

General Purpose
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Waters Industrial 333999|All Other 1525 N Barker Rd Brookfield wi 53045- 262-786-1610 |http://www.watersindustrial.com 35 |Robert Waters |Owner
Supply Co Miscellaneous 5214
General Purpose
Xpedx 333999|All Other xpedx W232n2950 Roundy Pewaukee wi 53072- 262-549-9400 |http://www.xpedx.com 100 |Dan Stingl Director-Accounting
Miscellaneous Cirg 4112
General Purpose
Rockwell 334111|Electronic Computer |Rockwell Automation 1201 S 2nd St Milwaukee wi 53204 414-382-2000 (http://www.rockwellautomation.com | 3,000
Automation Control Manufacturing
Systems Group
APW Ltd. 334119|Other Computer 2120 Pewaukee Rd Waukesha wi 53188 262-523-7600 |http://www.apw.com 3,324
Peripheral Equipment
Manufacturing
Engage Networks 334119|Other Computer N14w23833 Stone Ste 400|Waukesha wi 53188- 414-273-7600 |http://www.elutions.com 25 |Dan Collins President
Peripheral Equipment Ridge Dr 1125
Manufacturing
International 334119|Other Computer 7245 S 76th St Franklin wi 53132 414-764-9000 (http://www.intlc.com 499
Computers Peripheral Equipment
Manufacturing
NexWatch 334119|Other Computer Honeywell International {135 W Forest Hill Ave Oak Creek wi 53154 414-766-1700 |http://www.nexwatch.com 160
Peripheral Equipment |Inc.
Manufacturing
Rath Microtech 334210|Telephone Apparatus |Business Marketers N56W24720 N Sussex wi 53089 262-246-8438 |http://www.rathmicrotech.com 35
Manufacturing Group, Inc. Corporate Cir
Cornell 334290(Other 7915 N 81st St Milwaukee Wi 53223- 414-351-4660 |http://www.cornell.com 30 |Jerel Johnson |President, Finance
Communications Communications 3830 Executive
Equipment
Innovative Systems | 334290|Other 9880 S Ridgeview Dr Oak Creek wi 53154- 414-761-7350 |http://www.innovativel.com 34 |Richard Owner Richard Owner
Inc Communications 4904 Jankowski Jankowski
Equipment
Wisconsin Bio 334310|Audio and Video 6143 N 60th St Milwaukee Wi 53218- 414-535-7367 |http://www.chimerx.com 40 |Peter President, Sales
Products Equipment 1606 Smyczek Executive
Manufacturing
Absolute Automation| 334412|Bare Printed Circuit N56w24842 N Sussex Wi 53089- 262-820-9900 |http://www.aasiwi.com 30 |Tim Thorn President, Finance
Systems Board Manufacturing Corporate Cir 4391 Executive
E R Wagner 334412|Bare Printed Circuit 4611 N 32nd St Milwaukee wi 53209- 414-871-5080 |http://www.erwagner.com 300 |Dick Klabunde |Information Brad Gador; |President-Engineered
Manufacturing Co Board Manufacturing 6000 Technology Dick Products Division;
Mcginnis Quality Supervisor &
Electrotek Corp 334412|Bare Printed Circuit 7745 S 10th St Oak Creek wi 53154- 414-762-1390 |http://www.boards4u.com 160 |John Johnson |President Dave Vice President-
Board Manufacturing 1997 Dretzka; Tom |Manufacturing &
Tikusis; Mike |Manager-Operations;
Milwaukee 334412|Bare Printed Circuit 5855 N Glen Park Rd Milwaukee wi 53209- 414-228-5000 |http://www.meccompanies.com 106 |P Stoehr President
Electronics Corp Board Manufacturing 4435
Pho-Tronics 334412|Bare Printed Circuit 8701 W Bradley Rd Milwaukee wi 53224- 414-355-5300 54 |Paul Godbout |Owner Paul Godbout|Owner
Board Manufacturing 2891
Viasystems 334412|Bare Printed Circuit  |Viasystems Group, Inc. |10001 S Howell Ave Oak Creek wi 53154- 414-764-0600 |http://www.viasystems.com 300 |Robert President &
Milwaukee Board Manufacturing 5632 Jennings General Manager
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Electro-Pro Inc 334413|Semiconductor and W66n205 Commerce Cedarburg wi 53012- 262-377-6927 |http://www.electro-pro.com 35 |Dan Skell Owner
Related Device Ct 2636
Manufacturing
Cooper Power 334416|Electronic Coil, Cooper Power Systems |1900 E North St Waukesha wi 53188- 262-547-1251 850 [Jonathan Piel |Manager-Global Jonathan Piel[Manager-Global
Systems Inc Transformer, and Inc 3844 Product, Substation Product, Substation
Other Inductor Automation Automation
Cramer Coil & 334416|Electronic Colil, 401 N Progress Dr Saukville wi 53080- 262-268-2150 |http://www.cramermagnetics.com 40 |Terry President
Transformer Co Transformer, and 1607 Wilkinson
Other Inductor
Axcesor Inc 334419|Other Electronic 2260 Dakota Dr Grafton wi 53024- 262-375-7530 |http://www.axcesor.com 30 |Robert Adikes |Owner
Component 9574
Manufacturing
C&D Technologies 334419|Other Electronic C&D Technologies, Inc. |900 E Keefe Ave Milwaukee wi 53212- 414-967-6500 |http://www.cdtechno.com 315 |Tim Falksen |Information
Component 1770 Technology
Manufacturing
Curtis Industries Inc |  334419|Other Electronic 2400 S 43rd St Milwaukee wi 53219- 414-649-4140 |http://www.curtisind.com 50 [Steven President, Sales Glenn Operations Executive
Component 2311 Powers Executive Cummings
Manufacturing
Electronic 334419|Other Electronic N15w22180 Watertown Waukesha wi 53186- 262-574-4400 25 |Bob Conley President
Expeditors Inc Component Rd 1190
Manufacturing
Mti Electronics Inc 334419|Other Electronic W133n5139 Campbell Menomonee [WI 53051- 262-783-6080 |http://www.mtielectronics.com 100 |Gregory President & Chief  |Upinder Director-Operations;
Component Dr Falls 7068 Martinek Executive Officer  |Singh; John |Manager-Quality;
Manufacturing Whaley; Jeff |Administrator;
Nu Tone Inc 334419|Other Electronic Broan-NuTone LLC 926 W State St Hartford wi 53027- 262-673-4340 |http://www.nutone.com 28 |David Tringle |[President & Chief
Component 1066 Executive Officer
Manufacturing
Online Components | 334419|Other Electronic 8355 N Steven Rd Milwaukee wi 53223- 414-371-1500 |http://www.onlinecomponents.com 28
Component 3356
Manufacturing
PIC Wire & Cable 334419|Other Electronic N53w24747 S Sussex wi 53089- 262-246-0500 |http://www.picwire.com 30 [James Griffin  |Owner
Component Corporate Cir 4376
Manufacturing
Progressive Image 334419|Other Electronic 2385 S Commerce Dr New Berlin wi 53151- 262-789-5172 |http://lwww.progressiveimage.com 28 |Brad Vogel Owner
Inc Component 2715
Manufacturing
Texas Instruments 334419|Other Electronic Texas Instruments 150 N Sunny Slope Rd |Ste 365(Brookfield wi 53005- 262-780-0110 |http://www.ti.com 28 |Kurt Schmidt [Engineering/Techni
Inc Component Incorporated 4816 cal
Manufacturing
Xymox 334419|Other Electronic 9099 W Dean Rd Milwaukee wi 53224- 414-362-9000 |http://www.xymox.com 125 |Sam Bonnano |Chief Executive
Technologies Inc Component 2852 Officer
Manufacturing
Smiths Medical PM, | 334510|Electromedical and Smiths Group plc N7W22025 Johnson Dr Waukesha wi 53186 262-542-3100 |http://www.smiths-medical.com 100
Inc. Electrotherapeutic
Apparatus
Aero Milwaukee LLC| 334511|Search, Detection, Milwaukee Wi 53207 414-481-8447 32
Navigation, Guidance,
Aeronautical, and
Alabama Aerospace | 334511|Search, Detection, 4265 N 30th St Milwaukee Wi 53216- 414-763-0388 32
Navigation, Guidance, 1821
Aeronautical, and
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Lockheed Martin 334511|Search, Detection, Lockheed Martin 315 W Edgerton Ave Milwaukee Wi 53207- 414-483-7055 |http://www.lockheedmartin.com 90
Corp Navigation, Guidance, |Corporation 6024
Aeronautical, and
Onalos Aerospace 334511|Search, Detection, 1263 School Dr Waukesha Wi 53189- 414-379-3694 32 |William Solano|Marketing
International LLC Navigation, Guidance, 7160
Aeronautical, and
Rockwell 334511|Search, Detection, Rockwell Automation 1201 South Second 1201 Milwaukee Wi 53204 414-382-2000 |http://www.rockwellautomation.com/ | 21,000 |Keith Chairman of the Tim Keehan; |Operations Center;
Automation Navigation, Guidance, Street South Nosbusch; Tim|{Board and Chief Martin Senior Vice President -
Aeronautical, and 2nd Keehan Executive Officer; |Thomas; Operations and
Twic 334511|Search, Detection, 3073 S Chase Ave Ste 620|Milwaukee Wi 53207- 414-481-2660 32
Navigation, Guidance, 2668
Aeronautical, and
Johnson Controls 334512|Automatic Johnson Controls, Inc. (507 E Michigan St Milwaukee wi 53202- 414-524-4000 |http://www.johnsoncontrols.com 1,100 |David Myers |President Marlin Strand |Administrator
Inc Environmental Control 5211
Manufacturing for
ACS Group 334513|Instrument's and ACS Group 2900 S 160th St New Berlin wi 53151- 262-641-8610 |http://www.sterlco.com 140 |Tom Breslin  |President
Related Products 3606
Manufacturing for
ITT Industries 334513|Instrument's and ITT Corporation 9333 N 49th St Milwaukee wi 53223- 414-365-2200 |http://www.sanitaire.com 80 |Joe Krall Operations Joe Krall Operations Executive
Sanitaire Related Products 1472 Executive
Manufacturing for
Sterling, Inc. 334513|Instrument's and 2900 S 160th St New Berlin wi 53151 262-641-8610 |http://www.sterlco.com 150
Related Products
Manufacturing for
Badger Meter, Inc. 334514|Totalizing Fluid Meter |Badger Meter, Inc. 4545 West Brown Deer Milwaukee wi 53223 414-355-0400 |http://www.badgermeter.com 1,220 |Richard Chairman of the Dudley IT Operations; Vice
and Counting Device Road Meeusen Board, President, Barnwell; President - International
Manufacturing Chief Executive Horst Gras; |Operations; Systems
Mechanical 334514|Totalizing Fluid Meter |R W Lyall & Co Inc 3015 S 163rd St New Berlin wi 53151- 262-784-8180 |http://www.rwlyall.com 40 |Bruce Lange |General Manager
Specialties Inc and Counting Device 3641
Manufacturing
Power Test Inc 334519|Other Measuring and N60w22700 Silver Sussex wi 53089- 262-252-4301 |http://www.pwrtst.com 45 |Alan Owner, Finance
Controlling Device Spring Dr 3966 Petelinsek Executive
Manufacturing
Taylor 334519|Other Measuring and 3602 W Wheelhouse Milwaukee wi 53208- 414-755-0040 |http://www.taylordyno.com 40 |Art Downy President
Dynamometer & Controlling Device Rd 2274
Machine Manufacturing
Allied Vaughn 334612|Prerecorded Compact |Allied Vaughn 5737 W Hemlock St Milwaukee wi 53223- 414-353-2001 |http://www.alliedvaughn.com 50 |David Davis |General Manager
Disc (except 4712
Software), Tape, and
Music Design 334612|Prerecorded Compact 4650 N Port Ste 3 |Milwaukee wi 53212- 414-961-8380 |http://www.musicdesign.com 26 |Steve Pedo Finance Executive
Disc (except Washington Rd 1059
Software), Tape, and
SPI Lighting Inc 335121|Residential Electric 10400 N Enterprise Dr Mequon wi 53092- 262-242-1420 |http://www.spilighting.com 150 |Lee Doerr President Curt Director-New Product
Lighting Fixture 4475 Blaszczyk Development
Manufacturing
Lamplight Farms Inc| 335129|Other Lighting W140n4900 Lilly Rd Menomonee [WI 53051- 262-781-9590 300 |Judy Deprey |Administrator Judy Deprey |Administrator
Equipment Falls 7035
Manufacturing
Tartan Supply Co 335212|Household Vacuum 3250 N 126th St Brookfield wi 53005- 262-781-2770 25 |Peter Deverey |Chief Executive
Inc Cleaner 3116 Officer, Finance

Manufacturing

Executive
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A. O. Smith 335312|Motor and Generator |A. O. Smith Corporation |11270 West Park Place [P. O. Milwaukee Wi 53224 414-359-4000 (http://www.aosmith.com 10,600 |Paul Jones; Chairman of the Ajita President, Chief
Corporation Manufacturing Box Ajita Rajendra |Board, Chief Rajendra Operating Officer,
245008 Executive Officer; Director
Generac Holdings 335312|Motor and Generator |Generac Holdings Inc.  |S45 W29290 Hwy. 59 Waukesha wi 53187 262-544-4811 |http://www.generac.com 2,021 |Aaron Chief Executive Dawn Tabat; |Chief Operating Officer;
Inc. Manufacturing Jagdfeld Officer, Director Roger Senior Vice President -
Pascavis; Operations; Senior Vice
IFM Efector Inc 335312|Motor and Generator |ifm electronic gmbH 15850 W Bluemound  |Ste 310(Brookfield wi 53005- 262-797-9816 25
Manufacturing Rd 6008
Enhanced 335313|Switchgear and W136n5239 Campbell Menomonee [WI 53051- 262-783-5970 25 |Frank Bruce |President
Automation Switchboard Ct Falls 7042
Apparatus
CIM Products Inc 335314|Relay and Industrial 21360 Gateway Ct Brookfield wi 53045- 262-790-8000 |http://www.engspec.com 35 |John Miller Finance Executive
Control Manufacturing 5110
Hydro Electronics 335314|Relay and Industrial 2120 Constitution Ave Hartford wi 53027- 262-673-9450 |http://www.hedonline.com 51 |Carl Riggio Chief Executive John Operations Executive
Devices Inc Control Manufacturing 8916 Officer Kitzerow
ITW Ark-Les 335314|Relay and Industrial  |ITW Ark-Les Corp 16955 W Ryerson Rd New Berlin wi 53151- 262-782-0340 |http://www.ark-les.com 185 |Jack Finance Executive [Brian Stelloh |Operation Manager
Control Manufacturing 3523 Hinnendael
Macromatic Controls| 335314|Relay and Industrial W134N5345 Campbell Menomonee [WI 53051 262-781-3366 |http://www.macromatic.com 25
, Inc. Control Manufacturing Dr Falls
Magnetek, Inc. 335314|Relay and Industrial |Magnetek, Inc. N49 W13650 Campbell Menomonee [WI 53051 262-783-3500 |http://www.magnetek.com/ 120 |Peter President, Chief Kyle Sr Network
Control Manufacturing Drive Falls McCormick Executive Officer, |Anderson; Administrator; Vice
Director Hungsun Hui |President - Operations
Trombetta Motion 335314|Relay and Industrial | The Main Street 13901 Main St Menomonee [WI 53051 262-251-5454 |http://www.trombetta.com 125
Technologies Control Manufacturing [Industries, Inc. Falls
Courtney Industrial 335911|Storage Battery 6522 N 40th St Milwaukee wi 53209- 414-358-1300 |http://www.tccpower.com 56 |Robert Owner, President &
Battery Manufacturing 3004 Courtney Director-Sales
Johnson Controls 335911|Storage Battery Johnson Controls, Inc.  |5400 N Teutonia Ave Milwaukee wi 53209- 414-524-2723 |http://www.johnsoncontrols.com 40
Inc Manufacturing 4840
ZBB Energy 335911|Storage Battery ZBB Energy Corporation|N93 W14475 N93 Menomonee [WI 53051 262-253-9800 |http://www.zbbenergy.com 54 |Richard Chairman - Scott Executive Vice
Corporation Manufacturing W1447 (Falls Abdoo; Eric Nominating & Scampini; President - Operations,
5 Apfelbach Governance; Charles Chief Financial Officer;
Carlisle Interconnect| 335921|Fiber Optic Cable Carlisle Interconnect 5300 W Franklin Dr Franklin wi 53132- 414-421-5300 |http://www.ecsdirect.com 300 |Paul Smyczek |Chief Executive
Tchnlgs Manufacturing Technologies 8642 Officer
Precision Cable 335921 |Fiber Optic Cable 16830 Pheasant Dr Brookfield Wi 53005- 262-784-7887 95 [Bill Harwood [Chief Executive
Assemblies LLC Manufacturing 4401 Officer
Warner Cable 335921|Fiber Optic Cable W241s4165 Pine Waukesha wi 53189- 262-574-1756 36
Manufacturing Hollow Ct 7901
WAGO Corporation | 335931|Current-Carrying N120W19129 Freistadt Germantown [WI 53022 262-255-6222 |http://www.wago.com 32

Wiring Device
Manufacturing

Rd
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ABB Inc 335999|All Other ABB Inc 16250 W Glendale Dr New Berlin wi 53151- 262-780-3000 |http://www.abb.com 350 |Dan Crawley |Operations Dale Nemitz; |Engineering/Technical,
Miscellaneous 2858 Dan Crawley; |Operations Executive;
Electrical Equipment Michael Operations; Operations
Cooper Power 335999|All Other Cooper Power Systems |2800 9th Ave South wi 53172- 414-762-1200 500 |Matt Halferty |Manager-Human
Systems Inc Miscellaneous Inc Milwaukee 3219 Resources
Electrical Equipment
Cooper Power 335999|All Other Cooper Power Systems |1045 Hickory St Pewaukee wi 53072- 262-691-0070 410 |Tom Kritzell President
Systems Inc Miscellaneous Inc 3792
Electrical Equipment
Duct-O-Wire Co 335999|All Other 1351 W 2nd St Oconomowoc [WI 53066- 262-567-2288 |http://www.ductowire.com 40 |Jim Holden President Mike Operations Executive
Miscellaneous 3404 Mccormick
Electrical Equipment
Magnetek 335999|All Other Magnetek, Inc. N50w13650 Overview Menomonee [WI 53051 262-783-3500 |http://www.magnetek.com 140 |Hung Sun Hui |Vice President- Hung Sun Vice President-
Alternative Energy Miscellaneous Dr Falls Operations Hui Operations
Electrical Equipment
Meltric Corp 335999|All Other 4640 W Ironwood Dr Franklin wi 53132- 414-817-6160 |http://www.meltric.com 36 |Damon Oeth |Operations Damon Oeth |Operations Executive
Miscellaneous 8871 Executive
Electrical Equipment
S & C Electric Co 335999|All Other 5251 W Franklin Dr Franklin wi 53132- 414-423-8776 |http://www.sandc.com 35 [James Aaron |Engineering/Techni
Miscellaneous 8663 Buerosse cal
Electrical Equipment
Viking Electric 335999|All Other Viking Electric Supply  [2900 N 112th St Milwaukee wi 53222- 414-475-6900 |http://www.vikingelectric.com 55 |Tom Groh Director-Human
Supply Miscellaneous 4203 Resources
Electrical Equipment
Anchor Moving 484110|General Freight 'W144n5800 Shawn Cir Menomonee [WI 53051- 262-367-4148 |http://www.bekins.com 30 |Bill Forrester |Owner, Sales
Systems Trucking, Local Falls 5991 Executive
Apache Van Line 484110|General Freight 929 W Bruce St Milwaukee wi 53204- 414-383-1776 |http://www.moves.net 44 |James Brittain |Owner, Finance
Trucking, Local 1320 Executive, Sales
Executive
Barrett Moving & 484110|General Freight Barrett Moving & N8w22270 Johnson Dr Waukesha wi 53186- 262-896-0300 |http://www.unitedvanlines.com 100 |Jim Castino  |Operations Jim Castino |Operations Executive
Storage Trucking, Local Storage Co 1858 Executive
Barry Trucking Inc 484110|General Freight 3073 S Chase Ave Ste 100|Milwaukee wi 53207- 414-274-6150 |http://www.barrytrucking.com 60 |[John President, Finance
Trucking, Local 2667 Rohatsch Executive
Behrens Moving Co | 484110|General Freight 500 W Rawson Ave Oak Creek wi 53154- 414-764-5900 |http://www.allied.com 30 |[Albin Gawlik [Marketing
Trucking, Local 1495
Bluemound Express | 484110|General Freight 1101 Marlin Ct Waukesha wi 53186- 262-650-1870 |http://www.bluemoundexpress.com 25 |Bill Owner
Trucking, Local 1464 Vanderboom
Bonded 484110|General Freight 418 N 27th St Milwaukee wi 53208- 414-933-4500 |http://www.bondedtransportation.co | 150 |Pam Witt Owner, IT
Transportation Sltns Trucking, Local 4295 m Executive, Finance
Executive, Sales
Boulevard Moving & | 484110|General Freight Mayflower Transit LLC [N8w22270 Johnson Dr Waukesha wi 53186- 262-547-5900 |http://www.boulevardmoving.com 50 [Jon Costello |Manager- Jon Costello [Manager-Operations
Storage Co Trucking, Local 1858 Operations
C Coakley 484110|General Freight 1300 N 4th St Milwaukee wi 53212- 414-272-4040 |http://www.ccoakley.com 60 |Chris Coakley |Owner
Relocation Systems Trucking, Local 4005
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C S Logistics Inc 484110|General Freight 11001 W Mitchell St Milwaukee wi 53214- 414-774-6322 |http://www.cslog.com 130 |[Michael Kreinz |President
Trucking, Local 3805
Chicago-Milwaukee | 484110|General Freight 1911 W Mitchell St Milwaukee wi 53204- 414-647-8800 30 |Albert Cohen |Owner, Sales
Rush Divry Trucking, Local 3159 Executive
Coakley Brothers 484110|General Freight 400 S 5th St Milwaukee wi 53204- 414-278-7060 |http://www.mayflower.com 127 |Peggy President
Business Center Trucking, Local 1554 Coakley
Custom Express 484110|General Freight 4950 S 2nd St Milwaukee wi 53207- 414-769-9400 28 |Elizabeth President, Finance |Tim Office Manager
Trucking, Local 5961 Stevens Executive, Sales Lawrence
Executive
Direct Drive 484110|General Freight 11122 W Rogers St Milwaukee wi 53227- 414-453-9200 |http://www.directdriveexpress.com 35 |TamiLarson |President, Finance
Express Trucking, Local 1140 Executive, Sales
Executive
E Freight Courier 484110|General Freight 3540 N 126th St Ste A |Brookfield wi 53005- 262-439-9111 |http://www.efreightcourier.com 30 [Patrick Owner, Finance
LLP Trucking, Local 2403 Engeleiter Executive, Sales
Executive
Eagle Movers & 484110|General Freight 929 W Bruce St Milwaukee wi 53204- 414-383-1776 |http://www.moves.net 44 |James Brittain |Owner, Sales
Storage Co Trucking, Local 1320 Executive
Eagle Movers & 484110|General Freight 161 N 88th St Wauwatosa  |WI 53226- 414-383-1776 |http://www.moves.net 44 |James Brittain |Owner, Finance
Storage Co Trucking, Local 4613 Executive, Sales
Executive
Federal Whalen 484110|General Freight 6701 W Good Hope Rd Milwaukee wi 53223- 414-716-6683 |http://www.federalcos.com 25 |Stan Martin Manager, Sales
Moving-Storage Trucking, Local 4620 Executive
Freight Force 484110|General Freight 4950 S 2nd St Ste 2 |Milwaukee wi 53207- 414-769-9161 |http://www.freightforce.com 25 |Bill Stevens  |Owner
Trucking, Local 5961
Graebel Moving & 484110|General Freight Graebel Co Inc 1701 Airport Rd Waukesha wi 53188- 262-650-1962 |http://www.graebel.com 50 |Anna Price Director-Human
Warehouse Trucking, Local 2465 Resources
Hernia Movers Inc 484110|General Freight 3210 N Pierce St Milwaukee wi 53212- 414-263-6402 |http://www.herniamovers.com 25 |Bill Apostolos |Owner Lance Office Manager
Trucking, Local 2132 Tekehoe
Jeff's Fast Freight 484110|General Freight 5120 International Dr  |Ste 100|Cudahy wi 53110- 414-294-5800 |http://www.jeffsfastfreight.com 60 |Ken Willborn |[President, IT
Inc Trucking, Local 1899 Executive, Finance
Executive, Sales
Laufer Trucking Co 484110|General Freight 955 Western Dr Hartford wi 53027- 262-673-6810 |http://www.laufertrucking.com 43 |Al Laufer Owner, Finance
Inc Trucking, Local 2718 Executive, Sales
Executive
Med-STAT Usallc 484110|General Freight 2606 S 162nd St New Berlin wi 53151- 414-443-9396 |http://www.medstatusa.com 40 |Ken Demuth |Chief Executive
Trucking, Local 2810 Officer
Package Delivery 484110|General Freight 5300 S Howell Ave Milwaukee wi 53207- 414-481-9068 25 |Brian Olen Owner
Services Trucking, Local 6156
Polyak Distributors 484110|General Freight 5431 N 131st St Butler wi 53007- 262-754-0613 60 |Mike Polyak |Owner, Finance
Trucking, Local 1104 Executive, Sales

Executive
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Quicksilver Express | 484110|General Freight Quicksilver Express 11220 W Lincoln Ave Milwaukee wi 53227- 414-645-4000 |http://www.gec.com 100 |Mike Crary President
Courier Trucking, Local Courier 1036
Schroeder Moving 484110|General Freight 15700 W Lincoln Ave New Berlin wi 53151- 262-784-1717 |http://www.unitedvanlines.com 80 [Randy Kressin [Manager
Systems Inc Trucking, Local 2825
Straight Shot 484110|General Freight 4376 S Kansas Ave St Francis wi 53235- 414-771-1056 |http://www.straightshotexpress.com 60 |Greg Fox Finance Executive
Express Trucking, Local 5328
Taylor Made 484110|General Freight 6023 S Howell Ave Milwaukee wi 53207- 414-571-8716 |http://www.shiptme.com 50 [Timothy President
Express Trucking, Local 6233 Mcdonald
Transport National 484110|General Freight 2500 W South Branch Oak Creek wi 53154- 414-761-2410 |http://www.tntrans.com 65 |Terry Kultgen |President Stuart Manager-Operations
Trucking, Local Blvd 4913 Kultgen
Two Men And A 484110|General Freight Two Men And A Truck [435 S 116th St West Allis wi 53214- 414-257-2700 |http://www.twomenandatruck.com 59 |[Chris Dahlke |President
Truck Trucking, Local Intl Inc 1004
Two Men And A 484110|General Freight Two Men And A Truck 9622 S Franklin Dr Franklin wi 53132- 414-421-2099 |http://www.twomenandatruck.com 25 |Chris Dahlke |Owner
Truck Trucking, Local Intl Inc 8847
United 484110|General Freight United Van Lines LLC {15700 W Lincoln Ave New Berlin wi 53151- 262-832-0442 |http://www.unitedvanlines.com 25
Trucking, Local 2825
United Van Lines 484110|General Freight United Van Lines LLC  [N8w22270 Johnson Dr Waukesha wi 53186- 262-896-0300 |http://www.unitedvanlines.com 150 |Tiffany Willner |Finance Executive
Agent Trucking, Local 1858
Warehouse 484110|General Freight 2880 N 112th St Milwaukee wi 53222- 414-476-0233 45
Transport Services Trucking, Local 4201
Roadrunner 484121|General Freight Roadrunner 4900 S. PO Box |Cudahy Wi 53110 414-615-1500 |http://www.rrts.com/ 1,848 |Mark DiBlasi; |President, Chief Brian van President, Truckload
Transportation Trucking, Long- Transportation Systems [PENNSYLVANIA AVE, |8903 Brian van Executive Officer, [Helden; Scott|Segment; President,
Systems Inc Distance, Truckload Inc Helden; Scott [Director; President, [Dobak (LTL) Segment
ABF Freight System | 484230|Specialized Freight ABF Freight System Inc [11307 W Rogers St West Allis wi 53227- 414-321-0039 |http://www.abf.com 50 [Dennis Richey [Co-Manager- Dennis Co-Manager-Operations
Inc (except Used Goods) 1041 Operations & Office |Richey & Office
Trucking, Long-
Action Express 484230(Specialized Freight 6023 S Howell Ave Milwaukee wi 53207- 414-461-3300 |http://www.action-express.com 75 |Tim Mc Owner
(except Used Goods) 6233 Donald
Trucking, Long-
Averitt Express 484230|Specialized Freight Averitt Express Inc 1111 W Layton Ave Milwaukee wi 53221- 414-281-0135 |http://www.averittexpress.com 28
(except Used Goods) 2431
Trucking, Long-
Black Horse 484230(Specialized Freight 9342 S 13th St Oak Creek wi 53154- 414-762-9513 |http://www.blackhorsecarriers.com 60 |Gary Baker General Manager
Carriers Inc (except Used Goods) 4306
Trucking, Long-
Blue Leasing Corp 484230(Specialized Freight 7405 Sleepy Hollow Dr West Bend wi 53090- 262-306-7484 |http://www.blueleasingcorp.net 25 |Trev Timblim |President, Finance
Inc (except Used Goods) 8658 Executive, Sales
Trucking, Long- Executive
Con-Way Freight 484230(Specialized Freight Con-way Freight 10601 S 27th St Franklin wi 53132- 414-761-3757 202 |Terry Winter [Director-Human
(except Used Goods) 9534 Resources

Trucking, Long-
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D&G 484230(Specialized Freight N118w18574 Bunsen Germantown [WI 53022- 262-251-9077 |http://www.dgtransportation.com 32 |[Marge Feld Owner
Transportation (except Used Goods) Dr 6318
Trucking, Long-
Dayton Freight 484230|Specialized Freight Dayton Freight Lines Inc[6801 S 13th St Milwaukee wi 53221- 414-570-0043 |http://www.daytonfreight.com 50 |[Drew Hart General Manager
Lines Inc (except Used Goods) 5250
Trucking, Long-
DST Inc 484230(Specialized Freight 805 S 72nd St Milwaukee wi 53214- 414-453-5335 |http://www.dawescrane.com 75 |Steve Manager
(except Used Goods) 3114 Freckman
Trucking, Long-
DST/Dawes 484230|Specialized Freight 805 S 72nd St Milwaukee wi 53214- 414-453-5335 |http://www.dawescrane.com 75 |Blaine Selkie [Finance Executive
(except Used Goods) 3114
Trucking, Long-
Edgerton Trucking 484230(Specialized Freight 7071 S 13th St Oak Creek wi 53154- 414-764-4443 |http://www.edgertoncontractors.com | 75 |Paul Charnon |[Owner
Inc (except Used Goods) 1466
Trucking, Long-
Fairway Transit 484230|Specialized Freight 930 Silvernail Rd Pewaukee wi 53072- 262-542-4281 |http://www.fairwaytransit.com 30 |Pauline Jaske |Owner, Finance
(except Used Goods) 5554 Executive, Sales
Trucking, Long- Executive
FEDEX Freight 484230(Specialized Freight FedEx Freight Corp 10613 S 27th St Franklin wi 53132- 414-761-7757 |http://www.fedex.com 200 |Eric Keesler |Manager
(except Used Goods) 9534
Trucking, Long-
Gundrum Trucking 484230(Specialized Freight 4925 Arthur Rd Slinger wi 53086- 262-644-6301 |http://www.gundrumtrucking.com 44 |Scott Owner, Finance
(except Used Goods) 9529 Gundrum Executive, Sales
Trucking, Long- Executive
Hanke Trucking Inc | 484230|Specialized Freight 765 Hilldale Rd Slinger wi 53086- 262-644-9080 |http://www.hanketrucking.com 30 |Richard Hanke|Owner
(except Used Goods) 9246
Trucking, Long-
Hennes Services 484230(Specialized Freight 4100 W Lincoln Ave Milwaukee wi 53215- 414-672-3470 |http://www.hennes.us 50 [Michael Lang [President & Chief |Allen Aldrian |Office Manager
Inc (except Used Goods) 2345 Executive Officer
Trucking, Long-
Holland 484230(Specialized Freight Holland 6161 S 6th St Milwaukee wi 53221- 414-501-1600 250 |Jane Shatto |Manager
(except Used Goods) 5120
Trucking, Long-
Hot Line Freight 484230(Specialized Freight Hot-Line Freight System[2115 S 1st St Milwaukee wi 53207- 414-744-0227 |http://www.hotlinefreight.com 28
Systems (except Used Goods) [Inc 1147
Trucking, Long-
Inland Contract 484230(Specialized Freight 2085 County Hwy Nn West Bend wi 53095- 262-338-2391 30 [John Wilson |Owner
Carriers LLC (except Used Goods) 9712
Trucking, Long-
International Truck & 484230|Specialized Freight 100 Bishops Way Brookfield wi 53005- 262-784-5870 |http://www.internationaldelivers.com | 35 |Ray Lau Manager
Engine Corp (except Used Goods) 6205
Trucking, Long-
Jack Gray Transport| 484230|Specialized Freight N56w13180 Silver Menomonee [WI 53051- 262-781-2211 |http://www.jackgray.com 30 [Neil Hubbard [Manager, Finance
Inc (except Used Goods) Spring Rd Falls 6124 Executive, Sales
Trucking, Long- Executive
Jet Intermodal Inc 484230(Specialized Freight 445 W Oklahoma Ave [Ste F |Milwaukee wi 53207- 414-744-5225 |http://www.jetintermodal.com 47 |Jon Krohn President, Sales Mike Topp Operations Manager
(except Used Goods) 2665 Executive
Trucking, Long-
Krebs Trucking 484230(Specialized Freight 5720 County Road K Hartford wi 53027- 262-644-6609 |http://www.krebstrucking.com 30 |Randy Krebs |Owner, Sales
(except Used Goods) 9571 Executive

Trucking, Long-
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KREILKAMP 484230(Specialized Freight 6487 State Road 175 Allenton wi 53002- 262-629-5000 100 |John President Tim Vice President-
Trucking Inc (except Used Goods) 9785 Kreilkamp Kreilkamp; Operations; Operations
Trucking, Long- Don Volk Manager
Kruepke Trucking 484230(Specialized Freight 2881 County Road P Jackson wi 53037- 262-677-3155 |http://iwww.kruepketrucking.com 80 |Thomas President, Finance
Inc (except Used Goods) 9792 Kruepke Executive, Sales
Trucking, Long- Executive
Lawndale Logistics 484230(Specialized Freight 1239 12th Ave Grafton wi 53024- 262-375-3684 |http://www.lawndalelogistics.com 25 |Amanda Finance Executive
(except Used Goods) 1974 Hennes
Trucking, Long-
Mayfield Transfer 484230(Specialized Freight 1011 W Layton Ave Ste A |Milwaukee wi 53221- 414-747-1500 |http://ww.mfld.net 30 [Chris Moore [Manager
Co Inc (except Used Goods) 2430
Trucking, Long-
Old Dominion 484230(Specialized Freight Old Dominion Freight ~ |401 W Layton Ave Milwaukee wi 53207- 414-489-2084 |http://www.odfl.com 100 |Jim Humbert |Manager
Freight Line Inc (except Used Goods) [Line 5929
Trucking, Long